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During the 2011 fiscal period ginza graphic gallery (ggg) mounted a total
of 11 exhibitions, one highlight being an exhibition of the latter-year
(1980-2002) posters of Ikko Tanaka held in commemoration of the 10th
anniversary of his untimely death. The year also saw six exhibitions held
at ddd gallery (ddd) in Osaka and two at the Center for Contemporary
Graphic Art (CCGA) in Fukushima Prefecture.

Meriting special notice this year was the 303rd exhibition at ggg: “100
ggg Books 100 Graphic Designers.” Mounted to commemorate the gal-
lery’s 25th anniversary and to celebrate publication of the 100th volume
in the ggg Books series, the exhibition presented an overview of ggg’s
quarter century with a show of 100 representative works by the design-
ers featured in ggg Books to date. Also on display at this exhibition was
the first volume of ggg Books made available in e-book format, a new
initiative taken with an eye on the future.

In archiving operations, the collection of the DNP Graphic Design Ar-
chives was greatly enriched in 2011 with donations of numerous highly
valued posters by Kohei Sugiura, Tadanori Yokoo and Keiichi Tanaami.

The year also saw a host of activities undertaken to promote interna-
tional exchanges. These included an exhibition of the works of Ikko
Tanaka, Kazumasa Nagai and Shigeo Fukuda in Sofia, Bulgaria, and
participation in “Typojanchi 2011” in Seoul with a display of posters from
the Ikko Tanaka Archives. Two shows originally held at ggg were taken
abroad during the year. These were “The Push Pin Paradigm,” which
travelled to Shenzhen, China, and “The 2011 Tokyo ADC Exhibition,”
which was mounted in Frankfurt and Berlin, Germany.

As always, we continue to invite your opinions and humbly ask for your
sustained cooperation and support as we proceed forward with our di-
verse activities.

Yoshitoshi Kitajima

Chairman of the board of directors, DNP Foundation for Cultural Promotion
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On the Occasion of ggg’s 25th Anniversary:
The Past, Present and Future of Graphic Design

Keisuke Nagatomo

Art Director & Graphic Designer

— To begin, we would like to ask your views on the current state of
graphic design.

Nagatomo: My feeling is that things can no longer be confined to
what we used to define as “graphic design.” | teach at Tokyo Zokei
and Kogakuin universities, so | have a lot of contact with young peo-
ple. To begin with, it seems that nowadays there are fewer courses
around in the graphic design field. Maybe it’'s time to rewrite the book
on what we call design. And to move things in the right direction, |
think education — teachers — are important.

I myself was fortunate in being blessed with good teachers and asso-
ciates. When | entered the field, the word “design” didn’t even exist in
Japanese; what we now call design was “zuan” back then. Gradually
“zuan” came to be replaced by the word “design,” and not long after
that expressions like “graphic design” and “art director” also entered
our everyday vocabulary. The vocabulary merely became increasingly
specialized, but what we were doing was really no different from be-
fore.

When | look at young people today though, | get the feeling that what
they’re doing seems to be moving in different directions from what
we’ve been doing. In their time off they do things like street dancing,
whereas in my day we never thought of doing such things. (laughs)
Clearly things seem to be changing. Watching their presentations at
their “graduation exhibitions,” I’'m amazed. It’s like they’re giving a
performance — and not in two dimensions but in three, and graphic
design is only one element of it. Even in courses at vocational
school, they don’t just present a design; there’s also music, and in-
formation technology, and medical treatment. Many different things
all get mixed in.

The results are pretty interesting too, | must say. Still, we have to get
them to study design as they’re expected to, so what’s important is
how to achieve a proper balance. But today teachers aren’t in step
with what’s happening, and being unsure of what they should do, they
seem to have lost their way. Learning to become a designer still
means learning hands-on what it’s like where the job takes place. In
my opinion just following the textbook and curriculum isn’t enough.

— What was it like when you were a student?

Nagatomo: It was total chaos! (laughs) In the days when | was at-
tending Kuwasawa Design School, we weren’'t taught by teachers. We
were taught by a galaxy of stars: people like Ikko Tanaka, Tadanori
Yokoo and Akira Uno — all designers working at the top of their profes-
sion. What each of them taught us was completely different from one
another. (laughs)

People like Mr. Tanaka told us that when we found something that ap-

pealed to us we should pursue it thoroughly. Others took the opposite
view and told us to study with a broad and shallow approach. There
were even some who told us not to pay any attention whatsoever to
what they were telling us! (laughs) That's how things were in those
days, but | must say, it was extremely interesting.

— How did you come to study at Kuwasawa?

Nagatomo: It was completely by chance. | didn’t know the first thing
about design. | happened to be helping out at a certain company
where the boss’s son was studying design in the United States, and |
stayed in his vacant room. The room was filled with books about de-
sign and art, books of a kind I'd never seen before. Browsing through
them it struck me that this was a profession I’'d never known about.
My boss, learning of my interest, suggested | go to a design school,
and when | asked people about it they told me that a vocational
school called Kuwasawa had just opened and was said to be quite in-
teresting. | also heard from somewhere or other that Ri Koran, the fa-
mous actress, was a student in Kuwasawa’s night school. So, thinking
that | might possibly meet her, that’s when | decided to go. (laughs)
That’s the way things were in those days. | bet even our teachers were
groping in the dark. Ikko Tanaka was especially awesome in his ap-
proach. “You guys are in a two-year program,” he told us, “so you
have to study twice as hard as students who go to a four-year col-
lege.” Looking back today, | learned a lot from what | did back in those
days — and not just from what Mr. Tanaka taught me in the classroom.
He also took me to see things like Kabuki and Noh and opera. He
wanted me to see the genuine articles.

| also learned a lot about food from him! (laughs) One day he asked
me what kind of food | like, and | replied that | like Chinese food. Being
a lowly student though meant the only Chinese food | knew was
things like gyoza dumplings and ramen noodles. Mr. Tanaka immedi-
ately quipped that Chinese food comes in infinite variety, and he said
it was only after | knew it all that | should say | like Chinese food. And
with that he swept me off to a place like the one in Koibumi-yokocho
in Shibuya, and also to a high-class Chinese place and treated me to
a full-course meal — including shark’s fin soup!

Over drinks he also taught me such things as what wine goes with
French food and which with Italian. Learning things in places like that
can even be more important than what you learn at school.

Even back in those days, teachers like him were rare; but today no
matter where you might look, you'll never find a teacher like him any-
where. He didn’t just dig into his own pocket to teach me what the
genuine article was; through discussions on all sorts of topics day in
and day out, | also came to a really good understanding of his way of
life and way of thinking.



What | really admire about Mr. Tanaka was whenever he created
something he would invariably ask even us lowly students, guys who
were by no means his assistant, for our opinions. He wanted to know
how we reacted to his works.

Looking back, | was around 20 at the time and Mr. Tanaka was 30: in
other words, we were only 10 years apart. Even today at 70 | couldn’t
match the way he was then, and yet he was a mere 30. Oh, there is
one way I've always been like him though — I've always treated young
people to a good drink! (laughs)

— Being in an environment like that must also have had an effect on
what you created.

Nagatomo: Definitely. Education played a role, but the way we did
things was completely different. In our day, for example, we created
our own colors. Today people just paste on color chips, right? Nothing
could be simpler — yet nothing is so unfulfilling, either.

Mr. Tanaka had a lot to say on the subject. In those days there was a
brand of cigarettes called Tennyson, and the red hue on the package
was quite striking. Mr. Tanaka took packages like that, cut out the col-
ored areas, and made his own book of color samples. He would have
new students put the thing together, and this was how we learned
about colors. On one occasion he pulled out that Tennyson red and
told me to create it. That’'s how he went about making posters, creat-
ing his colors from scratch.

Of course, doing that was easier said than done. When things didn’t
go right you’d end up with a whole bucketful. Then the color would
become ingrained in your skin. With lettering too, he made us use
fine-point brushes. Even for something as small as 1 millimeter, we
would learn to write in Mincho and Gothic typefaces. When you under-
go training like that, even the most clumsy person gradually gets the
hang of it.

| have a pet theory of sorts. To learn our kanji characters we study by
dictation, right? In the same way, colors and coloring are something
you have to learn. Some people would say it's a talent you’re born
with, but that’s sheer nonsense. That’s why | think students should be
taught how to create colors. Of course, knowing that bright red is
bright red is sufficient. It's sufficient, but you still need a teacher who
can properly teach you the meaning of the color.

— The world of graphic design can be very demanding. What would
you say is necessary in order to continue to be a graphic designer?

Nagatomo: It's all a matter of whether you like what you’re doing or
not. And physical stamina, too. Mr. Tanaka would often say a graphic
designer had to have five things: first, physical stamina; second,
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physical stamina; third and fourth, nothing in particular; and fifth, tal-
ent. | think the reason he took a liking to me was probably because |
played rugby, so he must have thought | had enough stamina physi-
cally.

Physical training is also extremely important. Even baseball players
like Matsui, Dice-K and Ichiro — they may have been called prodigies
when they were children, but day after day after day they practiced
throwing a ball, again and again and again. That’s how they found out
what they’re capable of. It's the same thing with a designer. You don’t
come up with red just by pressing a button on a screen.

It's in the process of training that at some point it all suddenly be-
comes clear to you. There’s a moment when it suddenly hits you — just
like the way a jogging high or walking high suddenly comes over you. |
go walking every day, and the first 10 minutes or so | always just want
to stop; but then when | keep going for about 20 minutes, suddenly
my body feels light and from then on | just keep walking without think-
ing about it. It's the same way with design.

It’s like some sort of ecstasy. | know somebody who said that inspira-
tions come to him when he drinks champagne. | tell him he merely
gets drunk! (laughs) But it’s a feeling sort of like that.

That’'s why my personal creed is that volume is more important than
quality: volume outdoes quality. Mr. Tanaka often said that just as
there are actors who are supreme in their profession but know noth-
ing else, there are people who are great at working with their hands
but can do nothing else — and he exhorted me to be someone like
that. He also told me not to make a great show of how much work
went into something. One shouldn’t show the traces of one’s effort, he
said, because it puts a burden on the viewer. He said it's when you
learn to do your sweating behind the scenes that you become a true
pro.

Doing something on a continuing basis isn’t so easy in reality, though.
It doesn’t take much to come up with excuses for stopping. “I've got a
cold and don’t feel myself today,” you might say to yourself, or “The
Tigers lost last night, so | think I'll take the day off.” (laughs) But if you
persist at times like that, then the inspiration comes to you. | can
guarantee it.

This reminds me of something that happened recently when | went to
Toyama to attend JAGDA’s annual general meeting. A student asked
me what | do when | get in a slump. But the fact is, | never run into a
brick wall or agonize over my work.

To begin with, designers senior to me thought spending a lot of time
on a work only meant you had no talent. They said if you’re good, you
do things quickly, dash them off. But even if a great idea popped into
our head while we were still on the phone accepting a job offer, we
would always deliver the finished work pretending we’d spent lots of
time on it! (laughs)



I’'m also not even sure just when it was | decided to make a go of be-
coming a designer. The same thing’s true of when | teamed up with
Seitaro Kuroda to create our office, K2; we even talked about opening
a bar named K2 rather than a design office. That’s the way I've ap-
proached things all along. | haven’t been a designer out of any desire
to be of service to the world or mankind; I've always just been waiting
for a huge wave to come over me. And in the process | think I've al-
ways looked for the easiest way out. In the end though, living the easy
life takes a lot of hard work, doesn't it.

That's why the preparation or learning phase is so demanding. But
what you do during that phase shouldn’t be made obvious. Even Mr.
Tanaka — as busy as he always was he’d somehow make time to go
traveling around the country to see exhibitions — even if his choice of
destinations may sometimes have been influenced by hearsay of
some local delicacy he was eager to try!

— You’ve mentioned the importance of knowing things other than de-
sign and of doing things hands-on, but would you agree that these
things are becoming less important over time?

Nagatomo: I'd say it’s not something confined only to the realm of
design. Look at the people who manage or run today’s companies;
they’re all just ordinary employees who tell their workers to go meet
quotas. You no longer find people like the president of the first com-
pany | worked for. He used to tell me to do what | wanted — and sur-
prise him. Or he’d tell me to do something interesting — to make him
smile. Without people like that, opportune occasions just don't arise.
That’s a source of worry, isn’t it. | hear that young Japanese today say
they’re not interested in going abroad. It would do them good to go
more, | think. Recently | paid a visit to Hong Kong, and if even an old
fogey of 70 like me can get excited by what he sees in other coun-
tries, how much more so in the case of young people.

Whether you're a designer or not, anyone who wants to put form to
what lies within themselves should feed on energy of various kinds
like that. | think it’s really important to be greedy — greedy in the sense
of seeing something you think is really neat and wondering how you
could make such a thing. Maybe “hungry” is a better word — a strong
urge to devour something truly tasty. (laughs)

Young people today don't visit bars anymore either, do they. Appar-
ently they rarely go in the door of such places, and | think this is be-
cause students today don’t have a teacher like Ikko Tanaka to take
them there. It’s their loss too, because there they could get to know
people outside the world of design. | made the acquaintance of a lot
of different people at bars — people like Takehiro Irokawa, the writer.
Mr. Irokawa often said that in life it suffices to win 8 bouts and lose 7
— alluding to sumo, that is — and | agree completely. You can’t expect

to win all the bouts all the time; there will always be bouts you lose.
Which is why the question arises as to how to turn your losses into
victories. Even in Ikko Tanaka’s case, from the outside you might get
the impression that he won every bout he fought. But | bet there were
also many times when he felt chagrined without showing it.

In that sense, maybe the best way to nurture outstanding graphic
designers would be to teach them first how to enter a bar. (laughs)
At any rate | would suggest reconsidering the wisdom of being satis-
fied simply by putting in your allotted time and getting your job done
efficiently.

Another thing, as a designer it's meaningless, | think, if your work
piques the interest of the people around you but fails to stimulate the
ordinary people who come to see it. If you enclose yourself within the
narrow parameters of your field, you may find yourself in the same
category as an art exhibition targeted only at experts.

| think it’s a good thing the JAAC (Japan Advertising Artists Club) was
disbanded in 1970. It was a healthy move, | think, because things that
become out of step with the times should disappear — it's only natural.
In those days though, students had power to crush and eliminate old
things; and if today that power is no longer there, then something’s
wrong. The same is perhaps true of today’s educators and competi-
tion judges, too. There’s something wrong if everything we see re-
sembles everything else.

That's why I'd like to see ggg continue being a “healthy” design venue.
Young talent should be out there just waiting to be discovered and it’s
wonderful to give such people opportunities. Everyone’s always be-
lieved that if you can hold an exhibition at ggg, you’ve made it as an
artist. | myself was afforded opportunities to exhibit my works at ggg
three times during the past 25 years, and being allowed to do what |
truly wanted to do precisely at the time when my “appetite” was at its
hungriest encouraged me greatly in my career.

Interview and text by Koichi Kawajiri
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DNP — That Means Exemplary Promotion of Graphic Design

Dr. Anita Kiihnel

Curator of Graphic Design Collection at the Kunstbibliothek, Staatliche Museen zu Berlin (Art Library of the State Museums)

| know of no other similar institutions which campaign as ardently —
and with such success —to promote international graphic design as
the ggg, ddd gallery and the CCGA, all of which are supported by
DNP. DNP was founded in 1876 as first full-scale printing company in
Japan.

With its engagement for high quality in design and the realisation in
prints DNP admits one’s heavy responsibility not only for the own pro-
duction but also for the culture of design in general. The non commer-
cial galleries managed by DNP make a very important contribution to
a public dialogue about various kinds of applied graphics besides the
state museums. With the principal aim of promoting the advanced
culture of design evident in Japanese graphic design and safeguard-
ing it as an important part of the national identity, the desire soon
manifested itself to also view this culture of design from an interna-
tional perspective to see how it compares with developments abroad.
The result: graphic designers from Europe and the USA have been
regularly invited to exhibit in Japan ever since. The standards for se-
lection are high and an invitation to exhibit at the ggg, ddd gallery or
the CCGA is a tremendous honour in itself.

Being the first gallery to be founded by the DNP corporation, ggg
rightly commands a worldwide reputation. A glance down the list of
the gallery’s more than 300 exhibitions and publications reads like a
who’s-who of the creme de la créme of graphic designers from all
over the world. The experience of Japan has left a lasting impression
on many foreign graphic designers and proved a source of inspiration
for their own work. And in turn, their Japanese counterparts have al-
ways similarly absorbed influences from European and American
graphic design and appropriated it into their own visual repertoire.
The ggg is more than just a gallery. With its many publications and
interviews, it has grown to become a public platform that presents the
core theoretical ideas behind artistic figures and styles and discusses
questions on the present and future of design and its role in the digital
age. For although the emergence of photography rendered reproduc-
tive prints obsolete, it did not supplant the graphic medium as such,
but actually brought it back to an artistic path that suited it. In this
vein, print media will not be supplanted by digital media. The invention
of movies didn’t eliminate the static pictures. The various media exist
in parallel and we observe the changing of the meanings and the inter-
action. Paper will not suddenly disappear and packaging made from
this material will continue to exist, just as the book and other printed
material will.

Over the last two decades some of print’s roles have already been
called into question by the digital revolution. And web design has al-
ready taken on an enormous significance. Promoting good design in
the digital domain also means harnessing its potential as a platform to
exhibit and present things to the public — perhaps as a digital version

of the ggg? Such a thing would amount to a new, additional way to
stimulate a greater critical awareness among the public of graphic de-
sign as an aesthetic phenomenon also in its digital applications and
would emphasize high design standards. A long time ago the compa-
ny DNP has not only established a world leader in the printing indus-
try, but has also become a number one position in other field: elec-
tronics and information security. Why not setup a new platform for
discussion about design quality in digital media?

