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[Cover Design]

Story-telling Flying Object

When | was cleaning out my desk drawers,

| happened upon a photograph (35mm) | had taken when | was young in the style of René Magritte.
It was a photo of a man standing stiffly at attention,

viewed from behind, mysteriously gazing off into the distance.

Looking at it, a variety of images came into my mind.

| decided to add an unidentifiable flying object at the top of the photo, to express our current times.
| hope the story-like design | had in mind was conveyed to the viewer.

Gan Hosoya, Art Director & Graphic Designer
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In fiscal 2009 — the year spanning from April 2009 through March 2010
— ginza graphic gallery (ggg) held a total of 11 exhibitions, a particular
highlight being “DNP Graphic Design Archives Collection II : Ikko Tanaka
Posters 1953-1979.” Five exhibitions took place at ddd gallery, and the
Center for Contemporary Graphic Art (CCGA) mounted three exhibitions
of collected works.

Garnering especially high acclaim this year was ggg’s 282nd exhibition:
“Kokoku Hihyo: End of One Era, Start of Another.” This exhibition took
a retrospective look at the 30-year history of Kokoku Hihyo, a magazine
that critigued mass-media advertising during its golden age; it also
probed the future of advertising and ad criticism in the new era of
online communications.

In archiving activities, the past year was notable for receipt by the DNP
Foundation for Cultural Promotion in July 2009 of the complete poster
collection of the late Shigeo Fukuda (1932-2009), generously donated
by his family. To honor Mr. Fukuda’s memory, in March 2010 ggg
organized the exhibit “DNP Graphic Design Archives Collection II:
Shigeo Fukuda’s Visual Jumping.”

In the area of international exchanges, in June 2009 activities were
launched to support the Japanese office for local members of Alliance
Graphique Internationale (AGI). Activities focus on supporting smooth
communication between graphic designers in Japan and their overseas
counterparts.

Next year ggg will celebrate its 25th year in operation. The DNP
Foundation for Cultural Promotion wishes to express its profound
appreciation to the many individuals and organizations whose generous
support has enabled this sustained promotion of artistic and cultural
activities in the realms of graphic art and design.

We cordially ask for your continuing support and understanding in the
years ahead.

Yoshitoshi Kitajima

Chairman of the board of directors, DNP Foundation for Cultural Promotion
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The Past, Present and Future of Graphic Design

Mitsuo Katsui
Graphic Designer

The task of design is to probe how to enhance communication rela-
tionships within the information environment of the given times, and
then to offer up the most appropriate responses through creative
expression. Until now, graphic designers have sought the solutions to
their various questions mainly within their involvements with business
corporations — and this indeed is a role we should be proud of.

Today, however, with the media having diversified as a result of the
dramatic shift to digital technology, the information environment has
become chaotic. Socially also, new topics have arisen such as globali-
zation and sustainability. We are thus now pressed by the need to
acquire new perspectives based on an understanding of such social
demands. The time has come for us to rethink our position toward
“graphic design” as a member of society, and to mull how we can
address the contemporary issues before us.

Contemporary designers must take an earnest look at how their pro-
fessional role relates to the times. Even before now, design has moved
forward while performing this very task. But when mulling the current
times, it is necessary also to possess a conscious awareness directed
toward the future. At the same time, technologies developed in the
past constitute a vast pool of wisdom. In short, it is impossible to talk
about the future without speaking about the past.

A look back in history reveals that the origin of design was linked to
medieval printing and print techniques. Through the years diverse
printing techniques and production works, each rooted in their spe-
cific culture, have nurtured the human sense of beauty. But starting in
the 18th century, in tandem with the dawning of the age of mass pro-
duction and mass consumption arising from the introduction of new
technologies that emerged from the Industrial Revolution, people
everywhere inevitably came to confront issues relating to political and
economic events. With the coming of the 20th century, the sense of
aesthetic values cultivated until that time melded with industrial
needs, thus giving birth to the field of modern design. Then, with the
addition of new technologies such as silkscreen and offset printing,
graphic design matured as a field of communication.

A retrospective look at my own past shows that the 1950s and '60s
were precisely the dawn of creation in the realm of Japanese design,
a time when our recognition of the social significance of our work was
not very strong. It was only in the world of fashion that the impor-
tance of the design profession was fully recognized, and even in the
realm of book design, for a long time the only work left in our hands
was designing the binding and cover. Composition and layout of the
main text, production of icons, selection of materials, etc. were recog-

nized to be within the designer’s prerogative as early as the first half
of the 20th century, but in Japan it was only around the 1950s and
'60s that this notion finally began to become widely accepted.

In those days, the Japanese economy was just taking off. The country
was on the threshold of exporting new products of every description
to the entire world. Graphic designers, myself included, while on the
one hand responding to the demands of corporate clients, were also
probing new possibilities in creative expression in collaboration with
people in such fields as music, dance and film. From just prior to the
oil shocks of the 1970s, though, a shadow of gloom began appearing
on the horizon. As the period of the nation’s high-paced growth drew
to a close, the corporate sector became pressed with the need to
rethink its value in terms of its relevance to society and the world at
large. This phase of reflection led to new forays by business into com-
munication with a conscious focus on the consumer and communica-
tion conveying a corporate stance — resulting in the full blossoming of
the realm of advertising during the 1980s. This was a decade that
saw the launch of a wealth of uniqgue PR magazines and robust activ-
ities in corporate philanthropy. Along with diversification in values
stemming from advances by a consumer society, within the realm of
graphic design also the unique exchanges in cultural realms inaugu-
rated during the 1960s began bearing fruit.

In the mid-1990s the economy entered a lengthy period of stagna-
tion, but with dramatic leaps in digital technology the information-
intensive society became a reality. | personally became conscious of
an information-based society early in the 1960s when | encountered
Norbert Wiener’'s Cybernetics. | focused on his theory of “layers” —
today so widely accepted — and based on the belief that dealing with
structures as concepts would serve in planning designs, | began using
a computer to create my work. Never in my wildest dreams, though,
did | ever think the shift to digital technology would happen as fast as
it has.

What surprises me most is how today it has become so simple for
anyone to engage in the act of communicating through creative
expression. As a result the act of designing has come to signify the
act of creation itself. Today there is even a tendency not to demand a
high level of achievement in the output so long as one is creative. As
such, if one ceases to focus on the essence of the act of designing —
finding a problem and then creating something in order to solve that
problem — graphic design could conceivably go into decline in the
years ahead.

JAGDA launched a “Vision Committee” and conducted a survey of its



members. The aims were to clarify the directions in which graphic
design should proceed in the future and to have all members share a
common awareness. The survey results brought into relief the issues
that contemporary designers should address. People today each pur-
sue their lives while belonging to various groups: simultaneous with
their being a member of a company, they are also a member of their
local community and they proactively participate in environmental and
education activities and do volunteer work. As a result the connection
between design and business enterprise tends to be weaker than
before, and graphic designers are demanded to confront a more
multi-layered society.

There is, of course, a difference between the urban and regional set-
tings in the degrees to which this is so. In the big cities, given the
large number of corporations and population size, needs of this kind
are still largely addressed directly. In rural communities, because they
face specific problems such as depopulation and environmental
destruction, those who wish to can more readily do work that is more
socially oriented.

| believe that the essence of contemporary design consists of
responding in tandem with the natural state, including information; it
must be design that coexists with everyday life. We are surrounded
by enormous quantities of information, but information alone is not
enough for us to carry out the fundamental tasks of life such as child-
rearing. It is important therefore for the graphic designer to make
ongoing efforts to approach human reality, arising in tandem with our
five senses, using creative expression with a heart.

My hope is for ginza graphic gallery to support such creative endeav-
ors and to continue functioning as a museum of global design that
conveys the significance and value of such endeavors broadly to soci-
ety. The outstanding discoveries and creations in history are born
from an environment that is appropriate to them. At the same time, as
| discussed above, gaining a bird’s-eye view of the history of design is
important for addressing the present with an eye on the future, and as
such | hope ggg will continue proactively putting together projects of
this nature.

In doing so, however, | do not think it suffices simply to put works of
the past in frames set face-to-face against what is current now. It is
impossible to understand the aesthetic sense behind a poster without
simultaneously considering the time frame and culture in which it was
made, and for this reason it is important when displaying a design to
also bring its “time” and “space” into alignment with contemporary
society — in other words, to strive to simultaneously convey its back-

ground and relevance to it. It is here that the truth emerges when we
say that the only way of speaking about the future is by discussing
the past.

Interview and Text by Koichi Kawajiri
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ginza graphic gallery 09-10

April 3—25, 2009
Tokyo Type Directors Club Exhibition 2009

May 8—-30, 2009
Kijuro Yahagi: Magnetic Vision / 100 New Works

June 5-29, 2009
Max Huber - a Graphic Designer

July 6-29, 2009
2009 Tokyo Art Directors Club Exhibition

August 4—27, 2009
Hosoya Gan Last Show: Exhibition of an Art Director & Graphic Designer

September 2—29, 2009
Tadahito Nadamoto, Akira Uno, Makoto Wada and Tadanori Yokoo Show

October 5—28, 2009
Toshio Yamagata Exhibition

November 4—28, 2009
Issay Kitagawa

December 3—24, 2009
Kokoku Hihyo: End of One Era, Start of Another

January 12—February 25, 2010

DNP Graphic Design Archives Collection 11
Ikko Tanaka Posters 1953-1979

March 4-27, 2010

DNP Graphic Design Archives Collection ITT
Shigeo Fukuda’s Visual Jumping
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Tokyo Type Directors Club Exhibition 2009

April 3-25, 2009
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This exhibition showed 158 of the roughly
3,000 entries submitted worldwide in the 2009
Tokyo TDC Awards competition. A highlight in
terms of presenting a scenic overview of the
awards was the judging session, where a huge
number of works — by artists of all different
nationalities, careers and contexts — were on
display together. We wanted to convey that
energy in the exhibition too, which led to the
use of a highly dense display method.
Juxtaposing a work by an acclaimed master
alongside an experimental work by a young
unknown artist, we find, results in both works
impacting the other. We felt here resides a
“power of beginning” (no matter what the num-
ber of rounds). In 2009 the Grand Prix was
awarded to Yugo Nakamura + THA for their
work in the Interactive Design category. The
appeal of inviting them and working with them
is the power with which they have played a
leading role in a new medium and opened up
new possibilities in design. This too may be
the energy of “beginning.”

Takako Terunuma (Tokyo TDC)



1. Yugo Nakamura + THA
2. Norio Nakamura

3. Les Suen
4-6. Fumio Tachibana
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Kijuro Yahagi: Magnetic Vision / 100 New Works

May 8-30, 2009

T EJERRIE [Magnetic Vision,” #H{E100 5]

HORMOMKZART & EBHE. REKHFEFESD
UL<BET B [RIR] (TR T, EHICHT A OBMED
FEINTELHTESNDHDREEND, ZTDE
KT, [BRIRIDY FADIRD T & | DIRREEHEIC
THILEREIIENIED S, TNED. DIzLHN
KR ERBHAORBEZ UTECART, [BRIRID
EVNIEDO T, ERRADBEZFDULHSED
CENTE, ZTUTCEE. ZHRODBECHBKO =
AICRNT D TOIBEASNDIET. CORBE
DESATIVD EETVDEICIERTTEVET
HoleELTH, RICHERRFRRDRZRT TN
BDEEATITHD. RIEHLES

Our visual perception of objects is said to derive
from the accumulation of innumerable frag-
mentary images captured by the continuous
movements of our eyeballs. Such movements
thus undoubtedly complicate our understand-
ing of the process of seeing. For a great many
years, however, | have sought to unravel the
mystery of our visual world; and taking a hint
from these involuntary eye movements | think
| have been able to shed light on multi-per-
spective thinking and chanced upon
multi-central thinking, too. Even if my attempts
at unraveling this mystery ultimately fail to
achieve their goal during my lifetime, | still
believe my ongoing journey of quest is a very
meaningful one. Kijuro Yahagi







Max Huber - a Graphic Designer

June 5-29, 2009
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It was in the summer of 2008 that | learned of
ggg’s intention to hold an exhibition of Max’s
works starting June 5, 2009. By coincidence,
the exhibition opening was Max’s birthday. If he
were alive, he would have been turning 90.
My life in the realm of design began in Japan
and has taken me to Italy and Switzerland,
and holding a one-man show of Max’s works
in Japan for the first time in half a century gave
me great pleasure. Thanks to the excellent
execution skills of ggg and the brilliant graph-
ic work of Arata Maruyama, the “ingredients”
of Max Huber were lusciously prepared and
served on a fantastic platter, and | wonder how
the show'’s visitors enjoyed their fare. The fuch-
sia banners fluttering in front of ggg were
beautiful. Early summer in the Ginza was unfor-
gettable. Thank you so much.

Aoi Huber-Kono
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2009 Tokyo Art Directors Club Exhibition

July 6-29, 2009
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In these economically depressed times, adver-
tising cannot buck the trend. Besides a
downturn in the number of ads, the quality of
advertising has suffered noticeably too. But
the Tokyo ADC, encompassing advertising and
graphic, offers reassurance. When advertising
flags, graphics pull their weight all the more.
Such was the case in 2009, as illustrated by
Katsumi Asaba’s brilliant graphic winning the
Grand Prix. The realm of the art director con-
tinues to evolve without fanfare, all centered
on the power of design. The power of design
can change society. The power of design can
make society. This, | believe, is the role played
by the Tokyo ADC. Takayuki Soeda

(Tokyo ADC Exhibition Committee Member)
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1. Katsumi Asaba

2. Masayoshi Nakajo
3. Aoshi Kudo

4. Shobun Nakashima
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Hosoya Gan Last Show:

Exhibition of an Art Director & Graphic Designer

August 4—27, 2009
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The reason | chose the title “Last Show” is
because the works displayed on the ground floor
| had previously shown any number of times at
other venues, in books and magazines, etc., and
I thought | would make this their final outing.
On the basement, | displayed 48 visuals incor-
porating things | had said or thought during
my many years of work in advertising design,
all gleaned from publications and my own
memos.
Each visual was an independent work but |
linked them together like a chain. Taken togeth-
er, the works on the two floors acted like a set
of mirrors enabling the viewer to see the think-
ing behind my graphic design work.

Gan Hosoya
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Tadahito Nadamoto, Akira Uno,
Makoto Wada and Tadanori Yokoo Show

September 2—29, 2009

SIBRBRR AT Y Y HFHEIa— ~FWIHL o~ fiEEHI~
WEAMEN - FEP ISR - FIH R - AR AL 4R

HAMEANDFDD RN TH A BT FMEHD
Wel 54 MTUYTA ) BRRBAIEEDLZ
[BARTTA VY5 —] ZOHEHMELIF L,
FR#ERTOL SIEHEBRAIIFDIAILTA)V]
(&, BOFRDIREEICH DTz,

FLBEZADETCWEELIEBERRIIEL T, 655
FIERRASAM—5—X - 75T]EVDAIEN
THMERBAZ#ERL UTe. B0RATRDIFE S fe 5D Ek
ZEAHE. EUVVHEEBEDSEFANDDE LK
WINneE. SOEDBHDBEHRDSHZXIE. tuh
[CEBREVADLDBTBDE I, SEDRERD
FZ UIcDIBRERAIE oD, D5 A MUlF
B RERR EB S, FHHEER

Hayakawa Design Office where Tadahito
Nadamoto worked, Light Publicity where
Makoto Wada worked, Nippon Design Center
where Tadanori Yokoo and | worked, and lIfil,
the joint studio later founded by Yokoo, me
and Tsunao Harada, were all located in the
Ginza during the 1960s.
In 1965 all of us, acquaintances through our
work, instigated the launch of the Tokyo
lllustrators Club, an organization of creative
artists. We were in the “heydays of our youth,”
so great was the mental excitement we felt
daily in those days — even if such terminology
is perhaps inaccurate given that we were
already mostly in our thirties at the time. It was
Tadanori Yokoo who came up with the idea to
hold this exhibition and who created its weird-
ly masterful Japanese title so perfectly on
target, loosely translatable as “The Ginza Area
Clamorously Boisterous Youth Show.”

