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| couldn’t touch my smartphone, and my hands became rough and dry.

I had a strange feeling that | was doing something slightly bad while everyone else was working — but | somehow felt alive.
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In fiscal 2022, kyoto ddd gallery (ddd) mounted four exhibitions. In July, the
gallery relocated from Uzumasa to Shijo-Karasuma. The first show at the new
location was ddd DATABASE 1991-2022. Here, in tandem with the creation of a
database incorporating data on all previous exhibitions held at ddd, a full
complement of posters was placed on exhibit. This was followed by FormSWISS,
a show mounted in collaboration with &Form, a visual design studio led by Arata
Maruyama. Visitors were given a multifaceted introduction to contemporary
Switzerland from the perspective of design, including the country’'s diverse
design trends, educational framework, lifestyles and values. The exhibition was

extremely well received.

Three exhibitions were held at the Center for Contemporary Graphic Art (CCGA)
in Sukagawa, Fukushima, during fiscal 2022. Especially popular was the
Masterpieces from the Tyler Graphics Archive Collection exhibition, which
featured a carefully selected array of renowned works in CCGA's collection by
designers including Helen Frankenthaler, David Hockney and Roy Lichtenstein.
The exhibition drew a large number of visitors. In December 2022, CCGA's
exhibitions open to the public and educational activities drew to a close. Going
forward, CCGA will continue to function as a graphic art repository undertaking
archiving activities in liaison with ggg in Tokyo and ddd in Kyoto.

A total of seven exhibitions were mounted at ggg (ginza graphic gallery) in fiscal
2022. Kaleidoscope featured works by Aquirax Uno, one of Japan's leading
illustrators of the postwar era. On display was a selection of new works created
using a special print technique achieved through collaboration with DNP’s Book

Creative Promotion Division (Publishing Innovation Operations).

The ddd Special Dialogue Program, which was launched in July 2021, this year
hosted five events in which graphic designers spoke with experts from various
other fields. These events were posted online to reach a wide audience.

In the area of International Exchanges, during fiscal 2022 an exhibition of
Japanese posters on the theme of “animals” was mounted in ltaly at the
suggestion of The Japan Cultural Institute in Rome. The show was subsequently
held in France at The Japan Cultural Institute in Paris. Other traveling shows,
these featuring Japanese posters on themes closely entwined with our everyday

lives — sports and food, also took place during the year.

Today, restrictions on social activities imposed during the pandemic are finally
being removed, and everyday life is gradually returning to normal. At the DNP
Foundation for Cultural Promotion, we will continue to proactively promote
cultural activities based on our strong belief in the positive power imbued in the
arts and culture. We sincerely ask for your sustained understanding and support
in the years ahead.

Yoshitoshi Kitajima

Chairman of the board of directors, DNP Foundation for Cultural Promotion
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Graphic Design | 3-in-1
Jianping He

Graphic Designer / Publisher

Most readers will be familiar with 3-in-1 shampoo, which
combines shampoo, conditioner, and anti-dandruff treat-
ment into one hair care product. What constitutes great
design can also be based on the idea of 3-in-1. One of my
favorite designers, Eiko Ishioka, looks for three qualities
when evaluating design; great design should be “original,
revolutionary, and timeless.’! Over the years, | have found
Ishioka’s definition to be best. ‘Original’ refers to the imagi-
nation behind the design, while ‘revolutionary’ pushes the
boundaries of technological innovation. Lastly, ‘timeless’
encapsulates the designer’'s contemplation of time, their
attitude toward history. Together with the first two elements,
the designer is able to create a design that may transcend
the boundaries of time—another 3-in-1 concept that is as
beneficial as it is effective.