Parallel to this, we should not, however, lose sight of the traditional
forms of the poster and the print medium. An assessment of the past
will continue to provide important pointers for the present. It would be
interesting, for instance, to examine the period prior to 1945 and high-
light the work of a few individual designers from that time, while simul-
taneously broadening our view to include Czech, Slovakia, Hungary,
Poland, Russia or Spain and continents beyond Europe, such as Latin
America and Africa. It would be very interesting to compare the pic-
ture languages in the digital media to the especially national and indi-
vidual picture languages in the print media.

With the diversity of their work up to now, the ggg and ddd gallery
have shown us that they are well on the way to doing just that.

In 2000 was founded the DNP Graphic Design Archives. Under the ti-
tle “Japanese posters - today” works from the DNP Graphic Design
Archives were on tour in the years 2006 and 2007 in four countries in
Europe. This exhibition gave a very sophisticated impression about
the youngest development of the graphic design in Japan and awaked
lively interest as the high numbers of visitors documented.

The most of European state collections of graphic design were found-
ed in result of the Art and Crafts movement in the nineteen century. In
this time were also collected examples of Japanese graphics (wood
cuts) because the influence of these about the modern art in Europe
was very important. Today is in the European collections the propor-
tion of modern graphic design from Japan after 1945 different, more
or less unimportant. That’s why and concerning the high level the
extraordinary interest in graphic design from Japan.

All these collections are traditional paper collections and we have to
ask for the possibilities for collecting of digital design. How we can
conserve the new digital forms of graphic design? Should we ignore
these forms for our collections? After a planning phase of ten years
the Centre for Art and Media (ZKM) in Karlsruhe opened in 1997.
Should we refer to ZKM in all questions of new media? At the moment
it's impossible for the other state museums to pay the very cost-inten-
sive technical and personal know how. What will be the concept of
the culture institutions of DNP?
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April 1 -25, 2011
Tokyo Type Directors Club Exhibition 2011

May 9 - 31, 2011
Sato Koichi Poster Exhibition

June 6 — 28, 2011
Raymond Savignac; At the Age of 41, Maestro Born from Poster [Monsavon au lait]

July 4 — 28, 2011
2011 Tokyo Art Directors Club Exhibition

August 4 - 27, 2011
[gegg] Groovisions Exhibition

September 2 — 28, 2011
Form, Color and Structure: The Sensual World of Aoshi Kudo

October 5 —29, 2011
100 ggg Books 100 Graphic Designers

November 4 — 26, 2011
SVA MFA Design: Ideopolis-Tokyo Exhibition

December 1 —24, 2011

Luminous Mandala: Book Designs of Kohei Sugiura

January 13 — February 25, 2012

DNP Graphic Design Archives Collection IV
Ikko Tanaka Posters 1980-2002

March 2 — 27, 2012

Rodchenko - Innovator of Russian Avant-Garde -
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Tokyo Type Directors Club Exhibition 2011

April 1 - 25,2011

TDC B 2011
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Among a mere 10 winners, one finds an artist
using EyeWriter, the system that garnered great
attention at the Japan Media Arts Festival;
posters created in Switzerland and Japan; the
Corporate Identity for an art museum in Israel;
and branding for a boutique in Beijing. The
awards were thus of amazing breadth, high-
lighted this year by outstanding achievements
in book design, including the Grand Prix winner.
The exhibition brought together superlative
works selected by judges each availing of their
respective discernment and sensibility to
critique works from differing media in varying
categories. Under the impact of last year’s
earthquake, none of the foreign winners came
to Japan. Takako Terunuma, Tokyo TDC
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Sato Koichi Poster Exhibition
May 9 — 31, 2011

R — R 57—

FHOED SHRY —ZH < DOHFE T, FRIEK
A= ANTED VW ER > TOTehl, 2N
BBISTAvITHAF—DHEETHofc. 5T
BEETRF R —ERIE LIV SVDTS
TWhad,
SEORTRTIIBEIEBDERD DS BSRE(CHE
FEUTERBRENONAY — 13072 2BEDEEL)
SEFEVICHT. STRT v F PR TIEAREEFT—
TIVEICERTFICWOTHOSND L DICUTc. &
WATZBICE. 7FOJBEONRYDOEHS ZH
TRUATHS 2T EERD, —AITIRRY—7Z
EDTEVADNT, —AICZNZF > TV ALD
WBHED. RRY—IFMESNEITBED S,
R —

From the time | was a child | loved to draw
posters and wanted to be someone who draws
posters, and ultimately | learned that is what
graphic designers do. Even now | like to think of
myself as a “poster artist.”
For this exhibition, | selected 130 posters from
the past 44 years that | had been commissioned
to create. | displayed them on the walls of the
gallery’s two rooms, and on tables | laid out my
rough sketches, mechanicals and so on in such
a way that they could be taken in hand and
looked at. | think this let young people enjoy
first-hand how interesting printed materials
were before the digital age. Still, | think that so
long as there are people who want to make
posters and people who are waiting for them,
posters will continue to be made.

Koichi Sato
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Raymond Savignac;
At the Age of 41, Maestro Born from Poster [ Monsavon au lait]
June 6 — 28, 2011
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| knew Raymond Savignac, a wonderful man,
personally and have long been familiar with his
works. Yet even after being involved in numerous
books and exhibitions about him, | always find
something fresh and new in his posters. This is
because there is always something disorienting
and surprising in them — and this is what makes
them enduring. Add in a sensitive collaborator
like ggg, who selected and showed them
however it pleased, and the result was the
discovery of a new and different perspective on
Savignac’s works.
The conventional wisdom is that posters belong
posted about town. But when posters have
exceptional worth, they should be viewed like
paintings in an exhibition, a place where they
can interact. Whether or not an exhibition is a
success is visible in the faces of its visitors. This
exhibition at ggg has given me something all the
more wonderful to remember Savignac by.
Thierry Devynck
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2011 Tokyo Art Directors Club Exhibition

July 4 — 28, 2011

2011 ADC &

201 EFHAEICE ST, BNSNIBVEICED &
Ufz. SRICEEEREX. BXRR. TUTRHE
£, ADCOBFEEMTONZDIFEFFE, BK
DOREDBUNROTHEST. HABHDDTE
DEPEDOH, BAEICHESE Ulc, BKBERFACLL
NINCDLEDHER. LERIFEEFENRICHZ
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2011 was a year Japan will never forget. The
earthquake, tsunami and nuclear plant disaster
occurred in March. The selection of this year’s
Tokyo ADC Award winners took place only two
months later, in mid-May. Everyone on the
judging panel was somewhat shaken by the
recent events, compounded by the fact that in
the wake of March’s calamity all advertising
other than public service ads had vanished,
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ET

5
o~
A
~
s
~

sEs

SAg LA

overwhelming sense of inertia. Amidst all this, a
TV commercial featuring two songs originally
sung by Kyu Sakamoto hit the airwaves. It was
a miraculous collaboration, a total of 71
celebrities singing in relay these two songs
inspiring hope. While nearly all entries vying for
the Tokyo ADC’s coveted awards had been

T
LA R AT
//,zflg
S S

N
4124

created before the March disaster, it was this
TV commercial that outshined them all and
grabbed the year’s Grand Prize. Advertisements
are reflections of their times, and the Tokyo
ADC'’s role is to record them. Last year’s winner
could not have been more appropriate for this
most unusual year.
Takayuki Soeda,
Tokyo ADC Exhibition Committee Member
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[ggee] Groovisions Exhibition

August 4 — 27, 2011
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We made very strong conscious use of the floor.
Through the random placement of graphic
works on the floor instead of displaying them
vertically, directionality and contours become
indistinct. We brought in a large volume of
display items and attempted to create the
appearance of one work filling each floor. On
the ground level, we took new works, boards on
which graphics had been printed in white, and
arranged them to conjure the image of a
randomly configured work in progress. In the
downstairs, our aim was to introduce our works
to date. In order to display various forms of our
work simultaneously, we elected to set up low
pedestals and place the works all horizontally.

Groovisions






Form, Color and Structure: The Sensual World of Aoshi Kudo

September 2 — 28, 2011
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| pondered what lies at the core of my design
work. The answer could be summed up in the
words “form, color and structure,” and this was
the theme | chose for configuring the exhibition.
On the ground level, | selected only the “forms”
of the products | had designed, and proposed
“0O—1 : The Beginning of Existence” in a pure
state free from the shackles of marketing. In the
lower level, | displayed actual commercial
products cloaked in “colors” — “skin-like signals”
— and “structure” within branding achieved
through visual and spatial images used as
“recognition-promoting devices.” | believe that
what is important in communication design is
what appeal we make, through micro and macro
perspectives, to our “emotions.”  Aoshi Kudo






100 ggg Books 100 Graphic Designers

October 5 —29, 2011

100 ggg Books 100 Graphic Designers
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In 2011 the ggg Books series launched in 1992
reached its 100th volume, a milestone that now
makes the series meaningful in a way different
from that of a single volume. The newly accrued
meaning is the series’ new status as what might
be called an “encyclopedia of graphic design”
or, given its focus on the designer, as a “who’s
who” in graphic design. Needless to say, there
is no analogous body of work in this field
anywhere in the world.
This exhibition displayed representative works
by the 100 designers featured in the series. In
doing so, it offered a wonderful opportunity to
acquire, and confirm, a broad overview of the
history of modern graphic design since the 20th
century. ggg Books have clearly spread
knowledge about graphic design and enriched
its value as a cultural asset. | now greatly look
forward to the next 100 volumes.

Hiroshi Kashiwagi
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SVA MFA Design: Ideopolis-Tokyo Exhibition

November 4 — 26, 2011
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This event was unique because it was a digital
exhibition. The 21 presentations were created
using different media, but all were in the form of
videos that were projected on walls. Text panels
and vinyl wall graphics showed the roots and
routes of the social, cultural and commercial
projects and provided additional context. The
exhibition included the Ideopolis custom iPad
magazine featuring the projects. A catalog
designed by students, further documented the
exhibition and gave more details on the goals
and outcomes of each product. Ideopolis
proved that good ideas, well conceived, smartly
researched and well designed, can be
successfully presented digitally.

Steven Heller and Lita Talarico
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Luminous Mandala: Book Designs of Kohei Sugiura

December 1 - 24, 2011

KR -~ v 575854

34

[RUISHAXIBRODEEIE. FE HETRDSN
FeZICULT— IR ZXRT [MREFRRE]
FARy FCRRA U [RIIERX VSIS RyTa
FIIVUDRBEITBO XV FSHFEE]—ZT—
NETBIMOREATHD. BENTTITEL
TFUAVENTADRNBZLERBL. /(RILP
BE, X, RERMZINR IEaRTONRE U,
B ICEEEFEITAS KiMieE NBE T 2R
RY - R8I 2EIRDHENN. S0FBDARDTH
A VZEFHT S, 800RELVERD RIS Nc. €
NEFHRNEMOEICIDERER. REDHH
[CERINHIR LT [ B L EREDE DL T ERUS
BTV ISHITRT DFEHNEO D0 |CE
B9 DENEE <EDNDIF EADEVTH S,

ZRERT

My “Luminous Mandala” exhibition focused on
three luxuriously bound books dealing with the
following themes: the “Mandala of the Two
Realms” that expresses the Buddhist philosophy
of “unity in duality,” a concept taken to
unprecedented profundity in China and Japan;
latter-period Esoteric Buddhism as it developed
in Tibet; and Mandala-like ideas lurking in the
paintings of Botticelli. The exhibition presented
a broad overview of the contents of books
designed as compound objects. A com-
prehensive display was achieved incorporating
panels, video, music and lighting techniques.

Concurrent with this exhibition, a separate
showing of my works, titled “Vibrant Book:
Methods and Philosophy of Kohei Sugiura’s
Design,” took place at the Musashino Art
University Museum & Library. At that venue,
nearly 800 of my works were on display, offering
visitors a bird’s-eye view of my 50 years of
involvement in book design. The exhibition at
ggg, featuring only three books, was in marked
contrast. | heard many people marveling at the
discovery, in the heart of Ginza, of a “paradise
of tranquility interwoven with light and sound
and Mandalas,” a “cosmic expanse alive with
Mandalas.” Such comments gave me
unimagined joy. Kohei Sugiura






DNP Graphic Design Archives Collection IV
Ikko Tanaka Posters 1980-2002

January 13 — February 25, 2012
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Ten years have now passed since Ikko Tanaka’s
untimely death. In 2009 ggg mounted an
exhibition introducing his early to middle-period
poster works; this follow-up exhibition focused
on his later posters. As hailed in the press
(Asahi Shimbun), the exhibition demonstrated
what posters are meant to be: beautiful to look

at yet simultaneously clear to understand and
solidly functioning as visual communication.
During this mature phase of his career Tanaka
kept to the “main road” of graphic design. In
“Nihon Buyo,” one of his representative works
from this period, using simple forms — squares,
triangles, circles and semicircles — and bold
colors he brilliantly created the face of a
traditional dancer of overwhelming contem-
porary beauty. The exhibition confirmed that
even today Tanaka’s posters have not become
antiquated; they continue to shine.

Kazumasa Nagai
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Rodchenko - Innovator of Russian Avant-Garde -
March 2 — 27, 2012
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The Russian avant-garde — a movement of
remarkable brevity, spanning only from around
the time of the Russian Revolution in 1917
through the end of the 1920s — gave birth to a
host of pioneering artists in various fields on a
scale rarely seen anywhere at any time in
history. Among the artists of this tumultuous
period Aleksandr Rodchenko outshined all
others. For this exhibition, Aleksandr Lavrentiev,
Rodchenko’s grandson, loaned graphic and
photographic works in his private collection and
also was in charge of assembling the exhibits.
I, serving in an assisting role, created the poster
announcing the show as well as the exhibition
catalog and spatial layout. As a hard-edged but
stylish artist, Rodchenko created works that
brim with an experimental spirit and contem-
porary radiance — a radiance whose fragments
hit us in the face and tell us to “Wake up!”
Kijuro Yahagi
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ddd gallery 11-12

January 18 — March 8, 2012
GRAPHIC WEST 4

“Okumura Akio and Works” Exhibition

March 22 — May 11, 2011
Shueitai 100

May 20 — July 2, 2011
Tokyo Type Directors Club Exhibition 2011

July 13 — September 2, 2011

Kazunari Hattori Summer 2011 in Osaka

September 14 — October 27, 2011
2011 Tokyo Art Directors Club Exhibition

November 9 — December 21, 2011
100 ggg Books 100 Graphic Designers
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GRAPHIC WEST 4

“Okumura Akio and Works” Exhibition

January 18 — March 8, 2012
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| entrusted designer Yuma Harada with all
aspects of this exhibition, including planning,
display and publicity. In line with his plan, | made
cards featuring my responses to 166 questions,
and roughly half of the exhibition space was
turned into a “studio” where | actually worked.
During the show’s run | designed, on site, 97
business cards and seven posters, all while
conversing with visitors. In this way, every day
| confirmed the power of design. | would like to
thank Shin Obata for his video preparation work
and Tomomi Tada for her assistance with the
text. Thanks to everyone involved, | was able to
talk about design with many people.

Akio Okumura
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Shueitai 100

March 22 — May 11, 2011

759K 100
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“Shueitai 100” second venue, Morisawa Head Office
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Tokyo Type Directors Club Exhibition 2011

May 20 — July 2, 2011

TDCE 2011
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Kazunari Hattori Summer 2011 in Osaka
July 13 — September 2, 2011
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2011 Tokyo Art Directors Club Exhibition

September 14 — October 27, 2011

2011 ADC &
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100 ggg Books 100 Graphic Designers

November 9 — December 21, 2011

100 ggg Books 100 Graphic Designers
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Center for Contemporary Graphic Art and Tyler Graphics Archive Collection 11

June 11 — September 11, 2011
Shueitai 100

September 17 — December 25, 2011

The World of Geometric Abstraction:
23rd Exhibition of Prints from the Tyler Graphics Archive Collection
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Shueitai 100

June 11 — September 11, 2011
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Shueitai is a typeface that has been undergoing
continual development for more than a century,
starting from the days when Dai Nippon Printing
Co. was still known as Shueisha. Along with
Tsukijitai, Shueitai is considered one of the two
mainstreams of Japanese type, and its influ-
ence on current font designs has been seminal.
In the past century the environment surrounding
the printed world has changed greatly, from
letterpress to desktop publishing, and lately to
e-books. But no matter how technology may
change, the written word remains the basis of
communication; and for this reason Shueitai
has continually been reborn. To demonstrate
the appeal of Shueitai, this exhibition featured
poster works by 24 graphic designers and one
design team on the theme of “the four seasons.”
Also on display were materials including type
matrices, type specimen books, books and
advertisements. The exhibition thus provided an
overview of how Shueitai has changed sig-
nificantly in tandem with evolving times.
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The World of Geometric Abstraction: 23rd Exhibition of
Prints from the Tyler Graphics Archive Collection

September 17 — December 25, 2011
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Early in the 20th century a wealth of artists
began painting abstract works from simple
geometric figures such as squares and circles,
a movement that has come to occupy an
important place within the realm of contem-
porary art. After the 1960s, many artists in the
United States started delving into print
production, and from this process there have
emerged numerous outstanding works that
incorporate geometric abstraction. This exhi-
bition featured prints from CCGA's Tyler
Graphics Archive Collection by leading
exponents of geometric abstraction, including
Josef Albers and Ellsworth Kelly. The works
shown, while conveying a sense of stiffness and
reticence, eloquently demonstrate the abundant
and colorfully diverse expressions achievable
through variations in ink texture and printing
technigue. The exhibition brought into high relief
the great appeal born from the convergence of
geometric abstraction and contemporary prints.
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TDCE 2011
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Tokyo Type Directors Club
Exhibition 2011

Speakers : Yoshie Watanabe /
Shin Sobue + Hidenori Yoshioka

‘Yoshie Watanabe won a TDC Prize for her calendar
“12 Letters.” Watanabe, who creates attractive
calendars every year, demonstrates consistency
enabling her calendars to be recognized at a single
glance; yet she says that every year she takes pains
to achieve change within that consistency. She
explained the story, drawing method, printing
specifications and format of each year with gentle
but forceful words. Shin Sobue and Hidenori
Yoshioka won a Special Prize for their book design
of My Name s Shingo. Besides their prize-winning
work, the pair, who are both great fans of Kazuo
Umezu, also spoke about their book design for the
Umezz Perfection! series. With great seriousness
embellished by witty humor, they described their
creative process from the planning stage through
to the final product, including plans that were
never realized. The session offered the audience
an opportunity to glimpse at the very essence of
unconventional book design.