Akira Uno
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1. Akira Uno

2. Makoto Wada

3. Tadahito Nadamoto
4. Tadanori Yokoo
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Toshio Yamagata Exhibition
October 5—28, 2009
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| thought of an exhibition as a chance to offer
up a suggestion about design. Because | see
design as work involving communication and
information, | believed | should point the way,
in my own way, toward its future. First, though,
| had to think about what | had chosen as my
themes as a designer. | had been active in vari-
ous areas — designing for corporations, book
design, etc. — and | came to realize such design
was about “faces.” Everything has a “face,’
and | believed that using this as my theme
would be a good opportunity to deal with com-
munication. More than the future, having a
process to probe the essence of design was
for me the biggest harvest | reaped.

Toshio Yamagata






Issay Kitagawa
November 4-28, 2009
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Why was this show titled “Issay Kitagawa” and
not “Issay Kitagawa Exhibition”? What kind of
difference do you sense between when the
word “exhibition” is included or not? The rea-
son | called it just “Issay Kitagawa” is because
| thought that besides indicating me specifi-
cally, titling the exhibition this way would more
conceptually and mysteriously hint at the
beings and relationships surrounding me. |
think this is similar to the difference in mean-
ing in English whether one prefaces a noun by
“a” or “the.” This exhibition was a place of inter-
action — it was “me” and yet not “me.” This is
what | had in mind by titling it this way.

Issay Kitagawa
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Kokoku Hihyo: End of One Era, Start of Another

December 3—-24, 2009
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| was worried whether an exhibition about a
magazine would go over well, but to my total
amazement the 30-year history of Kokoku Hihyo
(Advertisement Review) was exhibited brilliantly.
The idea was not to show the magazine as a
“thing” but to display the 30 years of “time”
flowing through it. | thought that idea itself was
awesome, but | was even more impressed by
the power with which time was visualized
through an enormous number of “things.”
Strange though it may sound, | felt the exhi-
bition showed us what we had accomplished
through the years.

| am deeply grateful to ginza graphic gallery
for its all-round support and to the people of
Groovisions for their amazing help with the
exhibits. Yukichi Amano







DNP Graphic Design Archives Collection 11
Ikko Tanaka Posters 1953-1979

January 12—February 25, 2010
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This exhibition focused on his representative
works of his early and middle periods — works
that form the basis of his lifelong design
endeavors. As befitting the importance of these
works, the exhibition attracted a large num-
ber of visitors.

From these works one can see how, while car-
rying on Japanese traditions, from early in his
career Mr. Tanaka deconstructed those tradi-
tions and gave them new life in the form of
posters of unique contemporary Japanese beau-
ty. In works such as his 8th Sankei Kanze Noh
poster, one of his best from this early period, we
see gorgeous beauty like that of a Noh costume,
the Japanese characters of brilliant colors set
on a background of black.  Kazumasa Nagai

M —) AR A% — 1953-1979
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DNP Graphic Design Archives Collection 111
Shigeo Fukuda’s Visual Jumping

March 4-27, 2010
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In August 2009, the 60,000 posters of the late
Shigeo Fukuda was entrusted to the DNP
Graphic Design Archives. This exhibition was
held to introduce part of that collection as well
as to pay tribute to Mr. Fukuda’s memory. Of
the near 1,200 posters he created during his
lifetime, 108 were selected for the show. The
exhibition graphics were prepared by Kazunari
Hattori; the exhibition catalog and layout, by
Kijuro Yahagi. Although Mr. Fukuda would have
insisted that he would take charge of his own
show, he would surely have been pleased with
the bold way, filled with playfulness and sur-
prise, the essence of his design philosophy
was displayed. Shoji Katagishi

(The Museum of Modern Art, Toyama)
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ddd gallery 09-10

January 19—March 13, 2010
Graphic West 2: Sensory Boxes

April 24— June 5, 2009
Draft: Branding and Art Directors

June 16— July 22, 2009
Tokyo Type Directors Club Exhibition 2009

August 18— October 9, 2009
2009 Tokyo Art Directors Club Exhibition

October 27—December 19, 2009
Kijuro Yahagi: Magnetic Vision 60/100 New Works
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Graphic West 2: Sensory Boxes

January 19—March 13, 2010
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“Conversion of the 2D and the 3D.” “Design
that nurtures sensitivity.” Our graphic design
work, which until now had no words, seems
to have started saying something. Our exhibi-
tion, the entire venue configured like a
“sensory box” including individual exhibits, was
like an experiment to see how the visitor would
react to the “voice” of our designs urging them
to turn ON their normally OFF switch of per-
ception. We believe the reason those who
participated in our experiment enjoyed them-
selves, their delight clearly visible in their eyes,
was because they experienced our underlying
design process and shared our “voice.” Now
we are eager to probe further the amazingly
big possibilities lurking in that delight.  graf
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Draft: Branding and Art Directors
April 24 —June 5, 2009

DRAFT : Branding & Art Director




Tokyo Type Directors Club Exhibition 2009

June 16— July 22, 2009

09TDCE
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2009 Tokyo Art Directors Club Exhibition

August 18— October 9, 2009

2009 ADC &
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Kijuro Yahagi: Magnetic Vision 60/100 New Works

October 27—December 19, 2009

KK =HEER B [Magnetic Vision Hr{E60/1001 ]

ERELGNE F{EBO/10053]
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Center for Contemporary Graphic Art 09

February 28— June 7, 2009

Prints and Titles:
20th Exhibition of Prints from the Tyler Graphics Archive Collection

June 13 —September 13, 2009

Brilliant Rivalry:
Works by Outstanding Designers in the DNP Archives of Graphic Design

September 19 —December 23, 2009

The Power of Red:
21st Exhibition of Prints from the Tyler Graphics Archive Collection
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Prints and Titles: 20th Exhibition of

Prints from the Tyler Graphics Archive Collection

February 28— June 7, 2009
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Titles affixed to paintings and prints explain
or supplement the image depicted, and orig-
inally they played only a secondary role
vis-a-vis a work at hand. But with the coming
of the modern era artists began consciously
devising titles for their works as an integral
element aimed at taking the artistic experi-
ence to a deeper level, resulting in myriad titles
that transcend mere explanations. At times
poetic, at other times arousing the imagina-
tive powers of the viewer, titles themselves
came to linger in the mind, adding to their
works’ appeal all the more.

This exhibition focused on prints with impres-
sive titles created by artists including Alan
Shields and Frank Stella. It offered visitors an
opportunity to ponder the relationship between
works and their titles.
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Brilliant Rivalry: Works by Outstanding Designers in

the DNP Archives of Graphic Design

June 13 —September 13, 2009
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In postwar Japan, graphic design has marked
dramatic development in tandem with the
nation’s economic, social and cultural growth.
In a quest to bequeath this treasured legacy
to future generations, many works from this
period are preserved in the DNP Graphic
Design Archives. This exhibition introduced
123 posters in the Archives collection by 69
designers representative of each phase with-
in the half-century from the 1960s to the
present. In displaying the selected works, in
addition to a chronological layout giving an
overview of the progression in artistic expres-
sion from one generation to the next, within
each generation works were exhibited in pairs,
their juxtaposition enabling the traits of each
artist to come to the fore.

The exhibition was identical in content to the
show of the same name initially held at ginza
graphic gallery in January 2009.
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The Power of Red: 21st Exhibition of

Prints from the Tyler Graphics Archive Collection
September 19— December 23, 2009
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Mankind’s earliest paints derived from red soil,
and as that fact suggests, as humans we have
an extremely deep attachment to the color red.
Red — the color of blood, which sustains our
lives, and the color of fire, the source of human
civilization — has since time immemorial been
linked to a broad array of meanings: life, pas-
sion and celebration among them. Throughout
history it has featured prominently in ceremo-
nies and ornamentation.

The color red has also been a frequent player
in the realm of painted art both east and west,
starting from the cave paintings of Paleolithic
times. Red has long conjured up symbolic
associations and visual effects of every descrip-
tion.

This exhibition displayed red-based prints by
prominent artists including Robert Motherwell
and James Rosenquist. It provided visitors a
first-hand appreciation of the fascinating and
enduring power of the color red.
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KFX E1ERE [Magnetic Vision /#i{E10057]
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Kijuro Yahagi:
Magnetic Vision / 100 New Works

Speakers : Kijuro Yahagi + Yasuhiro Sawada +
Kei Matsushita

Yahagi spoke of the physical commitment that serves as the
power source behind his creativity — his desire not merely for
things to be seen but to touch them, to have the courage to
touch them, and thereby to take personal responsibility for
the visual sense that lies at the heart of graphic design. The
probe of the visual world that led to this exhibition is a grand
adventure — starting from his asking what our visual percep-
tion is, the adventure proceeds to questioning what humans
are all about, and then to what he himself is. If one descends
into self-imitation, this is the end of one’s creative days. To
create, a word used even to describe the creation of the uni-
verse, is to try to make something never done by anyone else
in the world. Yahagi suggested that one must be prepared for
such a frightening and severe world, and the audience was
completely enthralled by his words.

Max Huber - a Graphic Designer

Speakers : Aoi Huber-Kono + Arata Maruyama +
Kiyonori Muroga

Now that Max Huber is no longer with us, hearing his wife Aoi
—who was always closest to Max both as his partner and as
an artist — speak was a rare opportunity to experience first-
hand, with tremendous reality, what Max Huber, one of the
20th century’s foremost graphic designers, was like as a per-
son, what he was like as a graphic designer, and what the
times were like in which he worked. She spoke of how he
was born in Switzerland, received his education in design in
Switzerland, and then moved to Italy, where the impact he
had, in combination with the impact Italy had on him, gave
birth to his unique worldview and his liberal works. Hearing
Aoi speak gave valuable insight into the personality of Max
Huber, a man who set high value on the ties that bind indi-
viduals.

Toshio Yamagata Exhibition

Issay Kitagawa

Speakers : Toshio Yamagata + Yoshihiko Ueda + Ushio
Amagatsu / Toshio Yamagata + Kaoru Kasai

Yamagata spoke highly of Amagatsu, comparing him to the
oceans; Yamagata also described Ueda’s esteem for the art-
ist, comparing him to a forest. Yamagata said the job of a
designer entails struggles against numerous conditions and
information, and while it is one’s self that produces value
from that, there are times when one doesn’t understand one-
self. What is important at times like that, he thinks, is the true
feelings rooted in one’s body. Yamagata is seeking hints of
some kind from the way Amagatsu shows his body, and from
the way Ueda gaze at it. Kasai faces a situation similar to that
of Yamagata as a corporate graphic designer. Because they
are in closely similar positions, the two of them exude a com-
mon air that goes beyond mere feelings of mutual familiarity.
Shiseido’s corporate message is “This moment. This life.
Beautifully.” Kasai stated that the word “beautiful” is one that
should not be used lightly, but here it comes brilliantly alive as
an expression of Shiseido’s stance.

Speakers : Issay Kitagawa + Masami Ushii / Issay
Kitagawa + Kazumasa Nagai + Junko Tsuda

At GRAPH, where the trinity of “technology, sensitivity and
the ability to translate” is pursued fully, Kitagawa says that in
dealing with problems on a daily basis they build up work
experience, and any failures contribute to their data base.
From the way he and Ushii excitedly talked about paper and
ink while holding up many actual publications, it was obvious
that they absolutely love what they do. Nagai, whom Kita-
gawa holds in highest respect, praised Kitagawa'’s works for
the way in which they internally break down Japan’s contin-
uum of traditional excellence and, while exuding that excel-
lence, turn it into something of their own. Hitting snags,
meeting resistance, in a sense is accompanied by a shock. In
contrast, design in general today is sensory, light, thin and
delicate. The fragility of design born out of peace of mind is
cause for concern. The soft-spoken Nagai pointed out in-
sightfully that design requires energy that emerges from a
sense of hunger or chaos.




2009 Tokyo Art Directors Club Exhibition

Speakers : Katsumi Asaba + Mai Onodera

The two speakers were Katsumi Asaba, winner of the 2009
Tokyo ADC Grand Prize, and Mai Onodera, who served
as coordinator for the prize-winning exhibition “Whispered
Prayers” by 21_21 Design Sight. They offered an in-depth
account of the exhibition, from how it came about to what it
featured in content. From their discussion it was clear that the
exhibition was possible thanks to Asaba’s inquiring nature as
well as his deep interest in and love of the written word: in-
deed, Asaba is an “explorer of the world’s writing systems.”
One item on exhibit was Asaba’s own diary, which he has
been keeping for 40 years. It contains the most important
events of his life and meticulously records how on any par-
ticular day his meeting with someone inspired him and led to
the production of one of his works. Another of Asaba’s daily
endeavors is his practice at calligraphy. Without doubt, the
act of writing forms the basis for his ongoing creation of de-
sign works overflowing with energy, even now that he has
reached the age of 70.

Hosoya Gan Last Show:
Exhibition of an Art Director & Graphic Designer

Speakers : Gan Hosoya + Masayoshi Nakajo +
Kaoru Kasai + Kazunari Hattori

Hosoya says for him Nakajo, Kasai and Hattori are like the
characters in the movie “Stand By Me” — the people he trusts
most, but against whom he also competes; people he wants
to stay by his side and never leave him. In their own words,
they each spoke to their heart’s content about this exhibition,
in which Hosoya aimed to lay everything open in order to put
his life in order, and about Hosoya’s works. Kasai spoke of
how the “words” Hosoya values so highly when designing are
always words without artifice, and how the language Hosoya
uses normally is the same as the language of the publica-
tions he designs. Hattori described Hosoya'’s layouts as the
ultimate in design out to Kill, and stressed the awesome way
he boldly shuns something, which he equated to self-re-
straint. Nakajo spoke of Hosoya's designs as being packed
with form and the ultimate in true essence. His description of
Hosoya’s “talking logotypes” also made an impression.
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Tadahito Nadamoto, Akira Uno,
Makoto Wada and Tadanori Yokoo Show

Speakers : Tadahito Nadamoto + Akira Uno +
Makoto Wada + Tadanori Yokoo

This exhibition came about as a result of Yokoo’s idea of
wanting to do something in combination with the other three
members. The 1960s were indeed a special time. In those
interesting days, when there were no rigid divisions between
the realm of design and the realm of illustration, and every-
thing spread across such boundaries, this foursome saw
each other daily and enjoyed themselves to the fullest both at
work and at play. They reminisced about those days as if it
were yesterday. For two hours they spoke sardonically but
lightheartedly, all the while manifesting their friendship of a
depth not limited to their professional roles as illustrator, de-
signer and painter. Though they spoke of getting inspiration
from nothing these days and suffering a steady loss of curi-
osity, they proclaimed that because they loved to draw, they
would never come to loathe drawing. Young at heart, all four
continue to create wonderful works even today.