In the 1930s, Chinese essayist and philosopher Hu Shih
often expounded upon his understanding of ‘good liter-
ature.” He wrote that good literature should possess three
qualities. “First, it should be clear and understandable.
Second, it should be moving. Third, it should be beautiful.”?
Coincidentally, Ishioka’s 3-in-1 is similar to Hu's. Graphic
design must convey information. This act must be masterful
and clear—the information must be correct, and the design
must not cause misunderstanding. This is the foundation.
Without it, design is pointless. How then, do you ensure that
the method used to convey a message stands out enough
to snag the viewers™ attention in today’s cacophony of
information?

The means of conveyance must be powerful. Such power is
not a matter of the wrist, but of the intellect. A trans-
formation of the mind made possible by skillful expression
and a powerful imagination. As for the third aspect—»beauty,

this builds on the foundation of the two preceding concepts.
If a designer can satisfy the previous points while also
conveying beauty, then they have reached the heights of
design. The third element is also the most elusive. Much like
style and temperament, it is formless and shapeless, but it
surely exists.

3-in-1 condenses the designer’s thoughts while it also helps
organize them. The boundaries set by the number 3 allow
us to eliminate the cumbersome while maintaining focus.
Every designer has a different 3-in-1, a trinity that comprises
their own understanding of design. My trinity is thinking,
technology, and experimentation.

Thinking
“Design is thinking made visual.”—Saul Bass®

| want to carve these words into marble, and then place that
slab of marble in the middle of a plaza at the city center. It is
unfortunate that graphic design is not as important to
society as | imagine it to be. | doubt many would support
my effort to center this statement. Yet | constantly worry this
phrase will be forgotten in this era, when information flows
like flood water and images are as countless as the grains of
sand on a beach.

Perhaps life is moving faster, or perhaps design cycles have
shrunk. A designer’s understanding of visual communication
has been reduced to the single metric of the visual image.
As a creator of visual images, the designer no longer has
time to contemplate how information is conveyed. A century
ago, images were not easily accessible, contrary to today’s
world, where digital cameras and smartphones churn out



massive amounts of junk images.

Dutch artist and designer Erik Kessels understands the
crisis created by the flood of visual images in our era. His
project, 24 Hrs in Photos’* posits that image-sharing plat-
forms such as Flickr and the image search engines behind
Facebook and Instagram are generating excessive volumes
of images. For his project, Kessels invited people from
around the world to send him photos taken in real time. As
soon as he received the images, he printed them in an
empty gallery space. Within twenty-four hours, he had
printed over 350,000 photographs. These 9cm x 13cm
photos were piled up high throughout the exhibition space,
filling the entire room.

The birth of any new image can be drowned out by this
frenzy of information. If there is no thought behind the
creation of an image, it will disappear all the faster. If the
information we attempt to convey is not bolstered by thought,
if the image itself is but a mish-mash of bright colors and
bold text—it will not convey a message. Thought imbues
design with intelligence. That intelligence sparks a connec-
tion in the viewer's mind the moment they see the design. It
makes them think. This act of thinking creates a memory in
the viewer—a record of their thoughts when they perceived
the design. This record is the greatest thing that graphic
design can create.

Technology

Deng Xiaoping once said: “Science and technology are
primary productive forces.” Advancements in technology
shorten production cycles and change our values. In the
field of graphic design, technological advancements also

disrupt traditional procedures and transform industry cate-
gories. The people who make up this industry transcend
boundaries—they are artists, designers, technologists, new
media artists, and more. It is imperative that graphic design
opens up the scope of a designer’s work in order to assist
in the completion of the work of other industries. Working
with diverse groups of people has transformed the relative
uniformity of who may be classified as a designer, and in the
future, designers will by definition need to possess technical
expertise.

The development of contemporary technology is a double-
edged sword. With more information to convey, design must
be faster. Under such time pressure, the human brain’s
ability to generate new ideas cannot keep up. Yet the
effectiveness of design undergoes more and more specific
measuring and evaluation with big data. So, is it outdated
and unrealistic to expect design to continue to emphasize
creativity and aesthetics? If matters continue along this
trajectory, will technology ultimately dig the grave of graphic
design?