Ideopolis-Tokyo Exhibition

Speakers : Lita Talarico / Michihiko Yanai +
Masashi Kawamura + Kota Iguchi

Lita Talarico, co-founder and co-chair of the MFA
Design Program at the School of Visual Arts in New
York City, came to Japan for the opening of this
exhibition and presented a talk about the designer
as author and entrepreneur. The MFA Design
Program was established 15 years ago together
with its other co-founder, Steven Heller, and Talarico
spoke in clearly defined terms about the aims in
establishing the program and the program'’s objec-
tives, supplemented by her perceptions of how the
definition of graphic design was changing in those
days and the unique setting provided by its location
in New York. She then explained the individual
projects that the program had produced. Another
talk, following a similar one the previous month,
was a joint event with The Six. Here, a lively discus-
sion on the same theme — the designer as author
and entrepreneur — was held by Michihiko Yanai,
Masashi Kawamura and Kota Iguchi. Both gallery
talk sessions were specific, practical and encour-
aging to young designers and students.

Sato Koichi Poster Exhibition

Raymond Savignac Exhibition

Speakers : Koichi Sato + Taku Satoh

A dialogue between two designers: Taku Satoh
posing questions of the other, Koichi Sato. Sato
spoke in detail about how his strong conviction to
become a designer progressively blossomed. In
primary school, he was a completely free thinker
when it came to drawing things. In his somewhat
precocious junior high school years, he says he
longed to become a graphic designer but gave up
the notion because he believed it wouldn’t provide
him with a sufficient livelihood. In high school, he
suddenly lost interest in math when the topic turned
to factoring — something he was unable to fathom;
but simultaneously he made up his mind to go to
Tokyo National University of Fine Arts under the
influence of an older artist who gave him a collec-
tion of the poems of Arthur Rimbeau. After that,
against the backdrop of Japan’s period of high-
paced economic growth, he became convinced of
the possibilities of design. He also described how
the style he is best known for, gradation, came
about as a way to cope with his own shortcomings
—arevelation of great interest to everyone present.

i
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Luminous Mandala:
Book Designs of Kohei Sugiura

Speaker : Kohei Sugiura

Sugiura presented explanations of Den Shingon-in
Ryokai Mandala: the mandalas of the two worlds
at the Kyoo Gokokuji in Kyoto, which features Japa-
nese mandalas, and of Venus: Urania-Pandemos,
which he has called “Botticelli's Mandala.” He said
he mulled how to express a concept in Esoteric
Buddhism referred to as “nini-funi” — literally, “two
and not two,” i.e. two sides of the same coin —in
putting together his books. A book'’s structure itself
is planned to bring to life one philosophy from two
elements, and it simultaneously is many. He further
stated that it bespeaks the teachings of a man-
dala that everything is one, the truth of the Buddhist
cosmos. He next turned to “Venus: Urania-
Pandemos” and “Primavera,” Botticelli's mandala.
Venus is the daughter of Jupiter, ruler of the heavens,
while the figure depicted in “Primavera” is referred
to as “Venus of the Earth” standing amidst the rich
harvests of spring. The two Venuses are in a
relationship of heaven vs. earth, a correspondence
similar to the Mandalas of the Two Worlds.

Speakers : Sumihiro Yamashita + Eishi Kitazawa

This was an unusual gallery talk that featured
Sumihiro Yamashita, president of Guy Antique
Gallery and one of the foremost collectors of the
works of Raymond Savignac. Yamashita is one of
the few Japanese to have personally met Savignac,
and he describes Savignac as an artist, a designer,
an artisan, a man of ideas, and a businessman. To
convey Savignac's brilliance as an artist of great
humor and wit, Yamashita used unique comparisons
to the Japanese concepts of wabi and sabi. And
as someone who actually met and conversed with
Savignac, Yamashita offered critiques of his works
and little known stories behind their production —
enticing tidbits that gave the audience a sense of
being able to imagine the streets of Paris and
Savignac's studio there, as well as the scenery of
the port city, Trouville-sur-Mer, where he spent his
later years. The posters created by Savignac are
loved by the masses. With words filled with love,
Yamashita spoke of Savignac’s appeal and the
reasons why he is so admired not only in France
but around the world.

Ikko Tanaka Posters 1980-2002

Speakers : Hiroshi Ito + Kenjiro Sano /
Kazuko Koike + Kenya Hara

The first gallery talk featured two designers of the
young generation who personally had no direct
contact with lkko Tanaka: Hiroshi Ito of Groovisions
and Kenjiro Sano. They were invited to participate
in the hope that they would critique Tanaka’s works
from a perspective different from the assessments
already firmly established. Ito and Sano each
selected and discussed what they consider to be
Tanaka's best 10 works. Some of their choices were
truly surprising, and their comments about them
were of great interest. The second one featured
two individuals with close ties to Tanaka, through
their work for Muji: Kazuko Koike and Kenya Hara.
They spoke at length about the relationship between
Tanaka the man and his work, and about his
approach to Japanese culture as seen through his
Nihon no monyo [Japanese Patterns] and Japanese
Coloring. Finally, Koike introduced Tanaka’s sug-
gestions for design in the 21st century: proposals
brimming with foresight and reconfirming the very
issues we confront today.




2011 Tokyo Art Directors Club
Exhibition

Speakers : Hiroshi Sasaki + Chie Morimoto +
Yuichi Kodama + Naruhiro Gompa

Four members of the creative team that won this
year's Grand Prize - for the singing relay featured
in a Suntory commercial — participated. The award
of the top prize to this work, which was created
and broadcast in the immediate aftermath of the
disastrous events of March 11, raised numerous
controversies: concerning the propriety of wheth-
er or not it should have been entered in the ADC
competition, the both positive and negative reactions
to its winning the Grand Prize, and the significance
of the ad itself. The members revealed how a com-
mercial of this kind came to be made and its pro-
duction process, how unified the sense of mission
of the client, the production team and the featured
singers had been, and how each of the four now
felt toward the commercial. The talk provided an
opportunity to learn of both the emotional conflict
and the sense of accomplishment felt by these
professional ad makers, who followed their instincts
with a single mind.

gg99: Groovisions Exhibition

Speakers : Hiroshi Ito + Hitoshi Okamoto +
Koichi Kawaijiri

Hitoshi Okamoto — an editor who had fashioned his
inimitable world in Refax and Brutus — and Koichi
Kawajiri — the final editor-in-chief of Kokokuhihyo,
who continues to probe the possibilities of editing
and curation transcending media — attempted to
probe what Groovisions and Hiroshi Ito are all about.
The three, whose activities do not fit snugly into
the categories of editor, designer and art director,
spoke about their serialized contributions, packed
with unconventional ideas, to Relax; about their
realization that in doing art direction for Kokokuhihyo
they had actually been creating “boxes” or “pack-
aging”; and about how Groovisions’ mascot
character Chappie was actually born. It also came
to light that the “premeditated” irony lurking within
the nonchalant lucidity of their output had been
directly reflected in the display method they
employed for this exhibition. Their repartee enabled
the audience to reconfirm Groovisions’ appeal,
slightly off the mainstream, always in step with their
times.

Form, Color and Structure:
The Sensual World of Aoshi Kudo

100 ggg Books
100 Graphic Designers

Speakers : Aoshi Kudo + Keiko Hirano

A dialogue between Aoshi Kudo and Keiko Hirano,
working partners at Communication Design Labo-
ratory. Although they have been working together
since even before the establishment of CDL in 2005
—most notably, on a number of projects for Shiseido
—their joint appearance at a talk session was virtu-
ally unprecedented and thus a rare occasion. Hirano
spoke of the meaning imbued in the somewhat
unusual exhibition title: “Form, Color and Structure:
The Sensual World of Aoshi Kudo.” From her close
position to Kudo in both their professional and
private lives, she described his acute sensitivity to
form and his posture toward work, in the process
manifesting her deep respect for the work of her
partner. Kudo spoke about his work for the “Shiseido
Professional” brand and explained how it could be
compared to a progression from zero to one: a
creative process that begins with a given theme
and then proceeds to gradually take shape. His
comments provided the audience with insight into
the realm of branding to which he aspires.

Speakers : Kazumasa Nagai + Kazunari Hattori +
Hiroshi Kashiwagi /
Tatsuro Sato + Kazuhiro Suda +
Shun Kawakami + Eugene Kankawa

Kazumasa Nagai spoke of the early years when
ggg was founded and the first volume of ggg Books
was published; as someone who was already a
leading force in graphic design in those days, he
described how the gallery and book series came
about. Kazunari Hattori, who was still a student at
the time, spoke of his personal reaction to those
events. This session became a discussion of how,
by looking at the representative works of the 100
artists featured in the special edition of ggg Books,
one could see the various turning points in graph-
ic design, what it has aimed to achieve, and the
roles and possibilities of designers. A joint event
with “The Six” by art college students invited four
guests in their 20s, 30s, 40s or 50s, all engaging
in creative pursuits, looked back over the past 25
years and discussed one of the period’s biggest
occurrences: the shift from analog to digital.

Rodchenko
- Innovator of Russian Avant-Garde -

Speaker : Kijuro Yahagi

This gallery talk took a form akin to a university
lecture by Kijuro Yahagi, who, as assistant super-
visor to the exhibition, was involved in all aspects.
He described how Rodchenko is perceived in
various ways: as a designer, artist, sculptor, archi-
tect, etc. But did Rodchenko really exist? And if
he did, just who was he? And did he truly die?
Posing these questions, Yahagi attempted to invite
understanding of why Rodchenko is taken up to
the extent he is today. The period when he was
born and active was the era of the Russian
Revolution of 1917, a period when Russia changed
dramatically and when the arts were able to have
a direct impact on the political scene. Rodchenko
became a leading force within the Russian avant-
garde, a movement that, against that political
backdrop, arose and declined within only a few
decades. So why is there such interest in Rodchenko
today? In Yahagi's view, it is because Rodchenko
is a major figure who makes us realize just how
much has been lost in the interim.

Neville Brody Talk @ggg

“Okumura Akio and Works” Exhibition

Shueitai 100

Speaker : Neville Brody

The Fuse project came into being in 1990. The
magazine Fuse was launched the following year,
meaning that it has already been in production for
20 years. This special talk was arranged to mark
the publication of a book incorporating the content
of the magazine's first 20 issues. Neville Brody
spoke about what, in retrospect, Fuse has been
and about what he wanted to accomplish with it,
all the while illustrating his remarks by showing
many of Fuse's representative or characteristic
works. It has been a base, he stated, for experiment-
ing with the possibilities of language through the
abstraction of typography — a base replete with
possibilities for designers and typographers. Today
the environment surrounding designers has changed
greatly, in terms of technology, media and network-
ing, and Brody concluded his remarks saying the
idea behind Fuse itself will likely continue in a new
form. He said that now is precisely the time when
action should be taken without fear of risks, and
he urged the audience to take up the challenge,
free of such fear, and create new culture.

Speakers : Akio Okumura + Ayumu Tsukada +
Kenji Miyazaki /
Akio Okumura + Shinji Ishii

In the first gallery talk with Ayumu Tsukada of Rohto
Pharmaceutical and Kenji Miyazaki of Cow Brand
Soap, Akio Okumura spoke about his beliefs,
referring to his new logo created for Rohto and the
project to update Cow Brand's image. He stated
that what is demanded of a designer today isn’t to
come up with a concept, but rather to produce
ideas for a given visual. The second gallery talk
was with novelist Shinji Ishii. To begin, he extem-
poraneously demonstrated what he calls “writing
a story on the spot”: creating a story, impromptu,
in front of an audience, about something that has
to do with the place where they are. The story he
fabricated on this occasion was a tender, if some-
what surrealistic, depiction of a world rich in design
—with Okumura as protagonist in the role of a dog.
In the dialogue that followed, Ishii and Okumura
allowed a glimpse into their commonly shared
stance, transcending their professions, to always
attempt to see through to the true essence of things.

Speakers : Toshiyasu Nanbu +
Yoshimaru Takahashi +
Shinnoske Sugisaki + Ken Miki

Tokyo Type Directors Club
Exhibition 2011

Speakers : Shin Sobue + Hidenori Yoshioka

Kazunari Hattori Summer 2011 in Osaka

Speakers : Kazunari Hattori + Teppei Kaneuii

2011 Tokyo Art Directors Club
Exhibition

Speaker : Hiroshi Sasaki

100 ggg Books
100 Graphic Designers

Speaker : Hiroshi Kashiwagi
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SVA MFA Design: Ideopolis-Tokyo Exhibition

Lita Talarico

Lita Talarico Fifteen years ago Steve Heller
and | realized that the definition of graphic
design was changing. So we decided, rather
than teaching the old methods of problem solv-
ing, we would harness the skills and talents that
designers have through their training and devel-
op entrepreneurs in the broadest sense.

This is Steve Heller. He wanted me to say that
he’s very sorry he was unable to be here this
evening.

There’s no lack of entrepreneurialism in New
York. In fact, there’s no lack of entrepreneurial-
ism everywhere. You can see inspiration every-
where. New York is certainly one of those
entrepreneurial cities. There are small busi-
nesses that pop up where you least expect it.
Around these businesses grow neighborhoods
and more entrepreneurs. Our MFA Designer as
Author and Entrepreneur program was in part
a response to this entrepreneurial activity. We
wanted to enable designers to take more con-
trol of production and content.

Graphic designers are now more integrated
with other design fields. So you can see the
Designer as Entrepreneur is an author of all
those things. We've built an MFA program that
encourages designers to push those bounda-
ries. They develop their narratives as a basis
for products and they become entrepreneurial
in the real sense.

Although it varies, generally half of our students
are from other countries. It is a very interna-
tional mix and we have had three Japanese
students in the program, all of whom were very
good.

So what is and what makes a design entrepre-
neur? In fact, it’s not a new idea. Entrepreneur-
ship goes back to the late 19th century, starting
with William Morris and his arts and crafts
movement, where artisans and designers cre-
ated products for the market. They did books
and wallpaper and products and furniture.
Also, the Bauhaus is an inspiration for us, as it
is for most design schools in America. But
rather than following the pedagogy, we took it
as a source of entrepreneurialism. The inven-
tions of the Bauhaus faculty and students are
still in the marketplace and what began as an

exploration of how art and industry could ben-
efit each other has evolved into a common
practice.

Close to home, in America, Charles and Ray
Eames were multidisciplinary designers in the
mid-twentieth century who changed the land-
scape of design in America. The Eameses
designed furniture; they produced movies,
exhibitions and graphics. They were also
involved in architecture and magazine design.
Remember, this is in the 1950s and 60s. There
are no computers. There are no cell phones.
There is no Apple. All their work was done by
hand, and they were totally multidisciplinary.
They are famous for their chairs, including this
iconic lounge chair and these plastic chairs that
really changed seating. Seats became stack-
able, so you could have auditorium seating and
airport seating. It all started from molding ply-
wood. These chairs are still in production today.
They’re still being sold around the world.
Again, the question: how does one become a
design entrepreneur? Students in our MFA
design program have to develop a project that
is not only something that they are passionate
about but it must fill a need, first of all. Then it
must have an audience for that need and a way
to deliver it to that audience. They then have to
develop the product or the campaign. They
have to produce it. Then they have to assess
that product or campaign to make sure that it
meets the audience’s need. Then comes some
fine-tuning of that end product; then develop
strategies to promote and sell it, and finally find
a way to deliver it to the audience or end user.
Here are some examples of projects created by
our students. We'll start with this prescription
medicine bottle and labeling system which was
redesigned by Deborah Adler. As you can see,
it’s a small bottle with a lot of information on the
label, sometimes very confusing. Deborah
Adler forever changed how prescription drug
packaging is designed in the United States. It
started with a personal story, as most thesis
projects do, when her grandmother took her
grandfather’s medication by mistake and
almost died. As a result Deborah created a
new labeling system and bottle.

She wanted to make sure that, when you open
your medicine chest, you can tell what the

medication is, who it's for, and how to take it.
Then, after she graduated, she brought her idea
to the Target corporation. They bought it, and
then together she worked with an industrial
designer to finish the product.

This is the bottle that they developed from her
original thesis project. But it maintained the
same objective of clarity on the label. It
includes rubber rings around the neck of the
bottle so that each member of the family could
have a different color, and not mistakenly take
someone else’s medicine. There’s an informa-
tion card that'’s inserted in a sleeve behind the
label, which keeps the information close at
hand.

When the product was launched, there was a
national campaign, and it won almost every
major design award that year.

This next project is by Areej Kahn, a student
from Saudi Arabia, where women are not
allowed to drive. She didn’t really like this
notion and she wanted to start a conversation
about this, so she created a social networking
campaign to bring together a community. It
generated a lot of publicity in the New York
Times and on television.

The next project is called Greyhound
Guardians designed by Anne Van Wagener.
Anne wanted to see the inhumane treatment of
these racing dogs stop, and created an aware-
ness campaign. She wanted to educate the
public about the plight of these racing dogs
worldwide and she wanted to support and
promote rescue efforts and ultimately seek an
end to this inhumane sport. She also created
products, and a certain percentage of the
money that is collected for the products goes
back to the rescue organizations.