Kokoku Hihyo:
End of One Era, Start of Another

DNP Graphic Design Archives Collection I
Ikko Tanaka Posters 1953-1979

Speakers : Yukichi Amano + Kashiwa Sato / Naoki Ito +
Satoshi Takamatsu + Koichi Kawayjiri

Amano, who has mulled advertising for many years as
Kokoku Hihyo’s first editor-in-chief, exchanged views with
Sato, a designer at the vanguard of today’s advertising. They
talked about the role of advertising, what new communica-
tion tools and advertising should be like, and the significance
of the act of “criticism” from Amano’s acute insight and Sa-
to’s substantial experience. Separately, Kawajiri, who is look-
ing to launch a new form of advertising criticism now that
Kokoku Hihyo no longer exists in magazine format, probed
new forms of advertising criticism together with Ito and
Takamatsu, both of whom are active in media of every de-
scription. Their animated discussion addressed the question
of how, as professionals, they should approach the new
communication models that are born unrelated to earlier
mass communications and advertising and spread almost
instantaneously.

Speakers : Kazumasa Nagai + Tadanori Yokoo

Nagai and Yokoo were close to Ikko Tanaka, having been
through good times and bad together during the dawning
days of graphic design in Japan, they were in a position to
know Tanaka as he truly was. They offered their insight into
his personality, speaking of how strict he was, especially
when it came to common courtesy and good manners, and
how he often got angry at them over such things; and about
how he liked the theater and modern dance, and how at
year-end parties and such he would often take to the dance
floor. Yokoo also spoke about Tanaka’s view toward design,
which he said was totally integrated with his life, and about
what he tried to achieve through design. The occasion drove
home once again how unfortunate his early passing is and
how irreplaceable his loss is for the design world. Ikko Tana-
ka was the true embodiment of graphic design at its best,
and from the top of his head to the tips of his toes he was a
model of what a graphic designer should be.

|

Graphic West 2: Sensory Boxes

Speakers : Shigeki Hattori + Michio Yokoyama +
Saburo Sakata + Takashi Matsui /
Shigeki Hattori + Ken Miki

graf is a group that fits into an array of categories: graphic
and product designers, carpenters, furniture makers, chefs.
At this exhibition uniquely based on their concept of “creating
lifestyles,” the attempt to answer the question of what their
mode of expression is resulted in the keyword “boxes.” Re-
placing the 2D with the 3D, and the 3D with the 2D, i.e. while
dealing with graphics, which are two-dimensional, they are
conscious of spatiality, a notion that was conveyed in the
way they exhibited. The theme of Hattori’s conversation with
Miki was none other than “What is Design?” Miki, basing
himself on a lecture given to middle school students, spoke
clearly and concisely about his latest thoughts about design.
One thing the two speakers seemed to share is their quest to
achieve work that is closer to our human sensitivity — their
desire to create designs that draw on experiences and feel-
ings, and their desire to infuse actions into their designs.
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Kijuro Yahagi: Magnetic Vision / 100 New Works

Kijuro Yahagi, Kei Matsushita, Yasuhiro Sawada

Yasuhiro Sawada Matsushita and I've known
each other 30 years, ever since college days
together. Yahagi-san’s about 10 years our
senior. To start off, I'd like to ask him why he
invited the two of us, of a different generation,
to this talk show today.

Kijuro Yahagi | work in a variety of fields —
architecture, landscaping, sculpture, chairs —
and these make up a considerable share of
what | do today. Some people probably would
take this to mean I've given up doing graphics
and they must be surprised and wonder
whether | still have the vitality to hold a show
of graphics.(laughter) | have absolutely no
thought of stopping my graphic work, though.
Last year, | asked the two of you to come see
a newly completed office building I'd designed
in Yokohama. When we went to dinner after
that, | mentioned that | was scheduled to hold
an exhibition of my graphics, and you looked
very surprised, no doubt wondering whether
what | was saying was true. So when the exhi-
bition became a reality, | asked you two to
take part this way.

Sawada It’s true. Looking back on your world-
wide activities these past few years, | doubted
whether at this point you would set your focus
on graphics again. And to be quite frank, for
you to have realized this exhibition by creating
100 new posters clearly required a huge
amount of energy.

Kei Matsushita | first came to know your work
when | was just starting out and could barely
eke out a living. That was long before | met
you in person, and at first | thought you were
involved in the fine arts. Then when | saw your
art exhibition catalog, | was astonished by its
design — looking like you'd used the back of a
plain manila envelope, or like you’'d punched
holes using an incense stick.

Yahagi What you're referring to is my catalog
for the Venice Biennale. | did it when a Japan
exhibition was held there, in a print run of
about 1,000 copies. | took a hint from a
Japanese artist who created artworks using a
flame, and | made burns in the catalog cover
and its outer box using a meat pounder |
bought at Tokyu Hands. By heating the pound-

er and scorching the paper repeatedly, the tip
quickly deteriorated — and | ended up having
to buy about 15 pounders before the job was
done. (laughter)

Matsushita | was extremely encouraged to
see how a designer can be the initial source of
information, a starting point, rather just being
an adjunct to what is first and foremost an
“artist.” | think you continue to be a designer
like that today. Ever since I've gotten to know
you in person, I've always sensed a kind of
noble-mindedness in you as a person who is
extremely strong and persevering.

Sawada One of the reasons | sought to
become a designer was my strong interest in
printing. When one of my fellow students
heard me say that, he showed me a catalog
you'd created for an exhibition of Czecho-
slovakian cubism, and that | think was my first
introduction to your work. It featured bold
black lettering back-printed on highly transpar-
ent obi paper. In your posters and other work
100, 20 years ago you had already totally done
printing trials like those in vogue today — print-
ing on wrapping paper, adding stitching and so
forth. | recall how ahead of the times it struck
me at the time.

Yahagi The reason | did that, why | acted that
way, was because | believed that as long as |
was creating works relating to “seeing,” to
vision, | wouldn’t be able to commit myself in
good faith to the events unfolding before me
unless | removed all boundaries. Based on that
thinking, | felt that even if it was with a
renowned artist globally, | should compete on
even terms as a designer.

Sawada A good point. | sense a kind of pride
that permeates throughout your work, your
commitment to confront whatever act of
expression thoroughly.

Yahagi The way | see it, if you start engaging
in self-imitation, the best thing to do is to stop
being a creative artist. | say that because
although there’s no need to create new things
and that’s the easy way out, it's not as easy as
we might hope, and the act bounces back to
you as a critique. Creativity is the attempt to
make something no one in the world has ever

done before. If you don’t have the courage for

that, then the words “creative artist” lose their
core meaning.

In trying to come up with an idea for my new
posters for this exhibition, | thought long and
hard but couldn’t come up with anything con-
vincing until finally | opted for a simple circle.
But what was important was that | felt it was a
type of expression that, as far as | know, no
one had done before, and that’s when | started
their production.

Sawada In the sense of avoiding self-imita-
tion, I’'m extremely interested in seeing in what
direction you'll head next.

Yahagi | think | can still continue further if |
determine that | have the ability to respond
assiduously to whatever might happen, what
John Cage called “improvisation,” or what the
French refer to as “disponibilité.”

One more thing. This is something I've written
about before, but | have what | call my “land-
mine theory.” It involves the conscious recog-
nition of other people’s style, and of the scope
of influence of those styles. What I've sought
to do is to avoid all such landmines and their
spheres of influence, to swim in between such
landmines on my own. If | put this theory to
practice, then I'm truly creating. In order to
speculate how far each landmine’s impact
extends, it's necessary to always keep your
sensors sharp and to maintain the ability to
use insight.

Sawada You're a true philosopher, aren’t you?
| can tell you have a firm will, making strong
demands on yourself.

Matsushita This brings me back to the first
time | met you, Yahagi-san. What | perceive in
you is a consistent pursuit — a pursuit of design
that exists on its own, and not design that
merely serves as an accompaniment or sup-
port to something.
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Tadahito Nadamoto, Akira Uno, Makoto Wada and Tadanori Yokoo Show

Tadahito Nadamoto, Akira Uno,
Makoto Wada, Tadanori Yokoo

Makoto Wada To kick off, what the four of us
have in common is that when we were young,
we all worked in the Ginza area. Also, all of us
are both designers and illustrators. Later on,
Yokoo-chan declared himself a painter, though.
Akira Uno Yokoo-chan and | were both work-
ing at Nippon Design Center (NDC), where a
lot of people from the Kansai area were work-
ing. Nadamoto-san was working for Yoshio
Hayakawa, and at first | thought we were
about the same age and | addressed him as
“Nada-san.” It was only later | found out he’s
nine years my senior, at which point | switched
to calling him “Nadamoto-san.” Yokoo-chan,
what did you call him?

Tadanori Yokoo Nadamo-ssan! That was
back in Kobe, when | was still in my teens.
Wada Before you learned to speak properly.
Uno It was you, Yokoo-chan, who suggested
holding this exhibition, wasn't it?

Yokoo It must have been reaching the age of
70 that inspired me. When you get to 70,
somehow everything from the old days seems
nostalgic. The four of us used to get together
all the time in those days, but not very much
after | turned to painting.

Uno Nadamoto-san’s still thriving, too.

Yokoo You’'d never guess from his works that
they were created by an 80-year-old!

Tadahito Nadamoto Watch your tongue,
young man!

Yokoo Nadamo-ssan, your works are those of
a mature man. No young person could use
colors that way.

Wada Say, don’t you think you guys handled
all this a bit unfairly? All you had to do was
have your works ready by the time the show
opened; but me, | had to prepare the poster
for advertising the show, so my deadline was
much earlier. 1t was you, Yokoo-chan, who
suggested | be in charge of the promotional
poster, wasn't it?

Uno You depicted the four of us and our
works in your poster.

Wada | tried copying each of your works.

Uno They're all very much on target, | must say.
Nadamoto The map in the background is
Ginza as it was back in 1960.

Wada | just happened to locate one from
those days.

Uno People nowadays wouldn’t know it, but |
see the map shows Konparu, the coffee shop
that used to be famous for its pretty waitresses.
Wada Yeah, here. (pointing to map) | was
working at Light Publicity — here. Nadamoto-
san was working over here. NDC, where Uno-
san and Yokoo-chan were working, was here.
Since | had to show where we all were at the
time, enlarging the map to the right scale took
some effort. | had to work the hardest of any-
one in this project, you know!

Nadamoto Which one of us worked in the
Ginza the longest? | was at Hayakawa office
only a short while before | moved to Roppongi.
Uno Wada-kun was there the longest, | think.
Wada | was there till 1968. Altogether | was at
Light Publicity nine years, starting from my
student days.

Nadamoto It was when Yokoo-kun and | were
once having dinner at Korantei in Ginza that
Wada-kun came in and Yokoo-kun introduced
us. Wada-kun said he knew my “bean-throw-
ing festival” poster from my days in Kobe,
something that made me very happy.

Yokoo You know, if it hadn’t been for
Nadamo-ssan | wouldn’t be sitting here today.
Wada You do owe him a lot, don’t you?
Yokoo When | was in my teens | contributed
illustrations to the Kobe Shimbun News. Then
four of us regulars got together and held our
first exhibition on the second floor of a coffee
shop in Sannomiya.

Nadamoto Yeah, | remember happening upon
that show, with the names of its seven partici-
pants, while strolling around Motomachi.
Yokoo You mean four.

Nadamoto No, seven! There were three
sculptors included, too. | guess I've got the
better memory!

Yokoo Don’t believe a word he says.
Nadamoto After seeing the exhibition | called
a bigwig at Kobe Shimbun News, a guy named
Terao, and told him I'd found just the right
young person his company had been looking
for. He then joined me and we went to the
exhibition together. He took one look, and you

were hired.

Uno He recognized outstanding talent when
he saw it.

Yokoo But Nadamo-ssan really pulled one
over on me. At the time | knew nothing about
the JAAC Exhibition. Nadamo-ssan told me
there was this very prominent show of national
scale, and he suggested | enter a work. |
decided I'd work up a travel poster, and | start-
ed drawing some stones and broom markings
like at Ryoanji Temple in Kyoto. While | was
working on it, Nadamo-ssan happened to
drop by and asked me what | was doing. “I
thought I'd enter this in the JAAC Exhibition,” |
said. He took one look at what | was drawing
and quipped, “What’s that? A mosquito coil?”
When | told him it was Ryoaniji, he said it didn’t
look to him like Ryoaniji. “Try turning it upside-
down,” he suggested. When | did, he said,
“The Naruto whirlpools! That’s what it looks
like. Enter it as the Naruto whirlpools.” | took
his advice — and the work was rejected!

Uno It was the following year you won a prize?
Yokoo Two years later. | won the Prize of
Encouragement and Wada-kun grabbed the
JAAC Prize for his “Marguerite de la Nuit.”
Even before then, though, | was familiar with
Uno-san and Wada-kun’s names, from when |
was in high school. The two of you had won a
prize for your frog poster for Colgen Kowa.
Uno It was after that, in 1964, we founded the
Tokyo lllustrators Club. | won the first prize.
Nadamoto Right. | intended to bring the club’s
yearbook from 1966 with me today, but forgot.
Wada It was in '64 that Yokoo-chan and Uno-
san both quit NDC and created Studio lIfil,
along with Tsunao Harada.

Yokoo It was Uno-san who came up with the
name. It was based on a play on the word for
old, “furui.” He said if you read “fu-ru-i” back-
wards, you get “i-ru-fu,” i.e. ilf - and the oppo-
site of old is new.

Uno And the ending “il” | took from the word
“illustration.”

Wada Ending up with “new illustration.”
Yokoo That’s the kind of thing Uno-san would
do - come up with a highfalutin word that
sounds like French or something.
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Graphic West 2: Sensory Boxes

Shigeki Hattori, Ken Miki

Shigeki Hattori I'm Shigeki Hattori of graf. In
conjunction with this exhibition, we were eager
to undertake a variety of special events, and
especially we wanted to have a discussion
with Ken Miki, a graphic designer who, like us,
is based in Osaka. For the exhibition itself,
rather than showing finished works, we want-
ed to show as many of our studies as possible.
At graf we have people doing graphics side-
by-side with other staff members who perform
architectural design. As a result, perspectives
are constantly shifting back and forth between
the two- and three-dimensional, often inter-
secting. This is what we experience on a daily
basis as we were considering how to exhibit.
Our theme this time was how to translate the
three-dimensional into the two-dimensional.
We started graf 12 years ago. Around 1993
Japan’s economic bubble burst. The reason
we began making things is because we felt at
odds with the things that surrounded us in our
everyday lives during the 80s and 90s, an
awful lot of things had sharp, edgy designs.
“Why isn’t there anything that fits what we
want?” we wondered, and that got us to think-
ing that if there wasn’t, then we should try
making it ourselves. There are 6 of us in all
here today: a carpenter, furniture maker, prod-
uct designer, filmmaker, chef and me, supervi-
sor of design. It was meeting these colleagues
that enabled us to create things in a non-hier-
archical environment — we linked horizontally
rather than being part of a pyramid structure.
What we do is design lifestyles: in other words,
clothing, food and our living environment.

It was when | met Miki-san and had a chance
to talk with him that | was struck by how odd
it was to find someone who thinks so concise-
ly how to give structure to ideas. In talking
with him, | was astonished to realize how
much he inspired me.

Ken Miki The graf building in Nakanoshima
houses a café on the first and second floors, a
showroom on the third, designers are in a
building next-door, and not far away is the
workshop where things are made. Things have
been spreading out horizontally at an awe-
some pace the past several years. | began vis-

iting graf on frequent occasions before all this
took place. In those days the 1st floor con-
tained the workshop where you could see
chairs being made by the furniture maker, you
could peep into the showroom above that, and
then have tea up on the 4th floor as you lei-
surely gazed down on the river flowing by
below. Everything was in one building, every-
thing all stacked vertically; but already the
structure seemed to embody horizontal links,
as opposed to what Hattori-san calls a pyra-
mid structure.