In 2009, retailer Alibaba’s Taobao and Tmall created a new
virtual holiday. Each year, November 11 is a bacchanalia of
online shopping and sales. The holiday, named Double 11,
has achieved unprecedented commercial success. In 2016,
a total of 98,000 brands participated in Taobao’s Double 11
promotions, racking up sales of 168.2 billion RMB (24 billion
USD). Products were advertised on the home page of
Taobao in the form of banners—changing with each click
and never repeating. These banners were generated by
Alibaba’s Al design platform Luban,® which generated 40
million banners in twenty-four hours, with no two banners
alike. In 2016, it created 170 million product banners for

i



Double 11 and generated hundred percent more clicks for
these products. Luban was able to achieve these results
through a combination of deep learning algorithms, and an
evaluation network. Basically, Luban’s design capabilities
were achieved by humans teaching the program to learn
design by putting large volumes of data through Al algo-
rithms. If human designers had to design as many banners
as Luban made in twenty-four hours, it would have taken a
hundred designers 300 years at the rate of one banner
every twenty minutes.

For this massive shopping bonanza, human designers were
outpaced by machines in an obvious defeat. However, the
program'’s design principles were based on examples of
existing design; after these had been compiled by big data,
the program created random combinations using fragments
of pre-existing design. Luban lacks independent creative
ability and an understanding of aesthetics. In other words,
there were probably not many graphic designers on the
team that developed the design software. Graphic designers
are unable to join technical teams because they often lack
technical knowledge about programming, Al, and so on.
This deficiency comes from how designers are educated,
and what they are traditionally expected to do. Coding,
machine learning, and other technical knowledge are not
part of most graphic design curricula. However, changing
times are forcing the industry to redefine what it means to
be a graphic designer.

Faced with ongoing technological developments, how
should a graphic designer continue to work? Given the
pressures of contemporary technology, is it necessary to
change the connotations and boundaries of graphic de-
sign? Should graphic designers forsake their professional

standards? Or rather, how should designers redefine their
profession? What new content should be added to graphic
design curricula? Which professional groups should graphic
designers learn to accommodate? | believe these questions
should be explored first and foremost in the education of
graphic designers. This is where changes to content and
teaching modes should be made.

The current graphic design curriculum is still based on the
century old Bauhaus structure—the three major areas of art
and design theory, professional work, and workshopping.
There is an emphasis on artistic training over technical
training. The software that students learn to use is limited to
just a few programs. Meanwhile, mass-produced devices
such as mobile phones and computers have given indi-
viduals a direct means of transmitting information. The
medium of graphic design has changed. It is time to think
about how to train and strengthen graphic design students
in subjects such as mathematics and physics. After a basic
grounding in art, this new group of students will be able to
apply their STEM abilities to graphic design. If the
characteristics of Bauhaus and Basel once separated
graphic design from art, then today we need to create
graphic designers out of mathematicians and IT specialists.
Tomas Maldonado” once said: “The ‘Designer’ is neither
engineer nor artist, nor does he stand between the engineer
and the artist: his occupation is rather that of a new and
independent profession.”® Today, perhaps we find ourselves
at yet another such crossroads.

Experimentation

| once spent a considerable period studying the work of
Wolfgang Weingart. In terms of output, his body of work



pales in comparison that of his teachers Emil Ruder and
Armin Hoffman. Furthermore, most of his work was not
client work, but rather the product of his own experimen-
tation. At first, | did not understand the importance of his
work in design history, but later | came to realize that
Weingart's self-driven experimentation was his contribution
to graphic design as a profession. In the 1960s, Weingart's
revolutionary use of photosetting instead of letterpress led
many others to incorporate the technique into graphic
design. In the '70s, he began a series of experiments with
multi-layered dot screens. Coincidentally, the timing of these
experiments aligned with the dawning of the digital age,
providing much inspiration. Weingart’'s work with dot
screens was so pioneering that it actually anticipated the
use of pixels on computer screens. In fact, it was his work
that inspired many aspects of the graphic design software
that began popping up in the "80s.