In conclusion, there are many rigors involved
with being a design entrepreneur. The design
entrepreneur must take the leap away from the
safety of the traditional designer role into the
precarious territory where the public decides
what works and what doesn’t. Lots of people
have good ideas. If you have a good idea, then
don’t give up.
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GRAPHIC WEST 4 “Okumura Akio and Works” Exhibition

Akio Okumura, Ayumu Tsukada, Kenji Miyazaki

Akio Okumura Today | am joined by two people
from companies | have designed for: Mr. Ayumu
Tsukada of Rohto Pharmaceutical Company and Mr.
Kenji Miyazaki of Cow Brand Soap. First, for Rohto
Pharmaceutical, | was responsible for designing the
company’s new logo.

Ayumu Tsukada We launched the project in 2003,
working with Mr. Okumura, and the new logo was
unveiled the following year. In those days Rohto was
looking to create a new corporate slogan for itself.
Our main product lines had long been eye drops,
digestive medicines and Metholatum products, but
we were also marking sales growth in skincare
cosmetics and we expected this segment to eventu-
ally become a core sales driver. Ever since the
company’s founding, the company slogan had been
a somewhat stuffy four-character compound: wakyo-
doryoku, meaning “harmonious and cooperative
effort.” The newly launched project was aimed at
choosing a new slogan that would come from our
own employees. The whole concept sounded inter-
esting to me, and | found myself volunteering to take
part. Then | was asked to serve as project leader.
We took many suggestions under consideration and
ultimately selected a play on words in Japanese and
its near equivalent in English: “Happy Surprise.” As
you can see, it's not the kind of slogan you would
expect from a pharmaceuticals company. Once we’'d
decided on the new slogan, our next step was to
create a new logomark befitting the new slogan.
Quite frankly, at the time | didn’t know anything about
Mr. Okumura. One of my colleagues mentioned that
he would be holding a seminar, so | decided to go
along.

Hearing him speak that day came as quite a shock
to me — in a positive way of course. In the notes |
took at the seminar | wrote down, in red, something
that especially struck me in what he said. He said
that a designer is called on to come up not with a
concept but with an idea for the visual to express a
given concept. On many occasions | had often come
across examples where | admired the underlying
concept but puzzled over the design used to express
it. There always seemed to be a gap between the
two. So hearing what Mr. Okumura said that day, |
thought, “Now here’s someone who's got it just right.”
And very excitedly | ran up to him and made my
request. “My company’s in need of a new logo,” |
burst out. “We don’t have a big budget, but would
you be willing to do it?” His answer was a brusque

“No.” That was our first encounter.

Okumura Oh, ¢’'mon. | think | turned you down quite
politely. (laughter)

Tsukada You were giving another seminar the next
day, and there you talked about how you had cre-
ated the logo design for Ezaki Glico. | remember you
saying that you had worked up any number of pro-
posals, but then in the end, as your very last idea,
you took the word “Glico,” handwritten, and scanned
and enlarged it, and that, you said, was the best of
all your suggestions. And as | listened to you describe
how this all came to pass, again | became quite
moved — and when you were finished that day, again
| rushed up to talk to you.

Okumura Well, you see, with every job offer, it's
always good to say no the first time. So long as you
leave the impression that you might be interested,
the person will usually come back again. (laughter)
Tsukada Ultimately we had four companies compete
for the job, and while some presented as many as
20 proposals, you came with only two.

Okumura Talk about “surprises”! (laughter) About
two weeks later | received a phone call saying that
no decision had been made yet.

Tsukada We considered your proposal, but people
felt it wasn’t appropriate for a company like Rohto.
Okumura When | heard that, | thought | still had one
more chance. So | took the logo I'd originally submit-
ted and added a line underneath it. “That gives it a
sense of assurance, a nuance of tradition,” | told
myself. Then | immediately phoned you and told you
my new proposal was already finished. | remember
you getting angry. “Stop joking with me,” you said.
(laughter)

Actually, | also made one other modification in the
details. Instead of perfectly round circles, | made
them a bit wider in the horizontal direction, sort of
squat, by which | meant to express the image of an
energetic company that was poised to grow. What’s
always most important in coming up with a design
is the initial idea; the details can be worked out later.
For my second presentation, | submitted only this
one proposal. Fortunately, it's the one that got chosen.
Tsukada We also asked Mr. Okumura to design the
visual identity manual to go with the new logo. The
design you came up with was simple, a design allow-
ing for flexibility rather than strict rigidity. For me, the
whole experience turned out to be quite enjoyable.
Okumura When was it that | was asked to update
the red box for Cow Brand’s beauty soap?

Kenji Miyazaki That was back in 1994. Eighteen
years have passed since then, and it's still selling well.

The first time | met you was when we asked you to
design the packaging for a men’s shampoo. | remem-
ber your commenting on our red and blue box
packaging for our soap. You were very complimen-
tary. “The red color, the illustration of a cow, and the
word ‘COW’ set off to its left — the balance is perfect,”
you said.

At any rate, you went on and completed the package
design for the shampoo, and we put it on the market.
Then not long after that, you contacted me and said
you wanted to make a presentation — about chang-
ing our red box soap packaging. “Isn’t this the guy
who just complimented on how ‘perfect’ our packag-
ing was?” | peeved. (laughter)

Okumura What | proposed wasn'’t just simply chang-
ing the design of the red box but of updating it in
such a way that it would establish Cow’s corporate
brand. | suggested putting the English word ‘COW’
at top center, the picture of the cow below it, and the
earlier pattern of flowing milk below that. By re-
affirming what makes this product different — its milk
content — | aimed to convey a positive image.
Miyazaki Up until then, the picture of the cow had
been very realistic and lifelike, and you lightened up
that image, in a positive sense. We also asked you
to create posters and newspaper ads for our liquid
body soap brand. They prominently featured the
catchcopy “Haha wa gyunyu-sekken desu”: “Cow
Soap is my mother.” | was quite moved by it, for the
impressive way it expressed what differentiates our
company, with its long history, from others.
Okumura Words are important. Searching for the
right words means coming up with ideas; and once
you’ve hit upon just the right wording, the design
comes to you almost automatically, | think. In the
case of updating an existing package, what'’s impor-
tant is injecting something new but without changing
what has come before too much. You keep what’s
good and trim off what’s unnecessary. And you mull
what new element would be best added.

Tsukada | agree. The best design is one that resolves
the issue at hand — and is simple as well.

Okumura The reason | chose the title of this exhibi-
tion — “Okumura Akio and Works” — was because it
would be meaningless if | had said “works made by
me.” To my thinking, the job of a designer is to con-
vey information, accurately, about a company or
product.
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Neville Brody Talk@ggg

Neville Brody

Neville Brody Coming from doing punk record
covers to the Times newspaper was a big
shock. My mom was really proud of me. The
project was huge. We had to redesign the
newspaper. The brief was to redesign the
newspaper so that no one would notice. So we
completely started again and rebuilt everything
from the beginning. We changed about 300
things in the whole paper.

| brought a lot of FUSE pages to show you,
because | think it’'s quite shocking how modern
it feels now, even though it's twenty years old.
It's really interesting to look at the FUSE stuff
again, because we started it in 1990, 22 years
ago. The FUSE book is being published next
month. | think FUSE in the future will be some-
thing else. It will explore language, but in a dif-
ferent space. But FUSE as an idea will con-
tinue. FUSE is a laboratory for experimenting.
We've done twenty issues of FUSE, and for
each issue we invited four designers to create
an experimental typeface around a theme. We
liked the idea that we could now have abstract
form in typographic language. See, typography
or language is a contract between two parties.
We agree that certain elements, when we put
them together in a certain way, mean some-
thing. So maybe you don’t need 26 characters.
Maybe you need 10 or maybe you need many
thousands. So this is a space for experimenta-
tion. FUSE was like a laboratory.

Abstraction was really important for us. How
could typography say something more than just
the words? This is Rick Vermeulen. His whole
alphabet is based on Morse code. Every type-
face tells you what to think about the word
before you’ve even understood what the word
is. It manipulates your thinking. The way it says
“Coca Cola,” the way it’s designed, is supposed
to give you an emotional response that you
recognize before you even read it.

Each issue had a different theme. For FUSE 8,
the theme was religion. The top typeface was
called “Loss of Faith” (fig.1), which means when
you type a letter you got a different letter on the
screen. The third one down, every letter you
type was a “g”. It didn’t matter. It was a com-
ment about obedience and religion. This type-

face from Tibor Kalman (fig.2), each uppercase
letter was a good word and every lowercase
letter was a bad word. So now we’re moving
beyond the idea of typing letters. We're now
thinking that the keyboard is like a musical
instrument. The way you can use this is like a
performance or like an artist using a paint-
brush. It becomes more like playing jazz, where
you learn the instrument and you learn the
notes and then you improvise.

With FUSE 10, we decided to get rid of letter-
form completely and just have abstract shapes.
We called this “freeform typography.” The let-
ters would look like this. The kerning and letter
space sometimes was negative. So you would
type one letter and the next letter would appear
before. The way the space worked, as you
typed, letters would be in different places. It
had a very musical feeling.

| did this typeface by cutting out pieces of sto-
ries in newspapers. | was very influenced by
William Burroughs. You know Burroughs’ cut-
up technique?

This one, | think, is probably the most important
one. This was by Jason Bailey (fig.3). The writ-
ing is from his mother. She had MS, multiple
sclerosis, a degenerative disease. This was her
best attempt to write. She wanted to show the
world how she felt by showing how she could
write.

And | just want to say that, I've got really
involved in education recently. I’'m heading the
visual communication space at the Royal
College of Art now. The Royal College is inter-
esting because we want to make a new big
laboratory there for experimenting with lan-
guage and technology and engineering. So we
want, for instance, communication designers to
work with bioengineering and nanotechnology
and light-smart materials.

A lot of designers reject digital completely. They
want to make books. But not many books.
They want to make one book. They want the
book to be gold embossed, hand-bound, in a
glass box, letterpress. They don’t think of digital
design as a creative space now. So they reject
digital and they reject mass design and they
want to craft again.

Everyone is working across disciplines. You

have product designers working with commu-
nication designers. They work with scientists
and engineers who are working with philoso-
phers who work with furniture makers. Every-
thing is crossing now. | mean, | think it’s a really
exciting time. It's amazing. Even at the Royal
College, now, we're going to build an RCA lab
that will be completely cross-discipline.

FUSE was to explore new languages. So we
make very radical posters but I'm actually a
very traditional designer. I'm a modernist.
Modernists were very radical but very pure, in a
way. I'm a traditionalist. It's a shock, but it's
true.

Sometimes a designer has to be very visible.
Sometimes a designer has to be invisible. When
| was in college, they were teaching that
designers should be invisible, which | hated. But
now, you know, | think it’s a very wide spec-
trum, which is healthy. The thing is, we are
graphic designers and graphic artists. We have
a professional service. We're not just painters
in a gallery, so sometimes we have to be really
professional and choose the right solution.
Sometimes we have to be problem solvers.

I think now is an interesting time because | think
everything we believed in, like the banking sys-
tem, collapsed. So then we have to think where
is meaning? Where is creativity? | think now is
the time to take big risks again, to really experi-
ment and challenge ideas. Be dangerous with
your ideas again. Be human again. Take risks.
Be courageous. Let’s build a new culture. We
have to take this opportunity right now.
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Hiroshi Ito, Kenjiro Sano /
Kazuko Koike, Kenya Hara

Kenjiro Sano 2002, the year Mr. Tanaka died,
is the year | received the JAGDA New Designer
Award, so | never met him at all. The first time |
saw his work was in an art textbook: his “Nihon
Buyo” poster for UCLA. It made me aware that
here was a path | could perhaps follow, and —
not immediately but some time later — it was
partly behind the path I've taken until now.
Hiroshi Ito It's the same with me. In a school
textbook — junior high school, | think — there
was an introduction to famous works of
Japanese graphic design, and |kko’s poster
was among them. When you’re in junior high
school, you're more attracted to illustration than
to graphic design. But as | came to know more
and more, gradually | got interests in graphic
design and Ikko’s designs.

Sano | think that for many young people, it's
only when they see a comprehensive exhibition
of his works that they realize that logos for
MUJI and Loft were also made by Ikko. Without
their knowing it, they’ve become familiar with
the works of Ikko Tanaka.

Ito You're right. In my case it was Saison Card.
It was my very first credit card, and I'm still
using it even now. That he served as creative
director for the Saison Group had a great influ-
ence. Around 1990 | went to visit a designer
friend who was living in London, and everybody
wore Commes des Gargons and was using
MUJI products. MUJI seemed to be thought to
represent a kind of Japanese minimalism of a
new era. So, | think Ikko launched a new
Japanese style to the whole world.

Sano Moreover, even as he worked in so many
different areas, he worked with great speed,
always completing something while it remained
completely fresh. Maybe it had something to do
with his fondness for cooking. Anyway, it's his
speed that | find so attractive.

Ito He finished things swiftly, without fussing.
That lack of fussiness is something very impor-
tant, something we’re always aiming for in our
graphic design work. One other thing is that in
lkko’s time, almost all work was done by paste-
up. The paste-up was prepared by manually
moving different photostats and films. Today,
we work almost exclusively with data. Using

Adobe lllustrator, rather than composing some-
thing as a whole, in a way we proceed by plac-
ing the various parts. But watching the video in
the gallery, it struck me that though he was
working in a different time, the way Ikko
worked, how he created a picture while probing
the relationships between objects, is a bit like
digital processing.

Ikko was born in Nara and studied in Kyoto.
Remaining conscious of Japan’s traditional cul-
ture, he blended it with modern design. But
with you or me, when we attempt to do some-
thing in a traditional Japanese way, we're a bit
unsure of ourselves. We need something handy
to grab hold of.

Sano | agree. If we attempt to do something
beyond us, there’s something fake about it.
Without our realizing it, what we create every
day is a product of what we’ve experienced in
our life up till that point.

Mr. Ito and | have taken it upon ourselves to
each select what we consider to be Ikko’s best
10 works, and now we’d like you to see our
choices. My No.1 choice is the “Nihon Buyo”
poster we mentioned earlier. Another of my
selections is Morisawa’s “Street,” which on see-
ing the actual work struck me as being ex-
tremely powerful. The left-hand stroke in par-
ticular, which is the core element of the kaniji
character for “street,” actually looks like a street
here. An overview of Ikko’s works is interesting
in the way they look flat or modeled. They also
have a light touch suggestive of Mondrian or
such. There’s something fresh about that.

Ito My best 10 overlaps with Mr. Sano’s quite
a bit, including the “Nihon Buyo” poster as he
just mentioned. Another example is Ikko’s logo-
type for the fashion magazine Ryuko Tsushin,
which isn’t included in this exhibition. In creating
such logotypes, he designed the characters
one by one, and then when he had a lot of
them, he developed them into a font: the
“Kocho” font released from Morisawa, which he
apparently modeled on the Bodoni alphanu-
meric font. It’s really great that a font made by
a designer is used for a long time.

Sano One thing that occurred to me seeing
this exhibition was that in spite of how rapidly

69



Gallery Talk

DNP Graphic Design Archives Collection IV: Tkko Tanaka Posters 1980-2002

the media are expanding, | still like posters.
When you create one that truly works, the value
of the poster itself is amazing.

lto The power of graphic design remains
unchanged, even today. This is something Ikko
has made us realize.

Kazuko Koike To start, let’s explain to every-
body how you and | came to work together. |
was talking with Mr. Tanaka in his office in
Aoyama one day, discussing who should be
entrusted to take over art direction of MUJI,
which he and | had begun together. We both
agreed that the best choice would be to ask
you, at which point Mr. Tanaka telephoned you
on the spot.

Kenya Hara Given the generation gap between
us, | hadn’t spoken with Mr. Tanaka very much
up until that time, so | was really taken by sur-
prise when | suddenly received his phone call.
Soon after that, he came to Ginza together with
you. | wasn't able to give you an immediate
answer, so | thought about it overnight and then
sent my response by fax the next day. | said yes
because | could envision a future in which a
“World MUJI” approach might have exciting
possibilities.

Koike | remember. That was in the summer of
2001, wasn’t it.

Hara What | was told was that MUJI wasn’t
making any solid posters in those days, and he
wanted me to join in to start from doing that.
We agreed that | would do what | could to help
out the following year, when | expected to have
more time available.

As the number of MUJI's products increased, |
felt it wouldn’t do to rely only on “No Design,”
so to strengthen the company’s products |
recommended Naoto Fukasawa, who | thought
was perfect for the job. Shortly after New
Year’s, on January 9th | visited Mr. Tanaka’s
office in Aoyama to introduce Mr. Fukasawa.
The following day, the 10th, he died.

Koike Relationships between work and people
can be truly dramatic. In my case, Mr. Tanaka
brought you on board, then you brought Mr.
Fukasawa on board. It's been a very thrilling
ride since then.
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| started out doing secretarial work for Seiichi
Horiuchi, the art director, where | learned a lot
of different things. After that | changed to work-
ing for the Japan Printing Ink Makers Asso-
ciation, and it was during my involvement in
creating new printing media there that | met Mr.
Tanaka for the first time. He had recently
returned from the United States, and we had
similar brands of curiosity. | learned a great deal
from him.

Starting in 1966 Mr. Tanaka began devoting
himself to the creation of a four-volume set of
books on Japanese patterns. Together with
Mitsukuni Yoshida he unearthed anonymous
botanical drawings and illustrations on natural
and other themes, putting it all together into a
prilliant, if somewhat esoteric, compendium. To
my mind it contains the very essence of Japan’s
traditional visual realm.

Hara Another amazing work of his was the
color guide of traditional Japanese colors he
made for DIC Corporation, a work you may also
have been involved in. He transposed the world
of colors entirely into words: gardenia, for
example, or iron rust, ashen white, ashen saku-
ra. The result is something truly poetic, com-
pletely different from color chips arranged
merely by their place in the Munsell or Ostwald
color system. | admire it greatly.