Hattori We kept experimenting how the prod-
ucts we made and the things we selected look
new, changing how we combined them.

Miki So there may still be more changes?
Hattori | think new things should be born from
the continuous cycles of hardware and soft-
ware. When new software starts in motion, the
moment it overflows, new hardware becomes
necessary... That's why we’re always making
studies. One other thing is how to create situa-
tions that make it easiest to collaborate with
the people we’ve met. When the environment
is conducive to having the various creative art-
ists you’ve met come and go, that’s all the
more inspiring inside. Doing a lot of work-
shops, creating music together with musi-
cians... we really give shape to a variety of
encounters.

Miki Even as we're talking now, I'm stimulated
by the way you think, as though | were bor-
rowing your brain. I've been doing a lot of this
“brain borrowing” lately, looking for concepts
in collaboration with the person I'm talking to. |
refer to designing like talking as “talking
design.” Even now as we’re conversing, | have
a sensation of key words popping up, con-
nected, one after another. The concept that’s
aroused and the direction of the design change
depending on who I'm talking with.

Hattori It’s true — things take on a different
shape when someone else is involved or when
the environment you work in is different.

Miki The air, the atmosphere of the times also
has a great impact, as does the relationship
with the client.

Quite a long while ago | once gave a talk about

design at my son’s middle school. | talked

about how their lives are filled with design —
even in their pens and notebooks, their desks
and chairs. Everything involves design, | said,
designed for ease of use or just feeling good.
Even places you don't see, the design has
been thought out. | also pointed out how
design generates feelings of excitement and
even thrills, and | said that’s why | always think
about designing while mulling every aspect of
our lives and conjuring up happy faces.
Design, | told them, is a job that delivers joy,
and what | said brought a sparkle to their eyes.
Hattori There’s an element of fantasy in what
you say.

Miki Design has to have both functional value
and sensual value.

Hattori It’s fine when you can design some-
thing based on its inherent function, but these
are times when there are no longer any incon-
veniences. Today | think when you talk about
design, there are a lot of people who focus on
how to control what’s on the surface.

Miki That’s why it seems we have to be care-
ful not to design too much — in the same way
we shouldn’t smoke too much.

Hattori That's a good way of putting it!

Miki When the traces of design become too
visible, it’s hard to stick with such a design for
very long. Thinking about design again, | think
there’s more to it than just a solution; it’s also
related to the way people live, their lifestyles.
And that’s why | think you have to put weight
on lifestyles. Coming up with an answer isn’t
the only thing design is all about; | think it's
also important to open up feelings in the per-
son who comes in contact with the design.
Hattori A few years ago we decided to create
our own formula that would be truly indicative
of graf. No matter what you throw into it, the
right thing will come out of it, right? | hope a
different formula will make for individual
uniqueness. | can’t wait to see what stimulat-
ing things will come out of it. | think that's
where we have something in common with
you. | really like what you’ve said about how to
open up things close to human feelings.
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Gallery Talk

Kokoku Hihyo: End of One Era, Start of Another

Yukichi Amano, Kashiwa Sato,”

Satoshi Takamatsu, Naoki Ito, Koichi Kawajiri

Yukichi Amano In my column “Commercial
Advertising Weather Map” in the Asahi, | re-
cently wrote about Uniglo’s commercial for its
“Heat Tech” products. The commercial begins
with models walking down the streets of
Tokyo, New York, Paris and London in mid-
winter, but thinly clad. Then the copy says: “It’ll
change how you dress in winter. It'll change
winter, everywhere.” | think it’s quite interesting
as commercials go.

Kashiwa Sato | guess when you wear Heat
Tech, you can go through the winter even thin-
ly dressed.

Amano When | was young, in winter | went
walking around wearing a bulky overcoat and
flannel underwear. With the invention of Heat
Tech, the winter landscape has now changed
completely. But Heat Tech’s more than just
warm and convenient; it also has the power
even to change a cultural phenomenon, the
landscape around town. This commercial dem-
onstrates that change in a very fashionable vis-
ual way.

Sato For the first few years Heat Tech was
available only in Japan, but after the company
adopted a global strategy in 2008, commer-
cials like that began appearing all over the
world. Uniglo CEOs in the States and in
Europe initially weren’t very enthusiastic about
launching in their markets, believing functional
underwear like Heat Tech would sell only in
Japan. But as it turned out, the product is
changing clothes, changing conventional wis-
dom, and changing the world — just like Fast
Retailing’s corporate slogan says. The thing
that's made me most happy about this job is,
along with a communication strategy, it's been
possible to create new markets — something |
think is truly revolutionary. It’s really been a job
that can change the landscape and change
conventional wisdom.

Amano You're absolutely right. | think it's not
just products but also advertising that has the
ability to change conventional wisdom.

Sato | took a look around the exhibition before
coming here for this talk show. Looking at the
ads on display again, they’re all of a kind that
has changed conventional wisdom, aren’t

they?

Amano They are. Advertising serves to an-
nounce a product’s being on sale and also
acts as a means of arousing desire to own it;
but simultaneously | think it also serves to sug-
gest that maybe we should reconsider whether
a life focused on conventional wisdom is really
what we want. In other words, advertising it-
self is a kind of critical expression. In Kokoku
Hihyo, all along we measured advertising using
a yardstick of whether or not the critical aspect
inherent in the product is expressed well. In the
advertisements now on exhibit as well as in
the representative works of people like
Shigesato Itoi, Toru Kawasaki, Takuya Onuki
and Masahiko Sato, | think they all contain
well-meant suggestions offered to the world.
Sato | agree. It was wanting to be like Onuki-
san that inspired me to enter the world of ad-
vertising, and all along | used to think that ad-
vertising is doing things the way he does. But
then as | learned all sorts of things | began to
think that maybe | had my own way of doing
things. My vague feelings of uncertainty got
completely blown away starting with my first
job after going freelance: “SMAPR.”

Amano Your “Kashiwa” way of doing things is
evident in everything you've done, right up to
your recent Uniglo work. You and |, we’ve both
been very lucky in being able to meet so many
wonderful creative people. For 30 years I've
been working with Kokoku Hihyo, and if any
work of any good has come out of all this, it’s
thanks to outstanding creative artists — as well
of course to the readers who continued to give
their solid support to the magazine’s stance.

Koichi Kawajiri The title of this exhibition is
“Kokoku Hihyo: End of One Era, Start of
Another.” If a new era is coming, what will it be
like? That’'s what I'd like to discuss here with
the two of you.

Satoshi Takamatsu The first floor of the gal-
lery displays many masterpieces of advertising
from the past, and | had the impression it was
marking the end of an era. Today, advertising’s
place in the world is changing, and | imagine
this is a major reason behind the end of
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Gallery Talk

Kokoku Hihyo: End of One Era, Start of Another

Kokoku Hihyo’s publication. As someone who
spans both eras, the one ending and the one
starting, my feelings are somewhat ambigu-
ous.

Naoki Ito I've been reading Kokoku Hihyo for
many years. In fact, I've still got almost every
issue from my student days. So if “Kokoku
Hihyo” is about to be reborn, | have high ex-
pectations for what it’s going to be.

Kawajiri As media for critiquing the “advertis-
ing” of the next era, what do you think would
be appropriate? I'm including online media, of
course.

Takamatsu Japan’s interesting ads rarely gain
any attention overseas unless they win some
advertising award, so it might help if the online
Kokoku Hihyo were bilingual.

Ito | think it’s interesting when those who cre-
ate advertising participate in their criticism.
From time to time I'm invited to serve as a
judge for overseas advertising awards, and
there are moments when you can become a
really good critic of advertising. Critiquing crea-
tive works from an objective position makes
for really good training for someone on the crea-
ting side.

Kawajiri The kind of media we should make
will inevitably be linked to what direction ad-
vertising takes going forward, don’t you think?
Takamatsu It’s difficult to project with any ac-
curacy, but as a hint | would suggest the word
“alternative.”

Ilto | agree. Ever since |, like Takamatsu-san,
shifted to creative work, I've always had the
feeling of having worked in alternative areas.
Kawaijiri It's from places like that that truly
new and stimulating movements start, so me-
dia are necessary that deal with such alterna-
tives of the times.

Takamatsu Right — and that’s why | hope it will
be reborn as the new Kokoku Hihyo. In the
case of interactive too, today we'’re called on
to launch activities that suggest that the
stance of a given brand is attractive; and with-
out media to critique it, the value of new forays
won’t be known by the world at large.

lto As for current advertising, there’s a need to
forge a hybrid of mass and alternative adver-
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tising. | think this is what AKQA, the American
interactive agency, is suggesting with its slo-
gan “The best advertising isn’t advertising.”
Takamatsu | agree. Amid the formation of a
mature collective intelligence on the Internet,
we're going to have to ask ourselves how to
generate chemistry there, and how to ap-
proach this strategically as professionals.
Kawajiri  If that's so, then the next Kokoku
Hihyo will have to not only decipher the ex-
pression but also be deeply committed to the
strategy and collective intelligence of the cor-
poration or producer. That’s so because nowa-
days unless you do this, no point of contact
can be found between advertising and the
times. Far from being “the end,” there would
still seem to be much to do. But whether or
not such activities can be called Kokoku Hihyo
is a difficult issue. | do want to carry on the
underlying mindset, though.

Ito Besides collective intelligence and strat-
egy, | think design in the broad sense is also
important. For example, when advertising
communication gets mixed in with architecture
or product design, | think things get interesting.
At work, the people around are even saying
that 10 years from now we’ll be building build-
ings.

Kawaijiri I'd like to try my hand at that myself:
the “Kokoku Hihyo Building!” Together, let’s
make the start of that new era one in which
society will become even more interesting than
before.
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DNP Graphic Design Archives
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In 2000 the DNP Foundation for Cultural
Promotion launched the DNP Graphic Design
Archives to collect, preserve and catalogue
graphic works of outstanding historical value.
Currently the collection includes some 7,300
works by 64 Japanese graphic designers and
more than 500 graphic works by overseas
designers.

After concentrating on cataloguing the works
of lkko Tanaka in 2008, in 2009 the Archives’
activities were devoted largely to creating an
archive of the posters of Shigeo Fukuda, fol-
lowing a donation by the family of the late mas-
ter designer of more than 60,000 posters. A

selection of Mr. Fukuda’s posters were trans-
ferred to CCGA for permanent preservation,
and in March 2010, to honor Mr. Fukuda and
mark the launch of his archive, an exhibition
was held at ggg (subsequently traveling this
year to CCGA and ddd gallery).

Another major project of 2009 involved start-
ing preparation of a database for approximate-
ly 25,000 posters, prints, etc. donated to the
Archives by Kazumasa Nagai.

In conjunction with the Archives’” commitment
to exhibiting its collection more widely, a loan
of 70 posters by Koichi Sato was made for
“Graphics in Bloom,” a show of his posters
held at the Japan Foundation’s Japan Cultural
Centre in Toronto, Canada.

Going forward, the DNP Graphic Design
Archives’ operations will continue to focus on
the Ikko Tanaka Archives and the Shigeo
Fukuda Poster Archives, as well as on activ-
ities in cataloguing and exhibiting its works to
the public. Donations to overseas collections
will also be probed.
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Artists List

AOBA Masuteru
AKIYAMA Gugi
IGARASHI Takenobu
OHTA Tetsuya
KAMIJYO Takahisa
KIDA Yasuhiko
KIYOHARA Etsushi
SATO Koichi
SHIMOTANI Nisuke

AKITA Kan

ASABA Katsumi
ITOH Kenji

OHASHI Tadashi
KAMEKURA Yusaku
KITAGAWA lIssay
K2

SATO U.G.
SHINMURA Norito

TYCOON GRAPHICS ~ TANAKA Ikko

NAGAI Kazumasa

NAKAJIMA Hideki

NADAMOTO Tadahito  NIJIMA Minoru

HIRANO Kouga
MIKI Ken

YABUKI Nobuhiko
YUMURA Teruhiko

FUKUSHIMA Osamu
MIYATA Satoru
YAMAGATA Toshio
YOKOO Tadanori

AKIZUKI Shigeru
ARAI Sonoko

UNO Akira

KASAI Kaoru
KAWAMURA Yosuke
KIMURA Katsu
KOJIMA Ryohei
SANO Kenjiro
SUZUKI Hachiro
TODA Seiju
NAKAJO Masayoshi
HATTORI Kazunari
FUKUDA Shigeo
MORIMOTO Chie
YAMAGUCHI Harumi
YOSHIDA Katsu

AKIYAMA Tku
AWAZU Kiyoshi
EBINA Tatsuo
KATSUI Mitsuo
KAWAHARA Toshifumi
KIMURA Tsunehisa
SATO Kashiwa
SAWADA Yasuhiro
SOEDA Takayuki
NAGAI Kazufumi
NAKAMURA Makoto
HAYAKAWA Yoshio
MATSUNAGA Shin
YAHAGI Kijuro
YAMAMOTO Yoko
WAKAO Shinichiro
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DNP Graphic Design Archives

Shigeo Fukuda Poster Archives
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Graphics in Bloom: Koichi Sato Poster Exhibition
September 2 —November 7, 2009
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This exhibition, held at the Japan Foundation’s
Japan Cultural Centre in Toronto, was a show
of 70 posters by Koichi Sato on loan from the
DNP Graphic Design Archives. Since 1988, the
Centre, working in cooperation with the Japan
Design Committee, has proactively introduced
graphic design as an integral facet of Japanese
culture by hosting one-man exhibitions by
graphic designers including Kazumasa Nagai,
Ikko Tanaka, Yusaku Kamekura, Shigeo Fukuda,
Shin Matsunaga, Taku Satoh and Kenya Hara,
Matsunaga and some others also traveled to
Sao Paulo etc.

At this exhibition, the brilliance of Sato’s col-
or palette and imagery both stunned and
dazzled visitors. Local designers were espe-
cially envious of the superlative printing and
other poster production skills of Japan,
achievements of a level unattainable in Canada
today. Visitors were also enthralled by the
enduring timelessness of Sato’s early design
works, their impact no less forceful now than
when they were created during the 70s and
80s. During its 51-day run, the show attract-
ed a total of 3,182 visitors.
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Support of AGl Japan Membership Secretariat
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AGI

General Assembly

Istanbul 17 October 20%)

In June 2009 the DNP Foundation for Cultural
Promotion launched activities to support the
Japan Membership Secretariat of AGI in line
with its commitment to promote international
exchanges. Support is carried out primarily in
the forms of providing venues for exchanges
among Japanese members, translating and
distributing information from AGI head-
quarters to Japanese members, dispatching
Japanese design information abroad, and par-
ticipating in and reporting on the annual AGI
Congress.

AGI (Alliance Graphique Internationale) is an
organization of graphic designers founded in
1952 with the aim of sharing friendship and
mutual interests across all national and cultur-
al boundaries. Inaugurated with 65 members
in 10 countries, AGI today has some 350 mem-
bers in 32 countries. Membership qualifica-
tions include not only activity in a commercial
area but also outstanding contributions to soci-
ety plus artistry capable of presenting new
ideas, means of artistic expression and tech-
nology to society. There are currently 25
Japanese members; Katsumi Asaba serves as
their president and Minoru Niijima as secre-
tary-general.

A Message from Paula Scher,

President, AGI

Graphic Design is more than a profession, it's
a calling. A graphic designer needs to create
communications that resonate with audi-
ences, while accurately conveying the infor-
mation, and satisfy business or institutional
needs of clients. But a dedicated graphic
designer, one who is truly committed to excel-
lence, is the one who accomplishes these
goals, while at the same time, raises the expec-
tations about what design can be.

AGI (Alliance Graphique Internationale) is an
international organization of like-minded
designers who are dedicated to the continual
pursuit of excellence with the goal of contin-
ually raising those expectations. AGI members
are all nominated and elected into the organi-
zation by their peers. The Japanese members
of AGI have brought a very special level of aes-
thetics, wit, social conscience to the practice
of graphic design and have inspired and influ-
enced the other AGI members and the whole
world through their important work for over 40
years. When | think of graphic beauty | think
of Ikko Tanaka, when | think of wit, it's Shigeo
Fukuda, and when | think of our environment
it's Kenya Hara. | feel amazingly fortunate to
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have been able to know so many of Japan’s
best designers personally, to learn from them
and be inspired by them. | am looking forward
to growth of Japanese membership, the intro-
duction of young Japanese designers in new
disciplines, and a renewed conviction that we
are always capable of inventing new territories
and raising the expectations of what design
can be.

AGI Congress Istanbul 2009

October 13-17, 2009

This year, for the first time the Foundation par-
ticipated in the AGI Congress as the Japan
Membership Secretariat. The 2009 Congress,
held in Istanbul, Turkey, attracted some 120
members and affiliated participants from all
over the world. The Foundation provided post-
er works by Shigeo Fukuda for a joint exhibi-
tion held in conjunction with the Congress
honoring the memories of Mr. Fukuda as well
as Alan Fletcher and Morteza Momayez.

BE (%) X RCK
Photos (in part) : Katsumi Asaba
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2009 Tokyo Art Directors Club Awards Exhibition in Frankfurt

November 26, 2009 —February 14, 2010
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The exhibition marked only the second occa-
sion the Tokyo ADC has been introduced in
Germany, the first being a show held in Munich
back in 1960, and this time at Frankfurt Museum
far Angewandte Kunst. Although Japanese
graphic design is held in high regard in Germany,
only rarely has it actually been shown there.

Today, the Internet makes it possible to view
graphic design from all over the world with re-
markable ease. However, one aim in holding

this exhibition was to give visitors the oppor-
tunity to see actual posters and advertising
first-hand, thereby enabling them to have a
better feeling of the quality of their paper, print-
ing and detailed design, and thus to convey
the brilliance of Japanese graphic design.
During its run, the show attracted a large num-
ber of visitors and garnered great attention.
So large were the attendance numbers — close
to 12,000 visitors during the span of less than
three months — that the museum curator voiced
interest in holding subsequent shows on a con-
tinuing basis.

The exhibition’s opening and lecture program
attracted more than 150 people involved in
design in Frankfurt. An accompanying panel
discussion focused on the theme of the future
of communication design in Japan and
Germany. Among those participating in this
lively exchange of views were art director
Kazufumi Nagai representing the Tokyo ADC,
typographer and design historian Prof. Friedrich
Friedl, and German ADC board member Dr.
Stephan Vogel.
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Research Support

DNP Foundation for Cultural Promotion
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Aspirations for Research Funding

Nobuyuki Hiromoto

Art Advisor & Lecturer at J.F. Obirin University

As an organization that by its own identity takes the promotion of culture as its
overriding mission, the DNP Foundation for Cultural Promotion should inher-
ently be funding research in scholarly and artistic pursuits. In order for it to
function as a public foundation, it is hoped that the Foundation, in addition to
continuing to operate DNP’s own facilities, will carry out funding activities
across a broad spectrum going forward.

Specifically, | wish to propose the following pursuits: 1) collaboration with
museums and art galleries; 2) traveling exhibitions in Japan of works originally
shown at DNP’s three galleries; and 3) funding of research and financial assis-
tance to mount exhibitions at smaller art museums located outside Japan’s

major urban centers.

1) In order to make the relationship with museums and art galleries more fruit-
ful, a funding program should be instituted to send Japanese scholars of
Western art history to overseas museums to conduct research. Also, to
enhance a program already under way, when researchers from the Louvre
come to Japan, symposiums and panel discussions should be conducted on a
regular basis and their research findings should be published and distributed to
universities, etc.

2) Today, virtually no graphic design exhibitions are held at public art museums
outside the major cities, partly owing to the absence of specialized curators.
Exhibitions held at ggg and ddd should be sent traveling to such museums. In
cases when the scale of the original gallery exhibition is small, multiple exhibi-
tions could be combined into a larger one. Similarly, because public art mu-
seums have few opportunities to hold exhibitions relating to contemporary
American art, traveling exhibitions should be organized of the outstanding
works in the CCGA collection.

3) The operating budgets of the nation’s public art museums are being cut year
after year, and the situation surrounding exhibition budgeting is especially
severe. At museums at the municipal level or lower, in many instances the budg-
et per exhibition is less than 1 million yen. Economic assistance of some kind is
needed to support highly original exhibitions at individual venues.

Whether or not exhibitions held in Japan can be called research activities may
be open to question. Art museum exhibitions supported by TV stations or
newspaper publishing houses qualify as traveling exhibitions of collections,
permanent or otherwise, and cannot be called research activities. However,
because exhibitions of that kind can be expected to attract large numbers of
visitors — and thus turn a profit — they can be excluded as funding targets by
the Foundation.

By contrast, exhibitions mounted primarily at local art museums, which intro-
duce the regional art history and, by extension, contemporary art activities, are
the result of assiduous scholarship. The number of visitors to these exhibitions
may not reach 1 percent of the number who visit the large-scale exhibitions
noted above, but in order to give greater breadth to Japanese contemporary
art, which lags markedly compared to Western contemporary art, such small-

scale exhibitions have important meaning.

To perform the complex and time-consuming administrative work thought nec-
essary to implement the foregoing funding programs, outsourcing is a conceiv-
able option. As a very rough idea of resources that might be tapped, | suggest
the following:

In conjunction with 1): liaison with The Japan Art History Society, the
Department of Art History of Tokyo University and Tokyo University of the Arts,
etc.

In conjunction with 2): call for museums to hold exhibits via the DNP “artscape”
website or through The Japan Association of Art Museums.

In conjunction with 3): call for cooperating museums through The Japan

Association of Art Museums.

To reach final decisions relating to these funding initiatives, it would be effec-
tive to hear the opinions of the councilors of the DNP Foundation for Cultural
Promotion, who are well versed in these areas and who have experience in
actual art production. First, it may be necessary to hold working committee
meetings comprised of a certain number of councilors to consider the funding
content, number of programs to be funded, and budgeting.

Today, at a time when cultural budgeting is being cut substantially at both the
national and local levels, the realization of research funding by the DNP
Foundation for Cultural Promotion is unquestionably a task of utmost impor-

tance.

In closing, | wish to state not a specific suggestion but rather a hope.

The true promoters of culture and the arts are all those individuals who engage
in design, art and other creative work. Today, instead of facing funding cuts,
funding of the activities of these precious human assets by national and local
organizations and groups is virtually non-existent from the outset.

The Association for Corporate Support of the Arts, one of the few foundations
that does support the arts, provides funding primarily to organizations and
groups; its funding of individuals is of extremely small scale.

The ideal is an organization like The Pollock-Krasner Foundation of the United
States, which supports artists of any age and nationality who apply for consid-
eration. The situation specific to Japan must be considered, however, when
undertaking any discussions on such support in the future.

As an example, the nation’s art universities, which must charge higher tuitions
than typical universities, would inarguably welcome the creation of a new
scholarship program by the DNP Foundation for Cultural Promotion.
Scholarships would not only be a boon to students whose creative time is
eroded by the need to earn extra money, but would also be a great motivation
for scholarship hopefuls to produce outstanding creative works.

Instead of limiting recipients to students in design courses, | would like to see
the creation of a scholarship program for art students spanning a broad range
of related areas. My reason is clear: the works being created today will form
the basis for the formation of the culture of tomorrow.
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2009-2010 Financial Support Activities

2009 —104F 2 By i F2

1 NE  H21EIHDOERERRES N HE Target  21st Sukagawa International Short Film Festival
T IHHDERERMRERETEE Organizers  Sukagawa International Short Film Festival Executive Committee,
BBIMABEEER Sukagawa Board of Education
A 2009/5 Date May, 2009
% %  30,000M Amount  JPY30,000
fif & ERRE I T/NLBKLTT VN, Remarks  Short film festival and competition
2 N x EEIMXESEFEZREMBIHER DB Target ~ Sukagawa Area High School Art Departments Training Session
F @ AEIIMXEEFFREMERER Organizer  Federation of Sukagawa Area High School Art Departments
#£HF 2009/5 Date  May, 2009
&+ % 50,000 Amount  JPY50,000
i %E BEEIMXRNIDDEIEREMBICKIDERFERLLT. Remarks  Visit to CCGA exhibition as joint training session for the art
CCGARBRZ#HlE, departments of 4 prefectural high schools in the Sukagawa area;
FMNRDOFE, Fv5U—bh—=U%ZfTolc. provision of transport and holding of gallery talk
3 WE  [IRCHRETDERICE 2009/ BNHE Target  “Print Art in Fukushima 2009” exhibition
T  RCHREIDERICBERETEER Organizer  Print Art in Fukushima Executive Committee
£ H 2009/9 Date  September, 2009
& % 60,000 Amount JPY60,000
it Z RERRMXOEHOEENILET DMITIERFODRER, Remarks  Print exhibition, mostly of local artists, jointly held by multiple galleries
=RHI9/5~9/13. 5RI5 T EIFFRIfE, in central Fukushima Prefecture; simultaneously held at 5 venues
RZEHHKIZ008 September 5-13, 2009; approx. 300 visitors
4 R FE2IDHEBEERERNHGE Target  “21st Denzen Print Exhibition”
F g REIIBIRBERSFERN/ Organizers  Sukagawa Chamber of Commerce Youth Division,
REMBBEERERERE Sukagawa Board of Education
£ /8 2010/2 Date  February, 2010
=% 30,000 Amount JPY30,000
B %E AEIESOIFHOMRREZR. Remarks  Print contest for Sukagawa elementary and middle school students

; o)
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aimed at spreading recognition of copperplate artist and Sukagawa
native Aodo Denzen (1748-1822)




Review of ggg 2009-2010
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Tokyo Type Directors Club
Exhibition 2009
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Kijuro Yahagi:
Magnetic Vision / 100 New Works

Dates = April 3-25, 2009

Award Winners = OGrand Prix = Yugo Nakamura
+ THA OTDC Prizes = Katsumi Asaba, Ryosuke
Uehara, Les Suen, Fumio Tachibana, Norio Naka-
mura Olnteractive Design Prize = N/A OType
Design Prize = Emanuela Conidi OBook Design
Prize = Tsuguya Inoue OSpecial Prize = Masayoshi
Nakajo

Exhibition Overview = The exhibition showcased
works by the 2009 winners of the Tokyo TDC
Awards, an annual international design competi-
tion held by the Tokyo Type Directors Club that is
garnering solid recognition and increasing atten-
tion both in Japan and overseas as a contest that
brings together the newest and most innovative
works in typography design. This year, 9 award
winners were selected from among 3,316 entries
received in autumn 2008: 2,386 from Japan and
930 from 27 other countries. The exhibition fea-
tured the 9 prize-winning works plus some 150
others that were either nominated or judged to be
of outstanding merit. The exhibition rooms were
filled with cutting-edge works from around the
world, including experimental works demonstrat-
ing new possibilities, making for a unique display
of today’s most exciting developments in design.

Dates = May 8-30, 2009

Artist Profile = Architect and designer, born in
Yamagata Prefecture in 1952. Graduated from
Waseda University with a degree in Creative Sci-
ence and Engineering (Architecture). Currently an
instructor in the Faculty of Science and Technolo-
gy of Keio University. Actively engaged in architec-
ture, landscape design, graphic design, product
design, furniture design, photography, fine art,
sculpture and criticism. Among his architectural
works, “House of Ichikawa” (2003) won the 2004
“Selected Architectural Design” award from Chiba
Prefecture, and “Concurred Yokohama” (2008) an
award of merit in the Kanagawa Architecture
Competition.

Exhibition Overview = The exhibition featured
“Magnetic Vision,” the latest in Yahagi's ongoing
explorations into the realm of visual perception, a
quest that began with “Shot by Sight” in 1988. In
defiance of the rule of a magnifying glass, in his
works the world within the lens frame is com-
pressed in a way that incorporates the surround-
ing scenery, creating a broader image in which the
outer perimeter is magnetically pulled into the
central focus. By arousing this perception of the
framed image continuing seamlessly with its sur-
roundings, Yahagi endeavors to approach closely
the world as we consciously view it.
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Max Huber - a Graphic Designer

Dates = June 5-29, 2009

Artist Profile = Born in Baar, Switzerland, in 1919.
After graduating from what is today Zurich Univer-
sity of the Art, in 1940 joined Studio Boggeri in
Milan, Italy. The following year, returned to Swit-
zerland and became a member of the Allianz
group of abstract artists. In 1945, relocated to
Milan. Besides graphics and branding for the 8th
Milan Triennial, Einaudi, La Rinascente, etc. fre-
quently collaborated with the Castiglioni brothers.
Together with Bruno Munari et al., launched the
“Concrete Art Movement” (MAC). Died November
16, 1992.

Exhibition Overview = The exhibition placed the
spotlight on Switzerland’s Max Huber, one of the
20th century’s foremost graphic designers. Huber
masterfully infused his avant-garde aesthetic sen-
sibilities with commercial design. The exhibition
presented an overview of the full scope of his de-
sign work, including his posters for the Monza
racetrack, magazine and book design for Einaudi
and Etas, collaborative projects with the Castigli-
oni brothers, and numerous works for such re-
nowned ltalian enterprises as La Rinascente, Ol-
ivetti and Borsalino.