Koike In the early 1980s we worked together
on a book called Japanese Coloring. It began
as an exhibit planned for Japan Day in
Amsterdam, but we were intent on also making
a book of it. Mr. Tanaka said curation and edit-
ing are similar — an observation of great impor-
tance. Mr. Yoshida also joined and added his
input, but it was from Mr. Tanaka’s approach to
Japanese colors that | learned a great deal.
Hara Mr. Tanaka, as you've pointed out, took
part in exhibitions introducing Japanese culture
abroad - in the Netherlands and U.S., for
example. At the same time, he also became
thoroughly enamored of other countries, and |
think it must have been on such occasions that
he made rediscoveries about Japan. It’'s when
we go abroad and see its modernism, so
refined, first-hand that we reconfirm Japan that
resonate to our very core. Mr. Tanaka may have

made an encounter with Japan in that way. It's

the type of stance we, designers today, would
like to carry on.

Koike Mr. Tanaka thought a lot about the 21st
century, yet he passed away just after the start
of 2002. Fortunately he left a wonderful essay
called “My 21st Century,” in which he sug-
gested what he thought would be the foremost
topics in the design realm during the 21st cen-
tury. He projected design attuned to restoring
our damaged planet, renewed appreciation of
non-Western European culture, escape from
continental style, regression of the pursuit of
comfort, frank global exchanges, clashes of
various philosophies arising from self-aware-
ness as a global citizen, and a return to an
appreciation of beauty that isn’t squeaky clean,
shiny and new.

That's the message with which Mr. Tanaka
closed his essay, and | think he has concisely
set down the very topics we face today.

Hara What he said is brilliantly visionary, yes.
What | hope is that everyone here today will
take Mr. Tanaka’s message home with them.
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OLIVER Vaughan

A\ FOR
OROSZ Istvan

N - OLYay
PARK Kum-Jun

AU - EwiR
PIIPPO Kari

TIDa> - Tazvb
SCHMIDT Gerwin

7213473 =5)
SCHRAIVOGEL Ralph

¥—- Uy
SHIH Ling-Hung
VFTY
SHUR Ki-Heun

J4IRDT - I7IIRF
WALKUSKI Wieslaw

DFWITAVT D4V AI S
WEINGART Wolfgang

AL -OFVY
YEH Kuo-Sung
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& Poster Archives (as of March 2012)

@ Artists represented: 118
(71 domestic, 47 from overseas)
@ Items in collection: Approx. 9,500
® Items received between April 2011 and March 2012:

#RE B8 Tadanori Yokoo 1972

- Noriyuki Tanaka 112
- Nagi Noda 201
- Kohei Sugiura 85
- Keiichi Tanaami 71
- Tadanori Yokoo 498
- Melchior Imboden 23 *
- Jan Lenica 5 %
- Franciszek Starowieysk 5%
- Waldemar Swierzy 4 %
- Roman Cieslewicz 7 %
- Mieczyslaw Gorowski 6 *
- Andrzej Klimowski 6 *
- Rafat Olbinski 6 *
- Wieslaw Walkuski 6 *
- Stasys Eidrigevicius 6 *

* Donated by Poster and Design Gallery,
The National Museum in Poznan

4@ Donation of Archived Works

@ Ahn Graphics (Seoul, Korea)
September 2011
58 Shigeo Fukuda posters
@ International Triennial of Stage Poster (Sofia, Bulgaria)
October 2011
70 Ikko Tanaka posters
70 Kazumasa Nagai posters
70 Shigeo Fukuda posters

¥ IH  Nagi Noda 2001
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12. PoVzA - OUEDRF— Andrzej Klimowski

18, XbeAd—=)b- A VR—=F> Melchior Imboden

14, J4IRDT - T7POIIF Wieslaw Walkuski -y é,

156, V- -LZwwyr Jan Lenica .
16. OYY FRALUYAvF Roman Cieslewicz ﬁ g;‘—/e/'e " /_;0/5}”’8_-
17. ST7Ib-FILEVZF Rafat Olbinski

18. RFVA-IARoUSTI4FUR  Stasys Eidrigevicius 21 1988

19. J2VFv1y-AFOJIA4A+  Franciszek Starowieysk
20. U7PILTFRI-vadTY Waldemar Swierzy
21, ZIFRDVT-JOTRF— Mieczyslaw Gorowski
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goo Traveling Exhibition in China “Push Pin Paradigm”

CAFA Art Museum (Beijing): March 5 - 31, 2011

The OCT Art & Design Gallery (Shenzhen): July 9 — August 5, 2011
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A& OCT Art & Design Gallery / CAFA Art Museum /
wx-design

1B - DNP XL iREERI H

#18 - Shenzhen Overseas Chinese Town Co., Ltd. Z{G#

“Push Pin Paradigm,” ggg’s widely acclaimed 290th
Exhibition, traveled to China thanks to the efforts of
Wang Xu, president of WX-Design. The exhibition
showcased representative works and rare original
artwork by the four designers who forged the Push
Pin Studio’s golden era: Seymour Chwast, Paul
Davis, Milton Glaser and James McMullan.

After the initial run at CAFA Art Museum in Beijing,
the exhibition traveled to The OCT Art & Design
Gallery in Shenzhen. The latter facility, renovated
from an old warehouse, was opened in 2008 as the
first gallery on the Chinese mainland with a focus
on design. The entire exhibition space, an expan-
sive 2,000m?, was used to full advantage, offering
visitors an opportunity to see a broad array of items
related to Push Pin, from large-size posters to nu-

merous finely detailed materials.
Paul Davis, his wife Myrna, and a staff member from
the DNP Foundation were invited to attend the
opening in Shenzhen. They each presented a lec-
ture, and a reception was held for all involved in
mounting the show in China. Paul Davis introduced
the studio’s members and presented a commentary
on the exhibited works; Myrna Davis spoke about
the activities of the New York ADC, where she long
served on the Board of Directors; and the
Foundation staff member gave an overview of the
organization’s activities, especially the exhibitions
held at ggg. The venue, with a seating capacity of
300, drew an audience of approximately 600, and
the follow-up question & answer session generated
lively discussions. The entire event was an over-
whelming display of the enthusiasm of young
Chinese toward design.
Organizers: The OCT Art & Design Gallery, CAFA Art Museum,
WX-Design
Planning: DNP Foundation for Cultural Promotion
Support: Shenzhen Overseas Chinese Town Co., Ltd.



Typojanchi 2011 Seoul: International Typography Biennale
Show and Donation of Works from the Ikko Tanaka Archives

August 30 — September 14
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Fifteen posters in Ikko Tanaka’s “Man and Writing”
series, today part of the Ikko Tanaka Archives, were
exhibited at “Typojanchi 2011 Seoul,” a biennale
event focused on East Asian typography held in the
Korean capital. The event exhibited works by 99
leading artists from Korea, China and Japan con-
veying the appeal of typography involving chinese
characters, hangul, hiragana and katakana scripts,
and English. It took place from August 30 through
September 14 at the Seoul Arts Center, one of the
city’s prime art venues. A full program of symposi-
ums was also conducted in conjunction with the
event.

Upon completion of the biennale, the DNP
Foundation and the family of Ikko Tanaka jointly do-
nated the artist’s fifteen exhibited posters, along
with an additional fifteen, to the Seoul Arts Center,
as a way of promoting the development of graphics
culture in Korea. The participation of Mr. Tanaka’s
works at Typojanchi 2011 Seoul was facilitated by
Ahn Sang-Soo, the organizer of the event. The dis-
play and donation of Mr. Tanaka’s posters has fur-
ther raised the level of exchanges with Korea’s
graphic design realm.

“Shigeo Fukuda Exhibition” and Event Commemorating

the Publication of Fukuda Shigeo Design Saiyuki

September 27 — October 6

R 20 R & TR %1 DESIGN ¥ it] MG &
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An exhibition of the works of Shigeo Fukuda was
held at The Gallery in Seoul to commemorate the
publication of the Korean version of Fukuda Shigeo
Design Saiyuki, the 6th Special Edition in the ggg
Books series. The event, organized by Ahn Gra-
phics, featured 28 of the 58 posters by Mr. Fukuda
donated by the DNP Foundation for Cultural Pro-

motion, as well as his previous publications and
video presentations. The opening party was at-
tended by members of the Fukuda family, Professor
Ahn Sang-Soo of Hongik University, and numerous
leading members of Korea’s graphic design realm,
all of who approved Mr. Fukuda’s great achievement
and influence on the international design scene in-
cluding Korea. During the show’s run a lecture was
presented by Hiroyuki Momose of Hongik University.
During its 10-day run the exhibition attracted some
700 visitors, thereby elevating the level of cultural
exchange between Japan and Korea.
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Support of Japan Office of AGI

AGI HAHE R R -1
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Alliance Graphique Internationale (AGI) is an association with
a long history tracing back to its formation in Europe on a
proposal by five designers. Since its inception AGI's member-
ship has consisted of graphic designers who each possess
unique individuality and powerful social impact. The DNP
Foundation for Cultural Promotion is a strong supporter of the
Japan Office embracing AGI’s local members, and it partici-
pates in the organization’s annual Congress each autumn and
reports on exchanges between AGl's members worldwide
and on the content of discussions conducted at the annual
meetings. In 2011 the AGI Congress took place for five days,
starting October 4, in Barcelona, Spain. The event kicked off
at a welcome party at Barceloneta Beach, and for the next
two days members from all over the world gave lectures intro-
ducing their latest works and projects. A total of 33 members
spoke, complemented by a number of speakers renowned in
other fields who were invited as special guests. The latter
group included Barcelona Football Club manager Pep
Guardiola; Ferran Adria, former head chef of the famed El
Bulli restaurant; and Ron Arad, who is a product designer,
architect and artist in his own right.

The final day is dedicated to discussions of the organization’s
earnings report, pending matters, etc.; but the center of at-
tention for all members is the announcement of the organiza-
tion’s newly selected members. AGI invites new members
based on recommendations made by its current members.
Designers put forward as candidates by their respective
countries all go through a screening process by a panel of 10
members, and the final results are announced at the Con-
gress. This year four new members were added from Japan:
Kazunari Hattori, Keiko Hirano, Kazufumi Nagai and Kashiwa
Sato, bringing the total number of Japanese members to 27.

ARE YOU A
GRAPHIC

DESIGNER?
“TEST

AGIBAS=E [2012F 4RRAE  REE8] (ASH)

X —IE (1966) =K 2 (1998) %M 2% (2001)
FtE B (1981) RE et (1998) #4218 BZBh (2001)
B =ik (1984) #5 % (1998) S 5t (2008)
ohAd 5 (1985) UGHh— (1998) 78 % (2006)
A e (1987) »Eax LR &2 (1998) 7 XA (2006)
MUK B (1988) B4 BEER (2001)  AREBB —AL (2011)
ik R— (1988) IR Hidk (2001) T #F (2011)
YA RO 3B (1994)  du)Il —Ak (2001)  KH —s2 (2011)
M = (1997) R B8 (2001) £ 1A (2011)

Japanese members of AGI [as of April 2012]

(listed by date of induction)

Tatsuo Ebina (2001)
Kenya Hara (2001)

Kazumasa Nagai (1966)
Takenobu Igarashi (1981)
Mitsuo Katsui (1984) Issay Kitagawa (2001)
Makoto Nakamura (1985) Keisuke Nagatomo (2001)
Katsumi Asaba (1987) *Japan representative

Shin Matsunaga (1988) Yasuhiro Sawada (2001)
Koichi Sato (1988) Shinnoske Sugisaki (2001)
Makoto Saito (1994) Kei Matsushita (2003)
Keizo Matsui (1997) Kaoru Kasai (2006)

Ken Miki (1998) Fumio Tachibana (2006)
Hideki Nakajima (1998) Kazunari Hattori (2011)
Minoru Nifima (1998) Keiko Hirano (2011)

UG Sato (1998) Kazufumi Nagai (2011)
Taku Satoh (1998) Kashiwa Sato (2011)

“Tokyo Art Directors Club Award 2011
Traveling Exhibition in Frankfurt, Germany

February 9 — April 15, 2012

Tokyo ADC Award 2011 FA Y - 75 > 7 7 &Kl
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The “2011 Tokyo ADC Exhibition”, following its runs
at ggg, Creation Gallery G8 and ddd, traveled to
Germany for a showing at Frankfurt’'s Museum fir
Angewandte Kunst (Museum of Applied Art). This
was the third time the Tokyo ADC exhibition was
mounted in Germany, following previous shows in
1960 (Munich) and 2009 (Frankfurt).

During its run in Frankfurt the exhibition was fea-
tured in roughly 50 of Germany’s leading media.
This wide media coverage was characterized by
high acclaim toward the quality of the newest
achievements in Japanese design. In its edition of
February 15, forexample, Frankfurt Sachsenhausen,
a weekly newspaper, described the show as both
“interesting and stimulating,” while Frankfurter
Neue Presse (FNP) lavished praise in speaking of
“outstanding design” and “masterful works on ex-
hibit.” On February 14, the radio channel SWR2 re-
ported on the exhibition saying it “fully merited to be
seen for its diversity of beauty.”

In its near two-month run the exhibition drew ap-
proximately 14,000 visitors. After Frankfurt, the ex-
hibition next traveled to Berlin, where it was mount-
ed at Gestalten Space from April 26 to June 3.
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“Ikko Tanaka * Kazumasa Nagai * Shigeo Fukuda
— Great Poster Masters from Japan”

October 24 — November 6
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An exhibition of works by Ikko Tanaka, Kazumasa
Nagai and Shigeo Fukuda, subtitled “Great Poster
Masters from Japan,” took place from October 24
through November 6 at the Union of Bulgarian
Artists’ (UBA) Raiko Alexiev Art Gallery in Sofia, the
capital city of Bulgaria. At the request of the
International Triennial of the Stage Poster (ITSP) in
Sofia, the DNP Foundation for Cultural Promotion
selected 210 posters (70 for each of the three fea-
tured designers) from among works placed into its
custody and donated them to ITSP. The Foundation
also cooperated in a lecture by a Foundation staff at
National Academy of Arts and printing of exhibition
catalog. The show introduced visitors to the quin-
tessence of Japan’s poster culture.

Bulgaria is well known to the Japanese for its famed
yoghurt and for Kotooshu, a sumo wrestler from
that country who holds the high rank of ozeki. The
people of Bulgaria on their part are extremely
friendly toward Japan. The exhibition, which was
introduced on local TV and FM radio, attracted
some 3,000 visitors during its two-week run, deep-
ening the ties of cultural exchange between Bulgaria
and Japan.

Organizers: ITSP (International Triennial of the Stage Poster),
Embassy of the Republic of Bulgaria (Tokyo)

Co-sponsors: Ministry of Foreign Affairs of the Republic of Bul-
garia, Embassy of Japan in Bulgaria

Planning: DNP Foundation for Cultural Promotion

Supervision: Bojidar Ikonomov

Selection of Works: Kazumasa Nagai + DNP Foundation for
Cultural Promotion

Support: National Academy of Arts, Sofia University
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2011-2012 Financial Support Activities

2011-201 24 Bh B FE

86

Wx  FE23EI N HOEBEERIRES Target 23rd Sukagawa International Short Film Festival

I  IHNDOERERIRERETEER Organizers Sukagawa International Short Film Festival Executive Committee,
AEIMHBEEER Sukagawa Board of Education

£/ 2011/5 Date May, 2011

F% 30,000 Amount JPY30,000

fHE EBREMET AT /0B8R0 UR Remarks Short film festival and competition

WH  HF23CHEBEZHRERNDHE Target “23rd Denzen Print Exhibition”

Fe BEIIEBIRBEFEE Organizers Sukagawa Chamber of Commerce Youth Division,
AEIMABEEER%RE Sukagawa Board of Education

F£H 2012/2 Date February, 2012

F% 30,000 Amount JPY30,000

HE ABIESOIFHOMRER. BEMRERE (S Remarks Print contest for Sukagawa elementary and junior high school

ESTATA)BEZENE T DMAVNRFENRDIR
BV —)b

students aimed at spreading recognition of copper plate print

artist and Sukagawa native Aodo Denzen (1748-1822)

HEHREZHRERRER
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Reveiw of ggg 2011-2012
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Tokyo Type Directors Club
Exhibition 2011

Dates = April 1-25, 2011

Award Winners = Grand Prix: Sonya Dyakova TDC
Prize: Yoshie Watanabe, Li Xibin + Yao Ye, Niklaus
Troxler, Adi Stern Special Prize: Tsuguya Inoue,
Shin Sobue + Hidenori Yoshioka TDC RGB Prize:
Evan Roth + Chris Sugrue + Theo Watson + Jamie
Wilkinson Type Design Prize: Emilie Rigaud Book
Design Prize: Formdusche

Exhibition Overview = The exhibition introduced
the results of the annual Tokyo TDC Awards, an
international competition sponsored by the Tokyo
Type Directors Club that attracts works represent-
ing the latest advances in typography. The awards
have been garnering increasingly higher acclaim.
Inthe 2011 competition, the call for entries in autumn
2010 attracted a total of 3,146 works, including
2,191 from Japan and 955 from 26 other countries.
The exhibition introduced 121 works, including the
11 award-winning entries as well as other works
nominated for the awards and works of outstand-
ing merit. As the exhibition took place shortly after
the Great East Japan Earthquake, none of the
overseas winners was able to come to Japan,
resulting in cancellation of the design forum.
Nevertheless, this year's show, as always, was filled
with impressive works from around the world
brimming with energy, including books with beau-
tifully laid-out text and richly experimental fusions
of graffiti and technology.
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Sato Koichi Poster Exhibition

Dates = May 9-31, 2011

Artist Profile = Graphic designer Koichi Sato was
born in Takasaki City in 1944. Currently a professor
at Tama Art University. After initially working in the
advertising division of Shiseido, he went freelance
in 1971. In 1985 he received the Tokyo ADC’s Grand
Prix; in 1991, the Mainichi Design Award; and in
1997, the Education Minister’s Prize for Outstanding
New Artists. Sato has also won numerous prizes
in international poster competitions, and his works
are in the permanent collections of many art muse-
ums both in Japan and overseas. Although he is
known for his unique style of expression hailed for
its Oriental character, in recent years he has been
pursuing freer ways of expressing himself artisti-
cally.