Supported by Embassy of Switzerland, Embassy
of ltaly
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2009 Tokyo Art Directors Club
Exhibition

Dates = July 6-29, 2009

Award Winners = OGrand Prize = Katsumi Asaba
OADC Members’ Prize = Aoshi Kudo, Shobun
Nakashima OHiromu Hara Prize = Masayoshi Na-
kajo OADC Prize (Exhibited at Creation Gallery
G8) = Shinichi Fukusato + Toshiyuki Yagi, Yoshi-
hiro Yagi, Kazuya Takaoka, Toshiyuki Yagi + Kota
Tohata, Yuji Kimura + Tadakazu Kimura, Hideyuki
Tanno + Yoshihiko Ueda, Hideto Yagi, Yoshimitsu
Sawamoto + Kenji Yamauchi + Jun Kawanishi,
Yoshinori Okada + Hiroyuki Kurahashi, Ryusuke
Tanaka, Yoshiaki Irobe

Exhibition Overview = The Tokyo Art Directors
Club (ADC) has been a driving force in Japan's
advertising and design realms since its establish-
ment in 1952. The annual ADC Awards, which are
selected by its members, attract great attention as
one of the most prestigious honors bestowed in
these fields. The 2009 award winners were cho-
sen by 78 ADC members from among some
10,000 entries. For this exhibition, prize-winning
and outstanding works were shown at 2 venues:
works by ADC members at ggg and works by
non-members at Creation Gallery G8. Together,
they made for an exciting show of the year’s top
works in graphic and advertising design.
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Hosoya Gan Last Show:
Exhibition of an Art Director &
Graphic Designer
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Tadahito Nadamoto, Akira Uno,
Makoto Wada and Tadanori Yokoo
Show

Dates = August 4-27, 2009

Artist Profile = Born in Kanagawa Prefecture in
1935. Upon graduation from Kanagawa Technical
High School in 1953, joined Light Publicity where
he currently serves as chairman. Also chairman of
Tokyo ADC. His numerous awards include Japan
Advertising Artists Club “Special Selection” (1955,
1956), Tokyo ADC Gold and Silver (1959) and
Grand Prizes (1971, 1978, 1984, 1988), Asahi Ad-
vertising Grand Prize (1988), Japan Advertising
Club Yamana Prize (1990) and the Japanese Gov-
ernment’s Medal with Purple Ribbon (2001). His
major exhibitions include “Persona” (Tokyo, 1965),
“Gan Hosoya Art Direction” (Tokyo, 1988) and
“Time Tunnel: Gan Hosoya Art Direction 1954—"
(Creation Gallery G8 / Guardian Garden, 2004).
Exhibition Overview = Through the years Gan
Hosoya has created numerous renowned works
contemporary with their times, beautifully turning
straightforward and simple communication into
design. For this exhibition, he selected 24 of his
best works for display on the ground floor; and for
the basement exhibition room he created 48 new
works giving visual form to words he has spoken
or recorded in the more than half-century since he
began designing at around age 20.

hosoya gan

LAST SHOW

Dates = September 2-29, 2009

Artist Profiles = T.Nadamoto: Born in Kobe in
1926. Joined Yoshio Hayakawa Design Office in
1961, then went freelance in 1967. President of
Tokyo lllustrators Society. A.Uno: Bornin Nagoya
in 1934. Graduated from Nagoya City Industrial
Arts High School. After working for Nippon Design
Center, Studio IIfil, etc., went freelance. Besides
graphic design, also serves as curator, set de-
signer and artistic director. M.Wada: Born in
1936. Graduated from Tama Art University. After
working for Light Publicity, in 1968 became free-
lance illustrator and graphic designer. Also in-
volved in film direction and stage production. T.
Yokoo: Born in Kobe in 1936. Artist. Globally ac-
tive graphic designer since the 1960s. Held one-
man show at NYMoMA in 1972. In 1981, made
career change to painting.

Exhibition Overview = Suggested on a whim by
Yokoo, this exhibition of the works of Nadamoto,
Uno, Wada and Yokoo was realized on the dual
themes of the Ginza during the 1960s and illustra-
tion. The exhibition gave visitors a sense of the
Ginza's vibrancy in those days when abundantly
talented creative artists inspired each other across
genre boundaries, and afforded them insight into
the bonds linking the four featured artists.
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Toshio Yamagata Exhibition

Dates = October 5-28, 2009

Artist Profile = Born in Osaka in 1953. In 1967
graduated from Osaka University of Arts with a
concentration in design and joined Shiseido. After
stints as art director and creative director, cur-
rently head of Shiseido’s Design Creation Group.
In 1982-86 served as company’s first representa-
tive in Paris, collaborating with Serge Lutens.
Since then, while participating in various Shiseido
brand and exhibition launches, performing art di-
rection, etc., he has also undertaken numerous
book designs and graphic works. Awards to date
include Tokyo ADC Award, Tokyo ADC Members
Prize, New York ADC Gold Prize. Member of To-
kyo ADC, Tokyo TDC and JAGDA.

Exhibition Overview =The ground floor was dedi-
cated to experimental new works on the theme of
“faces” by Yamagata, who has spent his career
pondering feminine beauty and cosmetics. The
basement focused on his previous works as art
director for Shiseido, photo books for which he
performed book design, and graphics created for
cultural presentations. While continuing his work
as the linchpin of advertising at Shiseido, Yamaga-
ta pursues the essence of both Japanese beauty
and feminine beauty, creating artistic expressions
of extraordinary beauty not found elsewhere. His
unique aesthetic prowess was abundantly on dis-
play.




JENI—n%

KHA=2009F11F48—28H

ERBEE =GRAPHN v RF A F—, 1965F
SERMEMEFN. RIEKFEE [NEW
BLOODJ (O1)T. BE il - TH1> - Try
2 3VDSEZEHHT20AD—AE LTBNE
N REPAT7IIBESNIAERDEARR
BOFUT A RO T A 2 ST ZTFO
KEDIADE ENYADCHODEEECHARWNTE
Ho AGIRE. 75V AEILMERE HFEDTTA
¥ EEIRIDENTZAR" & UTHER KA R T7. 2008
F0O FVFRIEZE ART FAIRLER. JAGDAZ
AE, RRTDCHMZELE,
RTHE=bDCcOaBPERt. TUCE
FICBFDIVEI—IDEKEDIER. NS5
[CROTEIERISNIEABNDETICERZR
STI—mh. FrSU—EUTORE2GZ
fEoT. REEDFARICBHEN T DAV AIL—
Y3 VR, 1 TEREF v\ ZHHER
ZEEVSFVICHEFED. #ETRERTOI T
F—ICRDEmICRESNIINITTAVICED
N—UPOIDMREERICEITE S, KEBEDE
TICHRIBU. JLIDREID g IR D FRE
YF2d,

Issay Kitagawa

Dates = November 4-28, 2009

Artist Profile = Head Designer of GRAPH. Born in
1965 in Hyogo Prefecture. Graduated from Uni-
versity of Tsukuba. Kitagawa was cited in New
Blood as one of 20 contemporary Japanese “mov-
ers and shakers” in the realms of art and design.
His works featured in /dea grabbed the attention
of designers worldwide, leading to his selection to
serve on the juries of the D&AD and NY ADC. His
works are in the permanent collection of the Bib-
liothegque Nationale de France. In 2008, he exhib-
ited at London’s Frieze Art Fair. Recipient of nu-
merous awards including JAGDA New Designer
Award and Tokyo TDC Award. Member of AGI.
Exhibition Overview = Kitagawa’s works are
meant to sound alarms against our rationalization
and conceptualization of everything around us,
our growing dependency on computers in recent
years, and the deterioration in human powers
these trends are bringing about. For this exhibi-
tion, he utilized the entire gallery as an installation
designed to have physical impact on visitors. On
the ground floor the walls were filled with his over-
size canvases; in the basement marks and logos
of his design were projected onto the walls, mov-
ing about in all directions. The displays also re-
acted to the movements of visitors, allowing Kita-
gawa’s unique worldview to burst forth for all to
see and appreciate.
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Kokoku Hihyo: End of One Era,
Start of Another

Dates = December 3-24, 2009

Kokoku Hihyo = This monthly magazine, (1979-
2009) primarily critiqued advertising. It was char-
acterized by frequent design revamps and chang-
esin art direction every 1-2 years. The cover design
was successively created by Y. Amano et al. (79-),
T. Yokoo + M. Yokoo et al. (82-), Y. Okumura (88-),
Y.Amano + Y.Kato (89-), T. Onuki (90-), H. Harata
(92-), Y.Amano + Y.Kagawa (93-), and A.Otsuki
(97-). Cover design and art direction were subse-
quently performed by K. Sato (98-), N.Nakamura
(99-), K. Hattori (00-), T. Tamano (01-), G. Akiyama
(02-), Groovisions (04-) and C. Morimoto (08-).
Exhibition Overview = This exhibition traced the
three decades of Kokoku Hihyo's publication run,
during which the magazine focused on advertis-
ing to analyze current trends from the viewpoint of
the masses. On exhibit were the works of the
more than 100 individuals who graced the maga-
zine's pages, the publication’s various logos and
covers under its frequent and dramatic changes in
art direction, and the commercials and newspaper
ads representing the past 30 years (selected by
Yukichi Amano). The show fostered a review of
Kokoku Hihyo's significance in the heydays of
mass-media advertising, and also served as an
attempt to ponder the role of advertising criticism
in the new era of Web-linked advertising.
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DNP
Graphic Design Archives Collection I
Ikko Tanaka Posters 1953-1979
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DNP
Graphic Design Archives Collection II
Shigeo Fukuda’s Visual Jumping

Dates = January 12 — February 25, 2010
Planning & Direction = Kazumasa Nagai

Artist Profile = Born in 1930 in Nara. Graduated
from Kyoto City College of Fine Arts. After working
at Kanegafuchi Spinning Co., Ltd., Sankei Shim-
bun, etc., in 1960 participated in founding Nippon
Design Center. In 1963, established Ikko Tanaka
Design Studio. Recipient of numerous awards.
One-man shows at Padiglione d’Arte Contempo-
ranea in Milan, Museu de Arte de Sao Paulo, etc.
Tanaka passed away on January 10, 2002.
Exhibition Overview = On display were 161 post-
ers, all produced between 1953 and 1979, se-
lected from the Ikko Tanaka Archives founded in
2008. The exhibition traced Tanaka's abundant
creative activities, which continued throughout
his life, during their early and middle periods. In
addition to his masterpieces such as the Kobe
Workers’ Music Association and Sankei Kanze
Noh series, the show also introduced numerous
outstanding “unknown” works never featured in
previous exhibitions or published collections. Be-
sides serving as a retrospective of the origin of
Tanaka's creative activities, the exhibition probed
the profound appeal of the period when he made
steady progress on his way to becoming one of
the world’s foremost poster artists.

Dates = March 4-27, 2010

Planning & Direction = Shoji Katagishi (Museum
of Modern Art, Toyama)

Artist Profile = Born in Tokyo in 1932. Graduated
from Tokyo National University of Fine Arts. Be-
sides creating the poster for the Osaka Expo '70,
he participated in designing posters, signage and
public space for official events both in Japan and
overseas. He won numerous awards in interna-
tional competitions and also served on many
judging panels. He was Japan’s representative to
AGI, a member of the Tokyo ADC, and a board
member of JDC. He served as JAGDA president
from 2001 until his death in January 11, 2009.
Exhibition Overview = The DGA contains 1,200
Fukuda'’s posters created during his lifetime. This
exhibition was mounted to mourn his death a year
after his passing, and to commemorate the inclu-
sion of his works donated to the archives. The 108
works chosen for the event shed light on how inter-
nationally outstanding and persuasive his visual
expressions, created in flashes of brilliance, are as
a lingua franca. Incorporating messages from
overseas and rare interviews of Fukuda, the exhi-
bition introduced visitors to Fukuda’s creative set-
ting and brought his monumental achievements
into sharp relief.
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Graphic West 2: Sensory Boxes

Dates = January 19 — March 13, 2010

Artist Profile = Decorative Mode No.3 Design
Products, Inc. is a creative unit that produces
items — everything from graphics, spatial designs,
furniture and lighting to products and art — fabri-
cated as structures for everyday living. The com-
pany was launched in 1993 and opened its own
showroom, “Graf” in Osaka in April 1998. Since
relocating within Osaka in 2000, Graf functions as
a showroom, shop, restaurant and salon. The
company also operates its own furniture factory.
Exhibition Overview = Boxes are multifaceted
deformed structures that can be understood as
objects existing midway between the two- and
three-dimensional. Boxes also have a variety of
potential uses, and depending on the usage their
relationship changes with the people who are in-
volved and with the space in which the box is
placed. For Graf, which not only is a graphic de-
sign office but also is involved in product design
and produces furniture, this exhibition was an op-
portunity, by considering boxes from various an-
gles, to probe new possibilities in graphic design
with a conscious focus on such elements as spa-
tiality, three-dimensionality, appearance and rela-
tionship with people.
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DRAFT: Branding & Art Director KR EMEERE

Draft: Branding and Art Directors [Magnetic Vision $7{E60/10053]
_ Kijuro Yahagi:

R =20004F 475245 —6H5H Magnetic Vision 60/100 New Works

Dates = April 24 — June 5, 2009

SHI=2009%10827H—128198
Dates = October 27 — December 19, 2009

09 TDCE
Tokyo Type Directors Club Exhibition 2009

KE=2009F6F16H—7H22H
Dates = June 16 — July 22, 2009

T ** zm hd BE
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2009 ADCEE
2009 Tokyo Art Directors Club Exhibition

KHI=2009%8H18H—1089H
Dates = August 18 — October 9, 2009
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F—hAA47 ALY aVE Vol.20
Prints and Titles: 20th Exhibition of Prints
from the Tyler Graphics Archive Collection

KHA=2009F2H28H—687H
Dates = February 28 — June 7, 2009
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Brilliant Rivalry: Works by Outstanding Designers
in the DNP Archives of Graphic Design

KHA=2009F6H13H—98138
Dates = June 13 — September 13, 2009

ROEH5:

FAL5—05T14vIRX-

F—=h«47 AV 3VE Vol.21

The Power of Red: 21st Exhibition of Prints
from the Tyler Graphics Archive Collection

KHA=2009F9719H—12523H
Dates = September 19 — December 23, 2009
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1986-2010
1986
Mar. 1 Tadashi Ohashi Exhibition
Apr. 2 Shigeo Fukuda Exhibition
May 3 Yukimasa Okumura Exhibition
Jun. 4 Iku Akiyama Exhibition
Jul. 5 '86 Tokyo ADC Exhibition
Aug. 6 Art Works Exhibition T
Sep. 7 Koichi Sato Exhibition
Oct. 8 Kiyoshi Awazu Exhibition
Nov. 9 Herbert Bayer Exhibition
Dec. 10 K2 Live! Exhibition
1987
Jan. 11 Shuhei Tsuiji Iroha Exhibition
Feb. 12 Flower Expo + Expo Logo Exhibition
Mar. 13 Masaki Fujihata Exhibition
Apr. 14 Shin Matsunaga Exhibition
May 15 Mizumaru Anzai Exhibition
Jun. 16 Lou Dorfsman and CBS’s
Creative Works Exhibition
Jul. 17 87 Tokyo ADC Exhibition
Aug. 18 Art Works Exhibition T
Sep. 19 Takenobu lgarashi Exhibition
Oct. 20 Masuteru Aoba Exhibition
Nov. 21 Holger Matthies Exhibition
Dec. 22 Milton Glaser Exhibition
1988
Jan. 23 Katsu Kimura Exhibition
Feb. 24 Hiroki Taniguchi Exhibition
Mar. 25 Ginza Hyakuten Original Pictures
for Cover Exhibition
Apr. 26 Katsu Yoshida Exhibition
May 27 AGI '88 Tokyo Exhibition
Jun. 28 lIssey Miyake Poster Exhibition
Jul. 29 '88 Tokyo ADC Exhibition
Aug. 30 Art Works Exhibition II
Sep. 31 InformationPostersRecruitExhibition
Oct. 32 Yoshio Hayakawa Exhibition
Nov. 33 Masayoshi Nakajo Exhibition
Dec. 34 Stasys Eidrigevicius Exhibitionn
1989
Jan. 35 Shopping Bag Design Exhibition
Feb. 36 Kijuro Yahagi Exhibition
Mar. 37 Texture Exhibition
Apr. 38 Noriyuki Tanaka Exhibition
May 39 Otl Aicher Exhibition
Jun. 40 Kazumi Kurigami Exhibition
Jul. 41 Shinichiro Wakao Exhibition
Aug. 42 Art Works Exhibition IV
Sep. 43 Kazumasa Nagai Exhibition
Oct. 44 Europalia '89 Japan 12 Artists’
Original Poster Exhibition
Nov. 45 Charles Anderson Exhibition
Dec. 46 Etsushi Kiyohara Exhibition
1990
Jan. 47 Shigeru Akizuki Exhibition
Feb. 48 Nobuyoshi Kikuchi Exhibition
Mar. 49 Tsunao Harada Exhibition
Apr. 50 Ikko Tanaka Exhibition
May 51 Ryuichi Yamashiro Exhibition
Jun. 52 Keizo Matsui Exhibition
Jul. 53 Takayuki Terakado Exhibition
Aug. 54 Art Works Exhibition V'
Sep. 55 Keiichi Tahara Exhibition
Oct. 56 Katsumi Asaba Exhibition
Nov. 57 Katsuya Ise Exhibition

1991
Jan.
Feb.
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May

Jul.
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May
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92
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99
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105

Yasuhiro Yomogida Exhibition

Zenji Funabashi Exhibition
Tetsuya Ohta Exhibition

Per Arn oldi Exhibition
Yasuhiro Sawada Exhibition
Sonoko Arai Exhibition
Communication & PrintExhibition
Nobuo Nakagaki Design Office
Exhibition

Art Works Exhibition

Trans-Art 91 Exhibition

'91 Tokyo ADC Exhibition

Ivan Chermayeff Exhibition
Hajime Tachibana Exhibition
The 4th Tokyo TDC Exhibition
Henryk Tomaszewski Exhibition
Seymour Chwast Exhibition
Takashi Kanome Exhibition
Makoto Nakamura Exhibition
Rick Valicenti Exhibition

Kaoru Kasai Exhibition
Tadahito Nadamoto, Akira Uno,
Makoto Wada, Harumi Yamaguchi
Exhibition

Paul Rand Exhibition

Furoshiki Exhibition

Ryohei Kojima Exhibition

Koichi Inakoshi Exhibition

'92 Tokyo ADC Exhibition

The 5th Tokyo TDC Exhibition
U.G. Sato Exhibition

Hideo Mukai Exhibition
Imagination of Letters Exhibition

8 Designers in Today’s Hong Kong
Mitsuo Katsui Exhibition
YosukeKawamura, Nobuhiko Yabuki,
Teruhiko Yumura, Mizumaru Anzai
Exhibition

Saul Bass Exhibition

Pop-up Greetings Exhibition

Kiyoshi Awazu Exhibition

The 6th Tokyo TDC Exhibition
Takahisa Kamijyo Exhibition
Toshihiro Katayama Exhibition
Kazumasa Nagai Exhibition
Dutch Graphic Design A Century
Exhibition

'94 Tokyo ADC Exhibition
Graphic Goods Exhibition

Koga Hirano Exhibition

Kyushu 9 Designers Exhibition
Yusaku Kamekura Exhibition
Kenya Hara Exhibition

Toshiko Tsuchihashi,

Sachiko Nakamura, Meg Hosoki
Exhibition

Bruno Munari Exhibition
Book Design in Japan 1946-95
Exhibition
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117

118

119
120

121
122
123

124

125

126

127

128

129
130
131
132
133
134
135

136

137

138
139

140
141
142
143
144
145
146
147
148

149

The 7th Tokyo TDC Exhibition
Pieter Brattinga Exhibition

Ikko Tanaka Exhibition

Niklaus Troxler Exhibition

'95 Tokyo ADC Exhibition

Rhythm & Hues Computer Graphics
Tamotsu Yagi Exhibition

Special: 20 Graphic Designers of
the World, 10th Anniversary of ggg
Transition of Modern Typography-1
Exhibition

Masatoshi Toda Exhibition

50 Years in Japanese lllustrations
Exhibition

Yasuhiro Yomogida Exhibition
Transition of Modern Typography-2
Exhibition

Mar. 118 Posters by 23 Artists in
S&o Paulo Exhibition

The 8th Tokyo TDC Exhibition
Contemporary Graphics in Hungary
Exhibition

Shigeo Katsuoka Exhibition

'96 Tokyo ADC Exhibition

John Maeda Paper and Computers
Exhibition

K2-Seitaro Kuroda /

Keisuke Nagatomo Exhibition
Czech Avant-Garde Book Design
1920s-'30s Exhibition

Graphic Wave 1996: Katsunori Aoki/
Taku Satoh / Toshio Yamagata
Alain Le Quernec Exhibition

Nisuke Shimotani Exhibition
Special: CCGA—

The Prints of Josef Albers
Tadashi Ohashi Exhibition

The 10th of Tokyo TDC Exhibition
Masayoshi Nakajo Exhibition
Magazines Today Exhibition
Tadanori Yokoo’s Poster Exhibition
'97 Tokyo ADC Exhibition
Toshifumi Kawahara and Polygon
Pictures Exhibition

Mexican 10 Graphic Designers
Exhibition

Graphic Wave 1997: Kan Akita /
Satoe Inoue / Osamu Fukushima
Special: The 10th Anniversary of
Masaru Katsumi Award Exhibition
Shigeo Fukuda Exhibition

Global Exhibition

8ro Art & AD Exhibition
Odermatt + Tissi Exhibition
Stasys Eidrigeviciius Exhibition
Tokyo TDC '98 Exhibition
Studio Dumbar Exhibition
Yoko Yamamoto Exhibition

’'98 Tokyo ADC Exhibition
Yoichiro Kawaguchi Exhibition
Graphic Wave 1998:Tatsuo Ebina /
Keiko Hirano / Ken Miki
Gunter Rambow Exhibition

1999
Jan.

Feb.

Aug.

2000

Jan.

Feb.

Apr.
May

Jul.
Aug.
Sep.

2001
Jan.
Feb.

Apr.
May
Jun.

Jul.
Aug.

Jul.
Aug.

150
151

152

153

155
156

157
168

159
160

161
162
163

164

165
166
167
168
169
170
171
172

173
174
175

176
177
178
179
180
181
182
183
184

185
186
187

188
189
190

191
192
193

194
195

Philippe Apeloig Exhibition
Herbert Leupin Exhibition

Furoshiki Graphics by 18 Designers
from around the World exhibition
Transition of Modern Typography in
Japan 1946-95 Exhibition
Tsunehisa Kimura Exhibition
Special: The Works of SeiichiHoriuchi
Tokyo TDC '99 Exhibition
Contemporary Bulgarian Graphic
Design Exhibition

Katsuhiko Hibino Exhibition

'99 Tokyo ADC Exhibition

Special: John Maeda One-line.com
Kijuro Yahagi Exhibition
GraphicWave 1999: MamoruSuzuki/
Kei Matsushita / Hiroshi Yonemura
Fuse Posters and Fonts Exhibition
Keizo Matsui Exhibition

Paul Davis Posters Exhibition
Special: Irving Penn regards

the works of Issey Miyake

GraphicMessagefor Ecology Exhibition
Special:Kishin Shinoyama &
Manuel Legris

Bruno Monguzzi Exhibition

Kenji Itoh Exhibition

Tokyo Type Directors Club 2000
Poster Works Nagoya 12 Exhibition
Osaka Pop Exhibition

2000 Tokyo ADC Exhibition

The Epoch of the JAAC Exhibition
Graphic Wave 2000:Gugi Akiyama /
Tycoon Graphics / Hideki Nakajima
Tztom Toda Exhibition

Pierre Bernard Exhibition

The Book & The Computer Exhibition

2001 Yasuhiko Kida Exhibition

Italo Lupi Exhibition

Shin Matsunaga Exhibition

Tokyo Type Directors Club 2001
Kontrapunkt Exhibition
TypographyofHiromuHaraExhibition
2001 Tokyo ADC Exhibition
Tadahito Nadamoto Exhibition
GraphicWave2001:KatsuhikoShibuya/
Kazufumi Nagai / Kozue Hibino
Hangul Poster Exhibition

Makoto Saito Exhibition

Chip Kidd Exhibition

Uwe Loesch Exhibition

Akira Uno Exhibition

Design Education: Post-St.Joost’s
New Method

Tokyo Type Directors Club 2002
Draft Exhibition

Alan Chan Exhibition

Special: Yasuji Hanamori and
Kurashi-no-Techo Exhibition
2002 Tokyo ADC Exhibition
Noriyuki Tanaka Exhibition
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Apr.
May

Jul.
Aug.

2004
Jan.
Feb.

Apr.
May
Jun.

Jul.
Aug.

Sep.

Oct.

2005
Jan.
Feb.

Apr.
May
Jun.
Jul.
Aug.

94

196

197
198
199

200
20
202

203
204
205
206
207
208

209

210
211

212

213

214

215

216

217

218
219

220

22

222
223

224
225
226
227
228
229
230
23
232

233
234
235

236
237
238
239
240
24
242
243
244

Graphic Wave 2002:Hitomi Sago /
Yasuhiro Sawada / Norito Shinmura
Sun-ad:The People Exhibition
Graphic Shows Brazil Exhibition
Herb Lubalin Exhibition

Ikko Tanaka Exhibition

Sadik Karamustafa Exhibition
Contemporary Chinese Graphic
Design Exhibition

Tokyo Type Directors Club 2003
Fabrica 1994-03 Exhibition
Hajime Sorayama Exhibition
2003 Tokyo ADC Exhibition
Minoru Niijima Exhibition
Graphic Wave 2003:Kenjiro Sano /
Nagi Noda / Kazunari Hattori
Takayuki Soeda Exhibition
Stefan Sagmeister Exhibition
Takashi Kono Exhibition

Kazumasa Nagai Poster Exhibition
Keiji Ito / Hiroki Taniguchi /

Hiro Sugiyama Exhibition

The Magazine Design Studio Cap
Exhibition

Tokyo Type Directors Club 2004
Taku Satoh Exhibition

Danish Posters Over

the Past 10 Years Exhibition

2004 Tokyo ADC Exhibition

The Work of Barnbrook Design
Exhibition

Graphic Wave 2004:

Aoshi Kudo / Graph / Namaiki

A Half-Century of Magazine Design
by Kohei Sugiura Exhibition
Kashiwa Sato Exhibition: Beyond
AnotherSide of Ayao YamanaExhibition

The Seven Faces of Asaba Exhibition
Balarinji Design Exhibition
Katsunori Aoki XX Exhibition

Tokyo Type Directors Club 2005
The Graphic Design of Makoto Wada
Chermayeff & Geismar Inc. Exhibition
2005 Tokyo ADC Exhibition
Masahiko Sato Laboratory Exhibition
Graphic Wave 2005: Ichiro Tanida /
Ichiro Higashiizumi / Chie Morimoto
Laboratoires CCCP Exhibition

Shin Sobue + Cozfish Exhibition
Swiss Poster Art Exhibition

YusakuKamekura1915-1997 Exhibition
Nagi Noda Exhibition

Cyan Exhibition

Tokyo Type Directors Club 2006
Kazufumi Nagai Exhibition

Keiichi Tanaami-ism Exhibition
2006 Tokyo ADC Exhibition
Alexander Gelman Exhibition
Graphic Wave 2006:
MasayoshiKodaira/NaomiHirabayashi/

Manabu Mizuno/Eiji Yamada

Sep.

2008
Jan.
Feb.

Apr.
May

Jul.
Ayg.

Sep.

Feb.
Apr.

May

Jul.
Aug.

Oct.
Nov.
Dec.

2010
Jan.-Feb,

Mar.

245
246
247

248

249
250
25
252
258
254
255
256

257
258

259
260

26
262
263

264

265

266

267

268

269
270

27

272
273
274
275

276
277
278

279

280

28
282

283

284

Special: AGICongress2006inJapan,
Kakejiku Exhibition

Radical Advertisement Exhibition
Hideki Nakajima Exhibition

Yoshio Hayakawa Exhibition

Exhibitions (Part )

Exhibitions (PartII)

Katsu Kimura: Toi Boxes

Tokyo Type Directors Club 2007
Helmut Schmid: Design is Attitude
Masaaki Hiromura: 2D 3D

2007 Tokyo Art Directors Club
The Warsaw Wind 1966-2006
Ginza Salone: Kenjiro Sano
Shinya Nakajima TV Commercial
Exhibition

Welcome to Magazine Pool
Aoba Show:

Masuteru Aoba One-Man Show

Toda Today: Poster Art by Seiju Toda
Testimonies from Twenty Pioneers
of the Graphic Design Era:
Interviews by Hiroshi Kashiwagi
Textasy:Brody Neuenschwander
Tokyo Type Directors Club 2008
Alan Fletcher:The Father of

British Graphic Design

Hiroshi Sasaki,

Leader of a Cheering Squad

for the Japanese Advertising World
2008 Tokyo Art Directors Club
Now Updating... The Interactive
Design of THA/Yugo Nakamura
The Design Cycle of Keiko Hirano:
Origin, Terminus, Origin
White:Kenya Hara Exhibition
M/M(Paris) The Theatre Posters
OYKOT Wieden + Kennedy Tokyo:
10 Years of Fusion

Brilliant Rivalry:

Works by Outstanding Designers in
the DNP Archives of Graphic Design
Helvetica forever:Story of a typeface
DRAFT:Branding and Art Directors
Tokyo Type Directors Club 2009
Kijuro Yahagi:

Magnetic Vision / 100 New Works
Max Huber - a Graphic Designer
2009 Tokyo Art Directors Club
Hosoya Gan Last Show: Exhibition of
an Art Director & Graphic Designer
Tadahito Nadamoto, Akira Uno,

Makoto Wada and Tadanori Yokoo Show
Toshio Yamagata Exhibition

Issay Kitagawa

Kokoku Hihyo:

End of One Era, Start of Another

DNP Graphic Design Archives Collection II
Ikko Tanaka Posters 1953-1979
DNP Graphic Design Archives Collection I
Shigeo Fukuda’s Visual Jumping
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1992-2010
1992
Jan. 1 Trans-Art 91 Exhibition
Mar. 2 Ivan Chermayeff Exhibition
Apr. 3 The 4th Tokyo TDC Exhibition
May 4 Rick Valicenti Exhibition
Jun. 5 Seymour Chwast Exhibition
Jul. 6 Design Print & Paper Exhibition
Aug. 7 Vaughan Oliver Exhibition
Oct. 8 Makoto Nakamura Exhibition
Oct. 9 Michael Mabry Exhibition
Nov. 10 Tadahito Nadamoto, Akira Uno,
Makoto Wada, Harumi Yamaguchi
Exhibition
1993
Jan. 11 Furoshiki Exhibition
Feb. 12 Why Not Associates Exhibition
Mar. 13 Allen Hori+ Robert Nakata Exhibition
Apr. 14 '92 Tokyo ADC Exhibition
May 15 Russell Warren-Fisher Exhibition
Jun. 16 The 5th Tokyo TDC Exhibition
Jul. 17 Imagination of Letters Exhibition
Aug. 18 Design, Prints, Paper Exhibition Part I
Sep. 19 Bill Thorburn Exhibition
Oct. 20 U.G. Sato Exhibition
Nov. 21 Mitsuo Katsui Exhibition
Dec. 22 8 Designers in Today’s Hong Kong
1994
Jan. 23 Saul Bass Exhibition
Feb. 24 Pop-up Greetings Exhibition
Mar. 25 Ruedi Baur/Integral Concept Exhibition
Apr. 26 YosukeKawamura, Nobuhiko Yabuki,
Teruhiko Yumura, Mizumaru Anzai
Exhibition
May 27 Jennifer Morla Exhibition
Jun. 28 Kazumasa Nagai Exhibition
Jul. 29 Uwe Loesch Exhibition
Aug. 30 '94 Tokyo ADC Exhibition
Sep. 31 Design, Print, PaperExhibition Part Il
Oct. 32 David Carson + Gary Koepke Exhibition
Dec. 33 Yusaku Kamekura Exhibition
1995
Jan. 34 German Montalvo Exhibition
Feb. 35 Bruno Munari Exhibition
Mar. 36 Grappa Design Exhibition
Apr. 37 The 7th Tokyo TDC Exhibition
May 38 Michel Bouvet Exhibition
Jun. 39 Ikko Tanaka Exhibition
Jul. 40 Terrelonge Exhibition
Aug. 41 '95 Tokyo ADC Exhibition
Sep. 42 Design, Print, Paper Exhibition IV
Oct. 43 Peret Torrent Exhibition
Nov. 44 6 Designers in Asia Exhibition
1996
Jan. 45 lllustration in Japan 1946-1995
Exhibition
Feb. 46 Margo Chase Exhibition
Mar. 47 Werner Jeker Exhibition
Apr. 48 Gunter Rambow Exhibition
May 49 The 8th Tokyo TDC Exhibition
Jun. 50 Kari Piippo Exhibition
Jul. 51 Contemporary Graphics in Hungary
Exhibition
Aug. 52 '96 Tokyo ADC Exhibition
Sep. 53 John Maeda Paper and Computers

Exhibition

Oct.