Exhibition Overview = 130 of Sato's posters,
spanning from his student days to the present, were
displayed on the transformed sky-blue walls of the
gallery. From his box-themed “New Music Media”
of 1974 — the starting point of his career — through
“Tokyo Frontier '96,” his sky-motif poster of 1993,
to his latest works, the exhibition enabled visitors
to thrill to Sato’s unique blend of Japanese touches
and futuristic imagery. Also on display were his
originals with printing instructions, giving insight — so
rare today — into his poster production processes.
In this way, the exhibition presented both the appeal
and the secrets behind Sato Koichi's brilliant achieve-
ments in poster creation.
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Raymond Savignac;
At the Age of 41, Maestro Born from
Poster [Monsavon au lait]

Dates = June 6-28, 2011

Supervision = Kijuro Yahagi

Cooperation = Bibliotheque Forney, Suntory Holdings
Ltd., Kawasaki City Museum, Guy Antique Gallery
Support = Ambassade de France au Japon

Artist Profile = Raymond Savignac was born in Paris
in 1907. He studied at Ecole Lavoisier in Paris, and in
1935 began studying under A.M. Cassandre, titan of
Art Deco. In 1949, during a joint exhibition with Bernard
Villemot, his Monsavon soap poster caught the eye of
that company’s president, and he was formally hired,
leading to his full-fledged debut. Thereafter he quickly
amassed a wealth of admirers and received work
assignments not only from French companies such as
Air France, Michelin and Perrier, but also from
numerous Japanese and American companies like
Suntory, Life and Dumlop. He passed away in 2002.
Exhibition Overview = As a poster artist, Raymond
Savignac had an unconventional biography, not getting
a full-fledged start until 1949 at the age of 41. This
exhibition introduced 50 of Savignac's works from his
early to middle periods, including originals of his iconic
“Monsavon Soap” poster that marked his debut and
his “Ranque” ham poster. In postwar Paris, Savignac's
posters brought comfort to the hearts of all those who
had survived the harsh war years. Today, in an age of
instability and an opaque future, the same posters
continue to captivate us; and this was an exhibition that
enabled us to affirm their unchanging appeal.
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2011 Tokyo Art Directors Club
Exhibition

Dates = July 4-28, 2011

Award Winners = Grand Prize: Hiroshi Sasaki +
Chie Morimoto + Yuichi Kodama + Naruhiro Gompa
Special Award: S-Project Production Committee
and the Performers Members’ Award: Yoshie
Watanabe + Satoru Miyata, Kenjiro Sano + Hiroshi
Sasaki ADC Award (shown at Creation Gallery
G8): Atsushi Oogi + Tsugihisa Tanaka + Kota Tohata,
Taku Tada + Tetsuro Aso + Yasumichi Oka, Koichi
Kosugi, Rikako Nagashima, Masahiro Kakinokihara
+ Trllie Okamocek, Kohei Motomura, Fumio Tachi-
bana, Yohei Shirai, Kengo Kato + Keisuke Kazui,
Tomohito Ushiro Hara Hiromu Prize: Daigo Daikoku
Exhibition Overview = Since its founding in 1952,
the Tokyo Art Directors Club (ADC) has continu-
ously undertaken activities to promote advertising
and design in Japan. The Tokyo ADC Awards
garner attention as one of the highest honors
presented in Japan’s advertising and design fields
each year. The 2011 award winners were chosen,
by76 club members, from roughly 8,500 entries in
numerous genres released between May 2010 and
April 2011. The award-winning and other outstand-
ing works were shown at two venues: ggg (works
by ADC members) and G8 (works by non-members).
Together they offered visitors a rich panorama of
the year’s most brilliant achievements in graphics
and advertising.
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gggg: Groovisions Exhibition

Dates = August 4-27, 2011

Artist Profile = Groovisions was formed in Kyoto
in 1993, and its early activities centered on the
creation of stage visuals for the pop music group
Pizzicato Five. In 1997 they shifted their base to
Tokyo, and since that time, working as a design
studio, they have developed designs, notably
graphics and motion graphics, for clients in diverse
fields including the music group Rip Slyme, the
Nishi-Nippon City Bank, Nike and Expo 2005. In
1994 they developed the original mascot character
“chappie.” In 1999 chappie released three singles
and an album, and the character has served as
brand image for NTT DoCoMo, Fuijifilm and JTB.
Groovisions has published numerous collections
and held many exhibitions.

Exhibition Overview = The exhibition featured 200
of Groovisions’ representative design works span-
ning numerous fields, including their “chappie”
character widely shown at contemporary art exhi-
bitions, etc. worldwide, their graphics for musicians,
package designs, magazine art direction and
editorial design, motion graphics, VI, Cl, etc. Also
on show was an original installation newly created
for this exhibition. The exhibition was a powerful
re-creation of Groovisions’ unique world, a dem-
onstration of how they move with light-footed ease
across the boundaries separating art and design,
and of the universality lurking in the graphics realm.
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Form, Color and Structure:
The Sensual World of Aoshi Kudo

100 ggg Books
100 Graphic Designers
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100 ggg Books
100 Graphic Designers

Dates = September 2-28, 2011

Artist Profile = Aoshi Kudo was born in Tokyo in
1964. In 1988 he graduated from Tokyo National
University of Fine Arts and Music and joined
Shiseido. From 1992 to 1996 he was posted in
Paris. In 2005 he left Shiseido and established
Communication Design Laboratory together with
designer Keiko Hirano. He is active across a broad
spectrum of fields, from product design to brand
image direction, always maintaining his perspective
of “designing communication.”

Exhibition Overview = The package designs cre-
ated by Aoshi Kudo transcend the concept of
packaging; they are beautiful enough to stand as
objects of art. What they truly also are encapsula-
tions of communication design derived from
exhaustive consideration of the relationship between
the product and the consumer. For this exhibition
Kudo approached his creations from the perspec-
tive of “form, color and structure.” He begins from
the “form” born from his more intuitive and unforced
sensibility; next he adds “color,” i.e. branding, to
the actual product; and then he considers how to
manifest his worldview and get people to recognize
it. The exhibition was configured to express this
design process. The ground floor of the gallery
served as an art installation, and its powerful
beauty was truly outstanding.

Dates = October 5-29, 2011

Supervision = Kazumasa Nagai

Featured Artists = H. Tomaszewski, P.Rand, Y. Kamekura,
Y.Hayakawa, |. Tanaka, K. Nagai, S.Matsunaga, S.Fukuda,
M.Katsui, S.Bass, K.Awazu, |.Chermayeff, K.Sato, H.
Matthies, M. Nakajo, Y.Okumura, B.Munari, K.Asaba, M.
Nakamura, M.Glaser, M.Saito, M.Aoba, J.Muller-
Brockmann, L. Dorfsman, K2, A.Uno, M.Wada, T.Yokoo,
T.Ohashi, R.Yamashiro, S.Chwast, A.Chan, S.Toda, S.
Eidrigevicius, K.Kasai, U.G.Sato, Studio Dumbar, Y.
Kawaguchi, G.Rambow, H.Leupin, T.Kawahara, T.Kimura,
T.Onuki, K.Hibino, K.Matsui, P.Davis, R.Kojima, B.
Monguzzi, S.Okamoto, K.Yahagi, P.Bernard, Y.Kida, I.
Lupi, T.Nadamoto, U.Loesch, T.Kamijyo, P.Scher, K.Hara,
H.Lubalin, Draft, T.Soeda, P.Arnoldi, T.Kono, T.Inoue,
T.Satoh, P.Mendell, K.Sato, E.Ishioka, K.Aoki, S
Sagmeister, M. Sato, N.Tanaka, N.Noda, Cyan, K.Nagai,
K.Tanaami, A.Gelman, H.Nakajima, K.Kimura, N. Troxler,
M. Hiromura, K.Sano, S.Nakajima, J. Maeda, H. Sasaki, K.
Hirano, M/M (Paris), N.Brody, M.Huber, G.Hosoya, T.
Yamagata, |.Kitagawa, R.Schraivogel, N.Shinmura, K.
Hattori, The Designers Republic, R.Savignac, Groovisions,
A.Kudo, K.Sugiura

Exhibition Overview = The exhibition commemorated both
the 25th anniversary of ggg’s founding and the publication
of the 100th volume in the ggg Books series (“World
Graphic Design”) launched in 1992. One representative
work by each of the 100 featured artists or groups was
shown, giving visitors a broad and kaleidoscopic overview
of graphic design around the world, along with a glimpse
into the unique individuality of each featured artist or group.
The very first e-book version of the series was also unveiled.
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SVA MFA Design:
Ideopolis-Tokyo Exhibition
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Luminous Mandala:
Book Designs of Kohei Sugiura
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DNP Graphic Design Archives Collection IV
Ikko Tanaka Posters 1980-2002
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Rodchenko
- Innovator of Russian Avant-Garde -

Dates = November 4-26, 2011

SVA MFA Design Program = School of Visual Arts
Master of Fine Arts Design Program “The Designer
as Author + Entrepreneur” was co-founded in New
York in 1997 by Steven Heller and Lita Talarico.
Faculty members include Milton Glaser and Stefan
Sagmeister. In a quest to achieve international design
concepts of a commercially viable level, classes
include production and marketing on an entrepre-
neurial basis. This focus is aimed at enabling stu-
dents to acquire the ability to go right to work after
graduation.

Exhibition Overview = The exhibition showed works
created as graduation thesis projects by students
of the SVA MFA Design Program class of 2011,
fine-tuned for their showing at ggg. The students
of this two-year graduate program undertake
research, conceptualization, development, produc-
tion and marketing just as though they were
developing a real product for a real client, assidu-
ously applying themselves to the development and
promotion of an original work. The results were put
together as “Ideopolis,” a city of ideas. The exhibi-
tion used video and iPad presentations to introduce
the works the 2011 class of graduates produced
using diverse methods and media, including cam-
paigns, three-dimensional works, video, perfor-
mance, applications, etc.

Dates = December 1-24, 2011

Display Design = Hitomi Nakazawa

Artist Profile = Graphic designer Kohei Sugiura
was born in Tokyo in 1932. He is currently Professor
Emeritus of Kobe Design University and Director
of the university's Research Institute of Asian Design
(RIAD). In the late 1950s he began design work
primarily with cultural overtones, including posters,
magazines, record jackets and exhibition catalogs.
Then starting around 1970 he began focusing on
book design. Recognized as an authority on Asian
iconography, Sugiura has undertaken the planning
and design of numerous exhibitions and books
introducing Asian cultures.

Exhibition Overview = Among all his activities of
remarkable breadth, Kohei Sugiura devotes his
talent most passionately to book design; and
standing at the apex are his dazzling limited-edition
luxuriously bound books having to do with Mandalas.
This exhibition was a showing of three such works.
Each work was displayed in its own space and in
its own way. Through panel displays and videos,
he demonstrated the mutual resonances between
Japanese Esoteric Buddhism, the Italian Renais-
sance and Tibetan Buddhism. The exhibition was
a heralded introduction to the appeal of his lavish
bookmaking cosmos created from the belief in
“unity in duality” and “unity in plurality.”

A2l 12224

Dates = January 13 — February 25, 2012
Supervision = Kazumasa Nagai

Avrtist Profile = Ikko Tanaka was born in Nara City
in 1930. He graduated from Kyoto City College of
Arts (now Kyoto City University of Arts) in 1950.
After working at Kanegafuchi Spinning Co. (now
Kanebo) and Sankei Shimbun (newspaper), in 1960
he was a founding member of Nippon Design Center.
In 1963 he established Ikko Tanaka Design Studio.
Solo exhibitions of his works have been held at
Seibu Museum of Art, Padiglione d’'Arte
Contemporanea (PAC) in Milan, and Museu de Arte
de Sao Paulo. Tanaka passed away on January 10,
2002.

Exhibition Overview = This exhibition was a follow-
up to a retrospective of Ikko Tanaka's early posters
(1953-1979) held at ggg in January 2010. This time,
150 works were selected from his output of
roughly 920 poster works created between 1980
and 2002. This, his later period includes represen-
tative works that secured his acclaim as one of the
world’s foremost poster artists: including “Nihon
Buyo,” “Salvatore Ferragamo: The Art of the Shoe,”
and “Butoh Kaden,” a work that opened up new
artistic territory with its incorporation of calli-
graphic elements. The exhibition shed light on
Tanaka’s robust pursuit of creative activity through
to the end of his life.
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Dates = March 2-27, 2012

Supervision = Aleksandr Lavrentiev

Supervisory Assistance & Exhibition Design =
Kijuro Yahagi

Support = Embassy of the Russian Federation in
Japan, Rossotrudnichestvo

Artist Profile = Aleksandr Rodchenko, born in St.
Petersburg in 1891, was a leading exponent of
Russian Constructivism. His areas of endeavor
broadly encompassed. At the Paris Exposition of
1925, He was in charge of the design of the USSR
Pavilion “Workers’ Club”, performed display layout
design at the Grand Palais. Rodchenko died in 1956.
Exhibition Overview = Rodchenko came into sud-
den prominence in the era of Russian Construc-
tivism, a powerful force that propelled the avant-
garde movement during the days of the Russian
Revolution in the early 20th century. This exhibition
introduced some 160 of his works with a focus on
graphic design and photography, including both
original and printed graphics, advertising posters
and collages all from the collection of Aleksandr
Lavrentiev, Rodchenko’s grandson. Rodchenko had
a profound influence on later graphics, and here
numerous of his works, still fresh and overflowing
with artistic energy, filled the gallery. The gallery
layout by Kijuro Yahagi, created to express the
spirit of Russian Constructivism, was also brilliant.
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GRAPHIC WEST 4:
“Okumura Akio and Works” Exhibition

Dates = January 18 — March 8, 2012

Artist Profile = Akio Okumura was born in Tokyo
in 1943. In 1972 he established Packaging Create.
After that organization disbanded in 2001, he set
up a lab within IMI-Lab. Since 2007 he is a visiting
professor at Kyoto University, and in 2008 he
became a visiting professor at Northwest University
in Xi’an, China. His major works include VI for the
Center for iPS Cell Research and Application at
Kyoto University, Ezaki Glico and Rohto
Pharmaceutical, and packaging, etc. for Cow Brand
Soap and House Foods. He has also published
several books (in Japanese) and won the Asahi
Advertising Award and many other prizes.
Exhibition Overview = In addition to presenting an
overview of Akio Okumura’s various past works,
the exhibition also introduced the fruits of his
activities as a visiting professor at Kyoto University:
for example, his world-famous spatial designs and
logo for the Center for iPS Cell Research and
Application (part of the university’s research
activities image strategy), VI, and his unique design
education work, which has garnered widespread
attention. Besides showing Okumura’s activities
and designs, part of the gallery was converted into
a studio where he actually worked, in the process
creating an opportunity for interaction between this
featured designer and the gallery’s visitors.
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Shueitai 100

Dates = March 22 — May 11, 2011

Supervision = Kazumasa Nagai

Exhibition Design = Dainippon Type Organization
Designers Exhibiting New Works = K.Hattori,
T.Inoue, K.Kasai, M.Katsui, K.Miki, M.Nakajo,
N.Nakamura, T.Nanbu, K.Shibuya, S.Sugisaki,
F.Tachibana, Y. Takahashi, Kontrapunkt (Denmark)
*The followings were exhibited at Morisawa Head
Ofiice: K.Asaba, K.Hara, Ke.Hirano, Ko.Hirano,
S.Matsunaga, K.Nagai, R.Nagashima, H.Nakajima,
K.Sano, K. Sato, S.Sobue, K.Sugiura

Exhibition Overview = This exhibition was mount-
ed to celebrate the 100th year since the creation
of Shueitai, an original printing type launched by
DNP in 1912 and still in wide use. To convey
Shueitai’s ageless appeal, two venues — ddd gallery
and Morisawa Head Office - were devoted to new
poster works by 24 graphic designers and one
design team on the theme of “the four seasons.”
Also, through a broad array of works including
books, posters and advertising, an overview of
Shueitai's 100 years amidst the dynamic changes
from the days of movable type to its current appli-
cations in the digital era was demonstrated. The
exhibition not only probed the enduring appeal of
the cleanly structured Shueitai typeface but also
was a timely opportunity to proclaim its development
as a new digital communication format for the next
100 years.
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2011 Tokyo Art Directors Club Exhibition

A£H=2011458208—7828
Dates = May 20 - July 2, 2011
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Kazunari Hattori Summer 2011 in Osaka

KRE=2011F75138—982H
Dates = July 13 — September 2, 2011
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Dates = September 14 — October 27, 2011
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Review of CCGA 2011
CCGA BB
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Shueitai 100

KRE=2011FE6811H—9811H
Dates = June 11 — September 11, 2011
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The World of Geometric Abstraction: 23rd Exhibition of
Prints from the Tyler Graphics Archive Collection