1997
Jan.
Feb.

Apr.
May
Jun.

Jul.
Aug.
Oct.

1998
Jan.
Feb.

Apr.

Jul.
Aug.
Sep.
Oct.

1999
Jan.
Feb.
May
Jun.

Jul.
Aug.
Sep.

Oct.
Nov.

2000

2001

54
55

56
57
58
59
6
6
62
63
64
6

= O

a

6
67
68

>

69
70
7
7
73
7
75

N o

N

7

o

7
78
79

80
8
82
83
84
85

86
87
88
89
90
9
92
93
9
95

=

96
97
9
99
100
101
102
103
104
105

®

Alain Le Quernec Exhibition
Woody Pirtle Exhibition

Jodo Machado Exhibition

K2 Osaka Exhibition

Graphic Design in China Exhibition
'97 Tokyo TDC Exhibition

Mexican 10 Graphic Designers
Cato Design Inc. Exhibition

'97 Tokyo ADC Exhibition

Ralph Schraivogel Exhibition
James Victore Exhibition

Global Exhibition

Faydherbe/De Vringer Exhibition
Jean-Benolt Lévy Exhibition

3 Dimensions of Russian Graphic
Design Exhibition

Philippe Apeloig Exhibition
Tokyo TDC '98 Exhibition
Studio Dumbar Exhibition

'98 Tokyo ADC Exhibition

Zafryki Exhibition

David Tartakover Exhibition
Taiwan 4 Exhibition

Furoshiki Graphics by 18 Designers
from around the World Exhibition
Pierre Neumann Exhibition

Paula Scher Exhibition

Graphic Design from Hamburg
Exhibition

Tokyo TDC '99 Exhibition

Jan Rajlich Jr.Exhibition

’99 Tokyo ADC Exhibition

Scott Makela Exhibition

Chaz Maviyane-Davies Exhibition

2 Men from Macau Exhibition

Ung VaiMeng/ Victor Hugo Marreiros

Graphic Message for Ecology Exhibition
Keizo Matsui Exhibition

Paul Davis Posters Exhibition
Osaka Pop Exhibition

Tokyo Type Directors Club 2000
Anthon Beeke Posters Exhibition
Pierre Bernard Exhibition

2000 Tokyo ADC Exhibition

Italo Lupi Exhibition

Design Education: The Classroom
Approach of Holger Matthies, Berlin
University of the Arts

2001 Yasuhiko Kida Exhibition
Kontrapunkt Exhibition

Poster of Salzburg Festival Exhibition
Tokyo Type Directors Club 2001
Chip Kidd Exhibition

Hangul Poster Exhibition

2001 Tokyo ADC Exhibition
Wolfgang Weingart Exhibition
Shin Matsunaga Exhibition
Design Education Il :
Post-St.Joost’s New Method



2002

2003

2004
Jan.
Feb.

Apr.
May
Jun.
Aug.

Sep.

Oct.

2007
May

106
107
108
109
110
111

112
113
114
115

116
117
118
119

120
121
122
123
124

126
127
128

130
131
132
133

187
138
139
140
141
142
143
144

146
147
148
149
150
151
152

Tadahito Nadamoto Exhibition
Makoto Saito Exhibition

Ott + Stein Exhibition

Studio Tapiro Exhibition

Tokyo Type Directors Club 2002
Posters from the Vienna Municipal
Library Archive Exhibition

Ken Miki Exhibition

2002 Tokyo ADC Exhibition

Sadik Karamustafa Exhibition
Chinese Graphic Design Exhibition

San-ad :The People Exhibitionn
Ikko Tanaka Exhibition

Fabrica 1994-03 Exhibition

Kan Tai-Keung and Freeman Lau
Exhibition

Tokyo Type Directors Club 2003
Luba Lukova Exhibition

2003 Tokyo ADC Exhibition
Stefan Sagmeister Exhibition
Cultural Posters from the Collection
of Die Neue Sammulung Miinchen
Exhibition

Hajime Sorayama Exhibition

Takayuki Soeda Exhibition
Kazumasa Nagai Poster Exhibition
Danish Posters Over

the Past 10 Years Exhibition

The Magazine Design Studio CAP
Exhibition

Tokyo Type Directors Club 2004
Pierre Mendell Exhibition

2004 Tokyo ADC Exhibition

The Work of Barnbrook Design
Exhibition

Posters from the Museum of
Decorative Arts in Prague Exhibition
Balarinji Design Exhibition

A Half-Century of Magazine Design
by Kohei Sugiura Exhibition

Cyan Exhibition 13 Years in Berlin
Kashiwa Sato Exhibition: Beyond
Mevis & Van Deursen Exhibition
Tokyo Type Directors Club 2005
Laboratoires CCCP Exhibition
2005 Tokyo ADC Exhibition
Katsunori Aoki XX Exhibition
German AGI Graphic Design
Exhibition

The Graphic Design of Makoto Wada

Swiss Poster Art Exhibition
Graphic Thought Facility Exhibition
Nagi Noda Exhibition

Bruno Oldani Exhibition

Tokyo Type Directors Club 2006
Black and White Posters Exhibition
2006 Tokyo ADC Exhibition

Exhibitions

Aug.

2009
Jan.

Apr.

Aug.
Oct.

2010

154
155
156
157

158
159
160

161
162

163
164

165

166
167

168
169
170
171

172

Tokyo Type Directors Club 2007
Helmut Schmid: Design is Attitude
2007 Tokyo Art Directors Club
Katsu Kimura: Toi Boxes

Welcome to Magazine Pool
Ginza Salone Osaka: Kenjiro Sano
Shinya Nakajima TV Commercial
Exhibition

Tokyo Type Directors Club 2008
Now Updating... The Interactive
Design of THA/Yugo Nakamura
2008 Tokyo Art Directors Club
Aoba Show:

Masuteru Aoba One-Man Show
Truth And / Or Virtue:

Graphic Designs by Shinnoske

Sugisaki and Yoshimaru Takahashi

Helveticaforever: Story ofa Typeface
Brilliant Rivalry:

Works by Outstanding Designers in
the DNP Archives of Graphic Design
Draft: Branding and Art Directors
Tokyo Type Directors Club 2009
2009 Tokyo Art Directors Club
Kijuro Yahagi:

Magnetic Vision 60/100 New Works

Graphic West 2: Sensory Boxes

({{ Y

1995-2009

1995

Apr.-Jul.

Aug.-Oct.
Nov.-Jan.

1996

Mar.-Apr.

Apr.-Jul.
Jul.-Oct.
Oct.-Jan.

1997

Mar.-Apr.
Jun.-Sep.

Oct.-Nov.
Dec.-Jan.

1998
Mar-May

May-Sep.

Sep.-Dec.

1999
Mar.-May

Jun.-Sep.

Sep.-Dec.

2000
Mar.-May

May-Jul.
Aug.-Oct.

2001
Mar.-May

May-Jul.
Aug.-Oct.

Oct.-Dec.

2002

Mar.-Jun.

Jun.-Sep.

Sep.-Dec.

Graphic Vision Kenneth Tyler
Retrospective Exhibition: Thirty Years
of Contemporary American Prints
Lichtenstein: Entablature—~Nudes
The Prints of Robert Motherwell

American Prints Today:

1st Exhibition of Prints from

the Tyler Graphics Archive Collection
The Prints of David Hockney
Autonomous Color: Josef Albers
Transcending Style:

2nd Exhibition of Prints from

the Tyler Graphics Archive Collection

The Graphics of James Rosenquist
Printed Abstraction:

3rd Exhibition of Prints from

the Tyler Graphics Archive Collection
Shinro Ohtake: Printing / Painting
Line-Color-Image:

4th Exhibition of Prints from

the Tyler Graphics Archive Collection

Frank Stella and Kenneth Tyler:

A Unique 30-Year Collaboration
Statements in Black:

5th Exhibition of Prints from

the Tyler Graphics Archive Collection

Alan Shields: Images in Paper

Miran Fukuda New Works: Prints
Forms That Speak:

6th Exhibition of Prints from

the Tyler Graphics Archive Collection
The Story of Prints

New Works 1998-1999:

7th Exhibition of Prints from

the Tyler Graphics Archive Collection
Saburo Ota: Existence and Everyday
DNP Archives of Graphic Design
Inaugural Exhibition:

Poster Graphics 1950-2000

Invitation to Print Portfolios:

8th Exhibition of Prints from

the Tyler Graphics Archive Collection
Tatsumi Orimoto:1972-2000

Yukio Fujimoto:

Reading to Another Dimension

2nd Exhibition of DNP Archives of
Graphic Design: The Era of Graphic Design

Prints Leaping Into Space:

9th Exhibition of Prints from

the Tyler Graphics Archive Collection
Kijuro Yahagi: Touching, Piercing, and
Tracing with Vision

3rd Exhibition of DNP Archives of
Graphic Design: The Age of Individ-uality

2003

Mar.-Apr.

Apr.-Jun.

Jun.-Sep.
Sep.-Dec.

2004

Mar.-Jun.
Jun.-Sep.

Sep.-Dec.

2005

Mar.-Jun.

Jun.-Sep.
Sep.-Dec.

2006

Mar.-Jun.

Jun.-Sep.

Sep.-Dec.

2007

Mar.-Jun.

Jun.-Sep.

Sep.-Dec.

2008

Mar.-Jun.

Jun.-Sep.

Sep.-Nov.

2009

Feb.-Jun.

Jun.-Sep.

Sep.-Dec.

Richard Gorman:

Paintings and Paper Works

Paper as Color:

10th Exhibition of Prints from

the Tyler Graphics Archive Collection
Frankenthaler: The Woodcuts

11th Exhibition of Prints from

the Tyler Graphics Archive Collection

The Golden Age of lllustration
Password:

A Danish / Japanese Dialogue
Print Art of Today in Fukushima

The World of Contemporary American
Woodcuts:

12th Exhibition of Prints from

the Tyler Graphics Archive Collection
Breathing Light: Shigenobu Yoshida
decade — CCGA and Six artists

Painting on Stone:

13th Exhibition of Prints from

the Tyler Graphics Archive Collection
Masaki Fujihata:

The Conquest of Imperfection-

New Realities Created with

Images and Media

Tetsuya Noda: Diary

The Wonder of Intaglio:

14th Exhibition of Prints from

the Tyler Graphics Archive Collection
Prints Given New Life:

15th Exhibition of Prints from

the Tyler Graphics Archive Collection
Unique Impressions:

16th Exhibition of Prints from

the Tyler Graphics Archive Collection

Thick with Color:

17th Exhibition of Prints from

the Tyler Graphics Archive Collection
Big Prints, Small Prints:

18th Exhibition of Prints from

the Tyler Graphics Archive Collection
Monologues in Black:

19th Exhibition of Prints from

the Tyler Graphics Archive Collection

Prints and Titles:

20th Exhibition of Prints from

the Tyler Graphics Archive Collection
Brilliant Rivalry:

Works by Outstanding Designers in
the DNP Archives of Graphic Design
The Power of Red:

21st Exhibition of Prints from

the Tyler Graphics Archive Collection
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DNP Foundation for Cultural Promotion

FOY-IS5T4vT-FvSU— ginza graphic gallery
B 3 19864 3H4H Establishment: March 4, 1986
2 M FUY IS5Tqvo-FvSU— (B¥R.999) Name: ginza graphic gallery (ggg)
FrfE#  T104-0061 Location: DNP Ginza Building, 7-2 Ginza 7-chome,
RRHMPRXIRE7 T EH7E2S DNPIREE)L Chuo-ku, Tokyo 104-0061
Phone:03-3571-5206 Phone: +81 3 3571 5206
Fax:03-3289-1389 Fax: +81 3 3289 1389
BIEERER  FRIT1RS ~ TR 7H (LREFH%68EET) Opening Hours: 11:00am to 7:00pm (Until 6:00pm on Saturdays)
A B HBEH. %=B Closed on Sundays and Holidays
B & KH-IE Adviser: Kazumasa Nagai
ddd¥v+3SU— ddd gallery
B & 1991F11858 Establishment: November 5, 1991
% M dddFvSU— Name: ddd gallery
FrfE#h  T550-8508 Location: Namba SS Building, 17-28 Minami-horie 1-chome,
KBRAFABRMFEXEEI 1T B17—28 LAIFSSE L Nishi-ku, Osaka 550-8508
Phone:06-6110-4635 Phone: +81 6 6110 4635
Fax:06-6110-4639 Fax: +81 6 6110 4639
BAREESE  FRAT1BS ~ TR 76 (LETHREIEET) Opening Hours: 11:00am to 7:00pm (Until 6:00pm on Saturdays)
A B HEH. BEH. #- Closed on Sundays, Mondays and Holidays
B & XH—E Adviser: Kazumasa Nagai

CCGARRIST1voT7—htVH—

Center for Contemporary Graphic Art

Bl ® 199544H20H Establishment: April 20, 1995
% M CCGARRISTqvo7—bhtry— Name: Center for Contemporary Graphic Art (CCGA)
FrfEt  T962-0711 Location: Miyata 1, Shiota, Sukagawa-shi,
RERER/IHEH=H Fukushima 962-0711
Phone:0248-79-4811 Phone: +81 248 79 4811
Fax:0248-79-4816 Fax: +81 24879 4816
BIREBSR]  FRET10BF ~ TR 5K (ABIFFHRAFISHET) Opening Hours: 10:00am to 5:00pm (Admission until 4:45pm)
R 8B BREHG@B REARBDHBAEFZOREA). Closed on Mondays (Tuesday if Monday is a public holiday),

HNEHOEH (£-HICHDBEILFHE) .
BREXHMEFR. £ (12ATE~2A%)
AR —H&=300M. F£=200M.

the day immediately after a public holiday (except Saturday and Sunday),

between exhibitions and during winter (late December through February)

Admission: Adults=%300, Students=¥200,
INREDTEBSMUEBRUEDNVE FIRE BFFS DA HERL Free for young children (through elementary school), senior citizens (65 and over) and the disabled.
BRIRBRICIOCFRERREZERATIEGEHOET, Special admission charges may be imposed during special exhibitions.

200 Salon Utilization Fee: ¥200

2
3O
i

E-EE  FEEADNPIE iR
http://www.dnp.co.jp/foundation

Planning and Operation: DNP Foundation for Cultural Promotion
http://www.dnp.co.jp/foundation
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Design & Photo by Gan Hosoya

The Standing Man is Mr. Katsumi Asaba (1967)
Design Assistance by Q Asaba

Digital Retouching by Tomoyuki Tanigawa