KE=2011F98178—12525H
Dates = September 17 — December 25, 2011

The World of
Geometric
Abstraction
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1986-2012
1986 Dec.
Mar. 1 Tadashi Ohashi Exhibition
Apr. 2 Shigeo Fukuda Exhibition 1991
May 3 Yukimasa Okumura Exhibition Jan.
Jun 4 |ku Akiyama Exhibition Feb.
Jul. 5 ’86 Tokyo ADC Exhibition Mar.
Aug. 6 Art Works Exhibition I Apr.
Sep. 7 Koichi Sato Exhibition May
Oct. 8 Kiyoshi Awazu Exhibition Jun
Nov. 9 Herbert Bayer Exhibition Jul.
Dec. 10 K2 Live! Exhibition
Aug.
1987 Oct.
Jan. 11 Shuhei Tsuiji Iroha Exhibition Dec.
Feb. 12 Flower Expo + Expo Logo Exhibition
Mar. 13 Masaki Fujihata Exhibition 1992
Apr. 14 Shin Matsunaga Exhibition Jan.
May 15 Mizumaru Anzai Exhibition Feb.
Jun. 16 Lou Dorfsman and CBS’s Mar.
Creative Works Exhibition Apr.
Jul. 17 '87 Tokyo ADC Exhibition May
Aug. 18 Art Works Exhibition II Jun
Sep. 19 Takenobu Igarashi Exhibition Jul.
Oct. 20 Masuteru Aoba Exhibition Aug.
Nov. 21 Holger Matthies Exhibition Sep.
Dec. 22 Milton Glaser Exhibition Oct.
1988
Jan. 23 Katsu Kimura Exhibition Nov.
Feb. 24 Hiroki Taniguchi Exhibition Dec.
Mar. 25 Ginza Hyakuten Original Pictures
for Cover Exhibition 1993
Apr. 26 Katsu Yoshida Exhibition Jan.
May 27 AGI 88 Tokyo Exhibition Feb.
Jun. 28 Issey Miyake Poster Exhibition Mar.
Jul. 29 '88 Tokyo ADC Exhibition Apr.
Aug. 30 Art Works Exhibition I May
Sep. 31 Information Posters Recruit Exhibition Jun.
Oct. 32 Yoshio Hayakawa Exhibition Jul.
Nov. 33 Masayoshi Nakajo Exhibition Aug.
Dec. 34 Stasys Eidrigevicius Exhibitionn Sep.
Oct.
1989
Jan. 35 Shopping Bag Design Exhibition
Feb. 36 Kijuro Yahagi Exhibition Nov.
Mar. 37 Texture Exhibition Dec.
Apr. 38 Noriyuki Tanaka Exhibition
May 39 Otl Aicher Exhibition 1994
Jun. 40 Kazumi Kurigami Exhibition Jan.
Jul. 41 Shinichiro Wakao Exhibition Feb.
Aug. 42 Art Works Exhibition IV Mar.
Sep. 43 Kazumasa Nagai Exhibition Apr.
Oct. 44 Europalia '89 Japan 12 Artists’ May
Original Poster Exhibition Jun
Nov. 45 Charles Anderson Exhibition
Dec. 46 Etsushi Kiyohara Exhibition Jul.
Aug
1990 Oct
Jan. 47 Shigeru Akizuki Exhibition Oct.
Feb. 48 Nobuyoshi Kikuchi Exhibition Nowv.
Mar. 49 Tsunao Harada Exhibition Dec
Apr. 50 Ikko Tanaka Exhibition Dec.
May 51 Ryuichi Yamashiro Exhibition
Jun. 52 Keizo Matsui Exhibition
Jul. 53 Takayuki Terakado Exhibition
Aug. 54 Art Works Exhibition V 1995
Sep. 55 Keiichi Tahara Exhibition Jan
Oct. 56 Katsumi Asaba Exhibition Feb.
Nov. 57 Katsuya Ise Exhibition

96

58

59
6
6
6
63
64
65

N = O

66

68

69
70
7
72
73
74
75
76
77
7

[

79
8

o

8
8
83
84
85
86
87
88
89
90

R =

9
92

93
94
9
96
97
98

o

9
100
101

©

102
103

104
105

Yasuhiro Yomogida Exhibition

Zenji Funabashi Exhibition
Tetsuya Ohta Exhibition

Per Arn oldi Exhibition
Yasuhiro Sawada Exhibition
Sonoko Arai Exhibition
Communication & Print Exhibition
Nobuo Nakagaki Design Office
Exhibition

Art Works Exhibition

Trans-Art '91 Exhibition

’91 Tokyo ADC Exhibition

Ivan Chermayeff Exhibition
Hajime Tachibana Exhibition
The 4th Tokyo TDC Exhibition
Henryk Tomaszewski Exhibition
Seymour Chwast Exhibition
Takashi Kanome Exhibition
Makoto Nakamura Exhibition
Rick Valicenti Exhibition

Kaoru Kasai Exhibition
Tadahito Nadamoto, Akira Uno,
Makoto Wada, Harumi Yamaguchi
Exhibition

Paul Rand Exhibition

Furoshiki Exhibition

Ryohei Kojima Exhibition

Koichi Inakoshi Exhibition

'92 Tokyo ADC Exhibition

The 5th Tokyo TDC Exhibition
U.G. Sato Exhibition

Hideo Mukai Exhibition
Imagination of Letters Exhibition

8 Designers in Today’s Hong Kong
Mitsuo Katsui Exhibition

Yosuke Kawamura, Nobuhiko Yabuki,
Teruhiko Yumura, Mizumaru Anzai
Exhibition

Saul Bass Exhibition

Pop-up Greetings Exhibition

Kiyoshi Awazu Exhibition

The 6th Tokyo TDC Exhibition
Takahisa Kamijyo Exhibition
Toshihiro Katayama Exhibition
Kazumasa Nagai Exhibition
Dutch Graphic Design A Century
Exhibition

'94 Tokyo ADC Exhibition
Graphic Goods Exhibition

Koga Hirano Exhibition

Kyushu 9 Designers Exhibition
Yusaku Kamekura Exhibition
Kenya Hara Exhibition

Toshiko Tsuchihashi,

Sachiko Nakamura, Meg Hosoki
Exhibition

Bruno Munari Exhibition
Book Design in Japan 1946-95
Exhibition

Apr.
May
Jun.

Jul.
Aug.

Sep.

Oct.

Nov.

1996
Jan.
Feb.

1997
Jan.
Jan.

Feb.
Mar.
Apr.
May
Jun.

Jul.

Sep.

Oct.

Oct.

1998
Jan.
Feb.

Apr.
May
Jun.

Jul.

Sep.

Oct.

106
107
108
109
110
111
112

11

w

114
115

116
117

118

119
120

121

122

123

124

125

126

127

128

129
130
131
132
133
134
135

18

>

137

138
139

140
141
142
143
144
145
146
147
148

149

The 7th Tokyo TDC Exhibition
Pieter Brattinga Exhibition

Ikko Tanaka Exhibition

Niklaus Troxler Exhibition

'95 Tokyo ADC Exhibition

Rhythm & Hues Computer Graphics
Tamotsu Yagi Exhibition

Special: 20 Graphic Designers of
the World, 10th Anniversary of ggg
Transition of Modern Typography-1
Exhibition

Masatoshi Toda Exhibition

50 Years in Japanese lllustrations
Exhibition

Yasuhiro Yomogida Exhibition
Transition of Modern Typography-2
Exhibition

Mar. 118 Posters by 23 Artists in
Séo Paulo Exhibition

The 8th Tokyo TDC Exhibition
Contemporary Graphics in Hungary
Exhibition

Shigeo Katsuoka Exhibition

'96 Tokyo ADC Exhibition

John Maeda Paper and Computers
Exhibition

K2-Seitaro Kuroda /

Keisuke Nagatomo Exhibition
Czech Avant-Garde Book Design
1920s-"30s Exhibition

Graphic Wave 1996: Katsunori Aoki/
Taku Satoh / Toshio Yamagata
Alain Le Quernec Exhibition

Nisuke Shimotani Exhibition
Special: CCGA—

The Prints of Josef Albers
Tadashi Ohashi Exhibition

The 10th of Tokyo TDC Exhibition
Masayoshi Nakajo Exhibition
Magazines Today Exhibition
Tadanori Yokoo’s Poster Exhibition
'97 Tokyo ADC Exhibition
Toshifumi Kawahara and Polygon
Pictures Exhibition

Mexican 10 Graphic Designers
Exhibition

Graphic Wave 1997: Kan Akita /
Satoe Inoue / Osamu Fukushima
Special: The 10th Anniversary of
Masaru Katsumi Award Exhibition
Shigeo Fukuda Exhibition

Global Exhibition

8ro Art & AD Exhibition
Odermatt + Tissi Exhibition
Stasys Eidrigevicius Exhibition
Tokyo TDC '98 Exhibition
Studio Dumbar Exhibition
Yoko Yamamoto Exhibition
’98 Tokyo ADC Exhibition
Yoichiro Kawaguchi Exhibition
Graphic Wave 1998: Tatsuo Ebina /
Keiko Hirano / Ken Miki
Gunter Rambow Exhibition

1999

Jan.

Feb.

2001
Jan.
Feb.

Apr.
May

Jul.

Aug.
Sep.

2002

150
151

152

163

154

155
156

157
158

159
160

161
162
163

164

165
166
167
168
169
170
171
172

173
174
175

176
177
178
179
180
181
182
183
184

185
186
187

188
189
190

191
192
193

194
195

Philippe Apeloig Exhibition
Herbert Leupin Exhibition

Furoshiki Graphics by 18 Designers
from around the World exhibition
Transition of Modern Typography in
Japan 1946-95 Exhibition
Tsunehisa Kimura Exhibition
Special: The Works of Seiichi Horiuchi
Tokyo TDC '99 Exhibition
Contemporary Bulgarian Graphic
Design Exhibition

Katsuhiko Hibino Exhibition

'99 Tokyo ADC Exhibition

Special: John Maeda One-line.com
Kijuro Yahagi Exhibition

Graphic Wave 1999: Mamoru Suzuki/
Kei Matsushita / Hiroshi Yonemura
Fuse Posters and Fonts Exhibition
Keizo Matsui Exhibition

Paul Davis Posters Exhibition
Special: Irving Penn regards

the works of Issey Miyake

Graphic Message for Ecology Exhibition
Special: Kishin Shinoyama &
Manuel Legris

Bruno Monguzzi Exhibition

Keniji Itoh Exhibition

Tokyo Type Directors Club 2000
Poster Works Nagoya 12 Exhibition
Osaka Pop Exhibition

2000 Tokyo ADC Exhibition

The Epoch of the JAAC Exhibition
Graphic Wave 2000: Gugi Akiyama /
Tycoon Graphics / Hideki Nakajima
Tztom Toda Exhibition

Pierre Bernard Exhibition

The Book & The Computer Exhibition

2001 Yasuhiko Kida Exhibition

Italo Lupi Exhibition

Shin Matsunaga Exhibition

Tokyo Type Directors Club 2001
Kontrapunkt Exhibition

Typography of Hiromu Hara Exhibition
2001 Tokyo ADC Exhibition
Tadahito Nadamoto Exhibition
Graphic Wave 2001: Katsuhiko Shibuya /
Kazufumi Nagai / Kozue Hibino
Hangul Poster Exhibition

Makoto Saito Exhibition

Chip Kidd Exhibition

Uwe Loesch Exhibition

Akira Uno Exhibition

Design Education: Post-St.Joost’s
New Method

Tokyo Type Directors Club 2002
Draft Exhibition

Alan Chan Exhibition

Special: Yasuji Hanamori and
Kurashi-no-Techo Exhibition
2002 Tokyo ADC Exhibition
Noriyuki Tanaka Exhibition



2004
Jan.
Feb.

Apr.
May
Jun.

Jul.

Sep.

Oct.

2005
Jan.
Feb.

Apr.
May

Jul.
Aug.
Sep.

2006
Jan.
Feb.

Apr.
May
Jun.

Jul.

Sep.

196

197
198
199

200
20
202

203
204
205
206
207
208

209

210
211

212

213

214

215

216

217

218
219

220

22

222
223

224
225
226
227
228
229
230
23
232

233
234
235

236
237
238
239
240
24
242
243
244

Graphic Wave 2002: Hitomi Sago /
Yasuhiro Sawada / Norito Shinmura
Sun-ad: The People Exhibition
Graphic Shows Brazil Exhibition
Herb Lubalin Exhibition

Ikko Tanaka Exhibition

Sadik Karamustafa Exhibition
Contemporary Chinese Graphic
Design Exhibition

Tokyo Type Directors Club 2003
Fabrica 1994-03 Exhibition
Hajime Sorayama Exhibition
2003 Tokyo ADC Exhibition
Minoru Niijima Exhibition
Graphic Wave 2003: Kenjiro Sano /
Nagi Noda / Kazunari Hattori
Takayuki Soeda Exhibition
Stefan Sagmeister Exhibition
Takashi Kono Exhibition

Kazumasa Nagai Poster Exhibition
Keiji Ito / Hiroki Taniguchi /

Hiro Sugiyama Exhibition

The Magazine Design Studio Cap
Exhibition

Tokyo Type Directors Club 2004
Taku Satoh Exhibition

Danish Posters Over

the Past 10 Years Exhibition

2004 Tokyo ADC Exhibition

The Work of Barnbrook Design
Exhibition

Graphic Wave 2004:

Aoshi Kudo / Graph / Namaiki

A Half-Century of Magazine Design
by Kohei Sugiura Exhibition
Kashiwa Sato Exhibition: Beyond
Another Side of Ayao Yamana Exhibition

The Seven Faces of Asaba Exhibition
Balarinji Design Exhibition
Katsunori Aoki XX Exhibition

Tokyo Type Directors Club 2005
The Graphic Design of Makoto Wada
Chermayeff & Geismar Inc. Exhibition
2005 Tokyo ADC Exhibition
Masahiko Sato Laboratory Exhibition
Graphic Wave 2005: Ichiro Tanida /
Ichiro Higashiizumi / Chie Morimoto
Laboratoires CCCP Exhibition

Shin Sobue + Cozfish Exhibition
Swiss Poster Art Exhibition

Yusaku Kamekura 1915-1997 Exhibition
Nagi Noda Exhibition

Cyan Exhibition

Tokyo Type Directors Club 2006
Kazufumi Nagai Exhibition

Keiichi Tanaami-ism Exhibition
2006 Tokyo ADC Exhibition
Alexander Gelman Exhibition
Graphic Wave 2006:

Masayoshi Kodaira/Naomi Hirabayashi/
Manabu Mizuno/Eiji Yamada

Sep.

2008
Jan.
Feb.

Apr.
May

Jun.

2009

Jan.

Dec.

2010
Jan.-Feb.

Mar.

245
246
247

248

249
250
25
252
253
254
255
256

257
258

259
260

26
262
263

264

265

266

267

268

269
270

27

272
273
274
275

276
277
278

279

280

28
282

283

284

Special: AGICongress2006inJapan,
Kakejiku Exhibition

Radical Advertisement Exhibition
Hideki Nakajima Exhibition

Yoshio Hayakawa Exhibition

Exhibitions (Part T')

Exhibitions (Part )

Katsu Kimura: Toi Boxes

Tokyo Type Directors Club 2007
Helmut Schmid: Design is Attitude
Masaaki Hiromura: 2D 3D

2007 Tokyo Art Directors Club
The Warsaw Wind 1966-2006
Ginza Salone: Kenjiro Sano
Shinya Nakajima TV Commercial
Exhibition

Welcome to Magazine Pool
Aoba Show:

Masuteru Aoba One-Man Show

Toda Today: Poster Art by Seiju Toda
Testimonies from Twenty Pioneers
of the Graphic Design Era:
Interviews by Hiroshi Kashiwagi
Textasy:Brody Neuenschwander
Tokyo Type Directors Club 2008
Alan Fletcher:The Father of

British Graphic Design

Hiroshi Sasaki,

Leader of a Cheering Squad

for the Japanese Advertising World
2008 Tokyo Art Directors Club
Now Updating... The Interactive
Design of THA/Yugo Nakamura
The Design Cycle of Keiko Hirano:
Origin, Terminus, Origin

White: Kenya Hara Exhibition
M/M(Paris) The Theatre Posters
OYKOT Wieden + Kennedy Tokyo:
10 Years of Fusion

Brilliant Rivalry:

Works by Outstanding Designers in
the DNP Archives of Graphic Design
Helvetica forever: Story of a typeface
Draft: Branding and Art Directors
Tokyo Type Directors Club 2009
Kijuro Yahagi:

Magnetic Vision / 100 New Works
Max Huber - a Graphic Designer
2009 Tokyo Art Directors Club
Hosoya Gan Last Show: Exhibition of
an Art Director & Graphic Designer
Tadahito Nadamoto, Akira Uno,

Makoto Wada and Tadanori Yokoo Show
Toshio Yamagata Exhibition

Issay Kitagawa

Kokoku Hihyo:

End of One Era, Start of Another

DNP Graphic Design Archives Collection I
Ikko Tanaka Posters 1953-1979
DNP Graphic Design Archives Collection II
Shigeo Fukuda'’s Visual Jumping

Apr.
May

Jun.

Jul.
Aug.

Oct.

Nov.

2011
Jan.
Feb.

Apr.
May

2012
Jan.-Feb

Mar.

285
286

287
288
289
290

29

292
293

294
295

296
297
298
299

300
30
302

303
304

305

306

307

Tokyo Type Directors Club 2010
Talking the Dragon:

Tsuguya Inoue Exhibition
NB@ggg: Neville Brody 2010
2010 Tokyo Art Directors Club
Ralph Schraivogel

Push Pin Paradigm:

Seymour Chwast | Paul Davis |
Milton Glaser | James McMullan
Seas and Mountains and

Norito Shinmura

Kazunari Hattori: November 2010
The Euphrates Exhibition:

From Research to Expression

Shueitai 100

lan Anderson /The Designers Republic
C(H-)ome (+81/3)

Design | Fumio Tachibana

Tokyo Type Directors Club 2011
Sato Koichi Poster Exhibition
Raymond Savignac; at the age of 41,
maestro born from poster
[Monsavon au lait]

2011 Tokyo Art Directors Club
[9ggg] Groovisions Exhibition

Form, Color and Structure:

The Sensual World of Aoshi Kudo
100 ggg Books 100 Graphic Designers
SVA MFA Design

Ideopolis-Tokyo Exhibition
Luminous Mandala:

Book Designs of Kohei Sugiura

DNP Graphic Design Archives Collection IV
Ikko Tanaka Posters 1980-2002
Rodchenko

- Innovator of Russian Avant-Garde -
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1992-2012
1992
Jan. 1 Trans-Art ‘91 Exhibition
Mar. 2 Ivan Chermayeff Exhibition
Apr. 3 The 4th Tokyo TDC Exhibition
May 4 Rick Valicenti Exhibition
Jun 5 Seymour Chwast Exhibition
Jul. 6 Design Print & Paper Exhibition
Aug. 7 Vaughan Oliver Exhibition
Oct. 8 Makoto Nakamura Exhibition
Oct. 9 Michael Mabry Exhibition
Nov. 10 Tadahito Nadamoto, Akira Uno,
Makoto Wada, Harumi Yamaguchi
Exhibition
1993
Jan. 11 Furoshiki Exhibition
Feb. 12 Why Not Associates Exhibition
Mar. 13 Allen Hori + Robert Nakata Exhibition
Apr. 14 '92 Tokyo ADC Exhibition
May 15 Russell Warren-Fisher Exhibition
Jun. 16 The 5th Tokyo TDC Exhibition
Jul. 17 Imagination of Letters Exhibition
Aug. 18 Design, Prints, Paper Exhibition Part I
Sep. 19 Bill Thorburn Exhibition
Oct. 20 U.G. Sato Exhibition
Nov. 21 Mitsuo Katsui Exhibition
Dec. 22 8 Designers in Today’s Hong Kong
1994
Jan. 23 Saul Bass Exhibition
Feb. 24 Pop-up Greetings Exhibition
Mar. 25 Ruedi Baur/Integral Concept Exhibition
Apr. 26 Yosuke Kawamura, Nobuhiko Yabuki,
Teruhiko Yumura, Mizumaru Anzai
Exhibition
May 27 Jennifer Morla Exhibition
Jun. 28 Kazumasa Nagai Exhibition
Jul. 29 Uwe Loesch Exhibition
Aug. 30 '94 Tokyo ADC Exhibition
Sep. 31 Design, Print, PaperExhibition Part Il
Oct. 32 David Carson + Gary Koepke Exhibition
Dec. 33 Yusaku Kamekura Exhibition
1995
Jan. 34 German Montalvo Exhibition
Feb. 35 Bruno Munari Exhibition
Mar. 36 Grappa Design Exhibition
Apr. 37 The 7th Tokyo TDC Exhibition
May 38 Michel Bouvet Exhibition
Jun. 39 Ikko Tanaka Exhibition
Jul. 40 Terrelonge Exhibition
Aug. 41 '95 Tokyo ADC Exhibition
Sep. 42 Design, Print, Paper Exhibition IV
Oct. 43 Peret Torrent Exhibition
Nov. 44 6 Designers in Asia Exhibition
1996
Jan. 45 |llustration in Japan 1946-1995
Exhibition
Feb. 46 Margo Chase Exhibition
Mar. 47 Werner Jeker Exhibition
Apr. 48 Gunter Rambow Exhibition
May 49 The 8th Tokyo TDC Exhibition
Jun. 50 Kari Piippo Exhibition
Jul. 51 Contemporary Graphics in Hungary
Exhibition
Aug. 52 '96 Tokyo ADC Exhibition
Sep. 53 John Maeda Paper and Computers
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Exhibition

Oct.

1997
Jan.
Feb.

Apr.
May

Jul.
Aug.
Oct.

1998
Jan.
Feb.

Apr.

Jul.
Aug.
Sep.
Oct.

1999

Nov.

2000
Jan.
Feb.

Apr.
May
Jun.
Jul.
Sep.
Oct.

2001
Jan.
Feb.

May
Jun.

Jul.
Aug.

Oct.
Nov.

54
55

56
57
58
59
6
6
62
63

= o

6!

o

6
67
68

>

69
70
7
7
7
74
75

W N =

76

7
78
79

80
8
82
83
84
85

86
87
88
89
90
9
92
93
9
95

=

9
97
9
99
100
101
102
103
104
105

@

Alain Le Quernec Exhibition
Woody Pirtle Exhibition

Jodo Machado Exhibition

K2 Osaka Exhibition

Graphic Design in China Exhibition
'97 Tokyo TDC Exhibition

Mexican 10 Graphic Designers
Cato Design Inc. Exhibition

'97 Tokyo ADC Exhibition

Ralph Schraivogel Exhibition
James Victore Exhibition

Global Exhibition

Faydherbe/De Vringer Exhibition
Jean-Benolt Lévy Exhibition

3 Dimensions of Russian Graphic
Design Exhibition

Philippe Apeloig Exhibition
Tokyo TDC '98 Exhibition
Studio Dumbar Exhibition

'98 Tokyo ADC Exhibition

Zafryki Exhibition

David Tartakover Exhibition
Taiwan 4 Exhibition

Furoshiki Graphics by 18 Designers
from around the World Exhibition
Pierre Neumann Exhibition

Paula Scher Exhibition

Graphic Design from Hamburg
Exhibition

Tokyo TDC '99 Exhibition

Jan Rajlich Jr.Exhibition

'99 Tokyo ADC Exhibition

Scott Makela Exhibition

Chaz Maviyane-Davies Exhibition

2 Men from Macau Exhibition

Ung VaiMeng/Victor Hugo Marreiros

Graphic Message for Ecology Exhibition
Keizo Matsui Exhibition

Paul Davis Posters Exhibition
Osaka Pop Exhibition

Tokyo Type Directors Club 2000
Anthon Beeke Posters Exhibition
Pierre Bernard Exhibition

2000 Tokyo ADC Exhibition

Italo Lupi Exhibition

Design Education: The Classroom
Approach of Holger Matthies, Berlin
University of the Arts

2001 Yasuhiko Kida Exhibition
Kontrapunkt Exhibition
Poster of Salzburg Festival Exhibition
Tokyo Type Directors Club 2001
Chip Kidd Exhibition

Hangul Poster Exhibition

2001 Tokyo ADC Exhibition
Wolfgang Weingart Exhibition
Shin Matsunaga Exhibition
Design Education I :
Post-St.Joost’s New Method

2002

Jul.
Sep.
Oct.
Nov.

2003

Jun.
Jul.

Sep.
Oct.

2004
Jan.
Feb.

Apr.
May
Jun.
Aug.
Sep.
Oct.

Nov.

2005

Jun.
Feb.
Apr.
May

Jun.

Sep.
Oct.

2007
May

106
107
108
109
110
111

112
118
114
115

116
117
118
119

120
121
122
123
124

125

126
127
128

130
131
132
133

134

135

136

187
138
139
140
141
142
143
144

145

146
147
148
149
150
151
152

153

Tadahito Nadamoto Exhibition
Makoto Saito Exhibition

Ott + Stein Exhibition

Studio Tapiro Exhibition

Tokyo Type Directors Club 2002
Posters from the Vienna Municipal
Library Archive Exhibition

Ken Miki Exhibition

2002 Tokyo ADC Exhibition

Sadik Karamustafa Exhibition
Chinese Graphic Design Exhibition

San-ad: The People Exhibitionn
Ikko Tanaka Exhibition

Fabrica 1994-03 Exhibition

Kan Tai-Keung and Freeman Lau
Exhibition

Tokyo Type Directors Club 2003
Luba Lukova Exhibition

2003 Tokyo ADC Exhibition
Stefan Sagmeister Exhibition
Cultural Posters from the Collection
of Die Neue Sammulung Mdtinchen
Exhibition

Hajime Sorayama Exhibition

Takayuki Soeda Exhibition
Kazumasa Nagai Poster Exhibition
Danish Posters Over

the Past 10 Years Exhibition

The Magazine Design Studio CAP
Exhibition

Tokyo Type Directors Club 2004
Pierre Mendell Exhibition

2004 Tokyo ADC Exhibition

The Work of Barnbrook Design
Exhibition

Posters from the Museum of
Decorative Arts in Prague Exhibition
Balarinji Design Exhibition

A Half-Century of Magazine Design
by Kohei Sugiura Exhibition

Cyan Exhibition 13 Years in Berlin
Kashiwa Sato Exhibition: Beyond
Mevis & Van Deursen Exhibition
Tokyo Type Directors Club 2005
Laboratoires CCCP Exhibition
2005 Tokyo ADC Exhibition
Katsunori Aoki XX Exhibition
German AGI Graphic Design
Exhibition

The Graphic Design of Makoto Wada

Swiss Poster Art Exhibition
Graphic Thought Facility Exhibition
Nagi Noda Exhibition

Bruno Oldani Exhibition

Tokyo Type Directors Club 2006
Black and White Posters Exhibition
2006 Tokyo ADC Exhibition

Exhibitions

Aug.
Oct.
Nov.

2008
Jan.
Feb.
Apr.

Jun.

Aug.

Oct.

Nov.

Apr.

Aug.
Oct.

2010

Jan.

May
Jul.

Sep.
Nov.

2011
Jan.

May

Jul.
Sep.
Nov.

2012
Jan.

154
155
156
157

158
159
160

161
162

163
164

165

166
167

168
169
170
171

172
173
174
175

176
177

179
180
181
182
183

184

Tokyo Type Directors Club 2007
Helmut Schmid: Design is Attitude
2007 Tokyo Art Directors Club
Katsu Kimura: Toi Boxes

Welcome to Magazine Pool

Ginza Salone Osaka: Kenjiro Sano
Shinya Nakajima TV Commercial
Exhibition

Tokyo Type Directors Club 2008
Now Updating... The Interactive
Design of THA/Yugo Nakamura
2008 Tokyo Art Directors Club
Aoba Show:

Masuteru Aoba One-Man Show
Truth And / Or Virtue:

Graphic Designs by Shinnoske
Sugisaki and Yoshimaru Takahashi

Helveticaforever: Story of a Typeface
Brilliant Rivalry:

Works by Outstanding Designers in
the DNP Archives of Graphic Design
Draft: Branding and Art Directors
Tokyo Type Directors Club 2009
2009 Tokyo Art Directors Club
Kijuro Yahagi:

Magnetic Vision 60/100 New Works

Graphic West 2: Sensory Boxes
Issay Kitagawa

Tokyo Type Directors Club 2010
DNP Graphic Design Archives CollectionIl
Shigeo Fukuda'’s Visual Jumping

2010 Tokyo Art Directors Club

DNP Graphic Design Archives Collection II
Ikko Tanaka Posters 1953-1979

GRAPHIC WEST 3
phono/graph-sound-letters-graphics—
Shueitai 100

Tokyo Type Directors Club 2011
Kazunari Hattori Summer 2011 in Osaka
2011 Tokyo Art Directors Club

100 ggg Books 100 Graphic Designers

GRAPHIC WEST 4
“Okumura Akio and Works” Exhibition
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1995-2011

1995

Apr.-Jul.

Aug.-Oct.
Nov.-Jan.

1996

Mar.-Apr.

Apr.-Jul.
Jul.-Oct.
Oct.-Jan.

1997

Mar.-Apr.
Jun.-Sep.

Oct.-Nov.
Dec.-Jan.

1998
Mar.-May

May-Sep.

Sep.-Dec.

1999
Mar.-May

Jun.-Sep.

Sep.-Dec.

2000
Mar.-May

May-Jul.
Aug.-Oct.

2001
Mar.-May

May-Jul.
Aug.-Oct.

Oct.-Dec.

2002

Mar.-Jun.

Jun.-Sep.

Sep.-Dec.

Graphic Vision Kenneth Tyler
Retrospective Exhibition: Thirty Years
of Contemporary American Prints
Lichtenstein: Entablature—~Nudes
The Prints of Robert Motherwell

American Prints Today:

1st Exhibition of Prints from

the Tyler Graphics Archive Collection
The Prints of David Hockney
Autonomous Color: Josef Albers
Transcending Style:

2nd Exhibition of Prints from

the Tyler Graphics Archive Collection

The Graphics of James Rosenquist
Printed Abstraction:

3rd Exhibition of Prints from

the Tyler Graphics Archive Collection
Shinro Ohtake: Printing / Painting
Line-Color-Image:

4th Exhibition of Prints from

the Tyler Graphics Archive Collection

Frank Stella and Kenneth Tyler:

A Unique 30-Year Collaboration
Statements in Black:

5th Exhibition of Prints from

the Tyler Graphics Archive Collection
Alan Shields: Images in Paper

Miran Fukuda New Works: Prints
Forms That Speak:

6th Exhibition of Prints from

the Tyler Graphics Archive Collection
The Story of Prints

New Works 1998-1999:

7th Exhibition of Prints from

the Tyler Graphics Archive Collection
Saburo Ota: Existence and Everyday
DNP Archives of Graphic Design
Inaugural Exhibition:

Poster Graphics 1950-2000

Invitation to Print Portfolios:

8th Exhibition of Prints from

the Tyler Graphics Archive Collection
Tatsumi Orimoto: 1972-2000

Yukio Fujimoto:

Reading to Another Dimension

2nd Exhibition of DNP Archives of
Graphic Design: The Era of Graphic Design

Prints Leaping Into Space:

9th Exhibition of Prints from

the Tyler Graphics Archive Collection
Kijuro Yahagi: Touching, Piercing, and
Tracing with Vision

3rd Exhibition of DNP Archives of
Graphic Design: The Age of Individ-uality

2003

Mar.-Apr.

Apr.-Jun.

Jun.-Sep.
Sep.-Dec.

2004

Mar.-Jun.
Jun.-Sep.

Sep.-Dec.

2005

Mar.-Jun.

Jun.-Sep.
Sep.-Dec.

2006

Mar.-Jun.

Jun.-Sep.

Sep.-Dec.

2007

Mar.-Jun.

Jun.-Sep.

Sep.-Dec.

2008

Mar.-Jun.

Jun.-Sep.

Sep.-Nov.

2009

Feb.-Jun.

Jun.-Sep.

Sep.-Dec.

Richard Gorman:

Paintings and Paper Works

Paper as Color:

10th Exhibition of Prints from

the Tyler Graphics Archive Collection
Frankenthaler: The Woodcuts

11th Exhibition of Prints from

the Tyler Graphics Archive Collection

The Golden Age of lllustration
Password:

A Danish / Japanese Dialogue
Print Art of Today in Fukushima

The World of Contemporary American
Woodcuts:

12th Exhibition of Prints from

the Tyler Graphics Archive Collection
Breathing Light: Shigenobu Yoshida
decade — CCGA and Six artists

Painting on Stone:

18th Exhibition of Prints from

the Tyler Graphics Archive Collection
Masaki Fujihata:

The Conquest of Imperfection-

New Realities Created with

Images and Media

Tetsuya Noda: Diary

The Wonder of Intaglio:

14th Exhibition of Prints from

the Tyler Graphics Archive Collection
Prints Given New Life:

16th Exhibition of Prints from

the Tyler Graphics Archive Collection
Unique Impressions:

16th Exhibition of Prints from

the Tyler Graphics Archive Collection

Thick with Color:

17th Exhibition of Prints from

the Tyler Graphics Archive Collection
Big Prints, Small Prints:

18th Exhibition of Prints from

the Tyler Graphics Archive Collection
Monologues in Black:

19th Exhibition of Prints from

the Tyler Graphics Archive Collection

Prints and Titles:

20th Exhibition of Prints from

the Tyler Graphics Archive Collection
Brilliant Rivalry:

Works by Outstanding Designers in
the DNP Archives of Graphic Design
The Power of Red:

21st Exhibition of Prints from

the Tyler Graphics Archive Collection

2010

Mar.-Jun.

Jun.-Sep.

Sep.-Dec.

2011

Jun.-Sep.
Sep.-Dec.

DNP Graphic Design Archives Collection I
lkko Tanaka Posters 1953-1979

Roy Lichtenstein:

22nd Exhibition of Prints from

the Tyler Graphics Archive Collection
DNP Graphic Design Archives CollectionIl
Shigeo Fukuda'’s Visual Jumping

Shueitai 100

The World of Geometric Abstraction:
23rd Exhibition of Prints from

the Tyler Graphics Archive Collection

99
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ginza graphic gallery

Establishment: March 4, 1986

Name: ginza graphic gallery (ggg)

Location: DNP Ginza Building, 7-2 Ginza 7-chome,

Chuo-ku, Tokyo 104-0061

Phone: +81 3 3571 5206

Fax: +81 3 3289 1389

Opening Hours: 11:00am to 7:00pm (Until 6:00pm on Saturdays)
Closed on Sundays and Holidays

Adviser: Kazumasa Nagai

ddd gallery

Establishment: November 5, 1991

Name: ddd gallery

Location: Namba SS Building, 17-28 Minami-horie 1-chome,
Nishi-ku, Osaka 550-8508

Phone: +81 6 6110 4635

Fax: +81 6 6110 4639

Opening Hours: 11:00am to 7:00pm (Until 6:00pm on Saturdays)
Closed on Sundays, Mondays and Holidays

Adviser: Kazumasa Nagai

Center for Contemporary Graphic Art

Establishment: April 20, 1995

Name: Center for Contemporary Graphic Art (CCGA)

Location: Miyata 1, Shiota, Sukagawa-shi,

Fukushima 962-0711

Phone: +81 248 79 4811

Fax: +81 248 79 4816

Opening Hours: 10:00am to 5:00pm (Admission until 4:45pm)

Closed on Mondays (Tuesday if Monday is a public holiday),

the day immediately after a public holiday (except Saturday and Sunday),
between exhibitions and during winter (late December through February)
Admission: Adults=¥300, Students=¥200,

Free for young children (through elementary school), senior citizens (65 and over) and the disabled.
Salon Utilization Fee: ¥200

Planning and Operation: DNP Foundation for Cultural Promotion
http://www.dnp.co.jp/foundation
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