Experimentation generates great value for any profession
because it foretells the development of an industry. Though
the way forward may be murky and full of detours, inno-
vation breathes new life into a profession and allows it to
find continued growth.

In his Nobel Prize acceptance speech, Mario Vargas Llosa
said: "Without fictions we would be less aware of the
importance of freedom for life to be livable, the hell it turns
into when it is trampled underfoot by a tyrant, an ideology,
or a religion.”® What fiction is to literature, experimentation
with graphics is to design. Its true application unfolds in the
moment people become aware of the profession’s exist-
ence, while reality is the obstacle that restricts its growth.
Imagination is the first step in nearly all forms of progress.
An unrelenting devotion to reality will only limit growth. Art is

not exempt from this strange loop. “Art cannot accept the
realities of life. Therefore, at certain junctures, we cannot
accept art. Art is superficial, it is vain excitement—a futile
agitation.”'% Experimentation and exploration are the libido
of any profession. Without libido, there is no procreation,
without procreation, there is no legacy.

First draft in Berlin, August 2020
Revised in 2023

1 Master of Design: Eiko Ishioka, 2006. Editor Jianping He, Page One Publishing, p 4.
2 Hu Shih, ‘What is Literature?" in: Collected Essays of Hu Shih, 1921.

3 Saul Bass (1920-1996), American typographer, graphic designer, photographer, and
filmmaker.

4 Erik Kessels (*1966), Dutch artist, designer and curator. For more information on his
project 24 Hrs in Photos, visit https://www.erikkessels.com/24hrs-in-photos.

5 Deng Xiaoping (1904-1997) was the leader of the People’s Republic of China from the
late 1970s to the late 1980s. He opened China to the West at the end of the '70s. The
quote ‘Science and technology are primary productive forces.” was put forward by Deng
in the government report of the Third Plenary Session of the Thirteenth Central
Committee in September, 1988.

6 Why was the program named Luban? The name is a double entendre. Firstly, it is
derived from homophones in the phrase, “Let there be no ‘Ban’-ner too difficult to churn
out (/u).” Secondly, Lu Ban was a famed craftsman from China’s Spring and Autumn
period (5th century BC) who is revered as the patron of Chinese craftsmen.

7 Toméas Maldonado (1922-2018), Argentinian artist, designer, design theorist,
philosopher, and university professor.

8 “The ‘Designer’ is neither engineer nor artist, nor does he stand between the engineer
and the artist: his occupation is rather that of a new and independent profession.”
Tomés Maldonado, Wim Crouwel - Modernist, Lecturis Publishers, 2015, p 333.

9 From 'In Praise of Reading and Fiction,” Vargas Llosa’s Nobel Prize acceptance
speech, 2010.

10" Mu Xin, Aimosheng jia de e ke (“The Villain of Emerson’s House”), 2009.
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Tokyo Type Directors Club Exhibition 2022

April 1 = April 30, 2022

TDC 2022
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This exhibition, which took place over the same
number of days as before the pandemic, fea-
tured 138 works selected from a total of 3,644
entries. The promotional graphic was created
by Balmer Hahlen of Switzerland, which served
on this year's selection panel. It was designed
based on an analysis of ggg's logo. This year,
truly outstanding type design was on display.
One typeface, for example, was designed
based on lettering by a French copperplate
engraver of the 19-20th century. Another was a
work in which a typeface inspired by the round
lettering common to Japanese public signage
was transformed into a brilliant animation.
Alongside the collection of Masayoshi Nakajo's
works simply titted NAKAJO and his final entry,

a calendar (displayed with light shining on
October 26, the date of Nakajo's death), Keita
Onishi’s video featuring a requiem composed
by Manuel Cardoso rang out in sad beauty. The
video, a visual presentation giving graphic form
to a choral piece, was selected to win this
year's Grand Prize by a wide margin.

Takako Terunuma, Tokyo TDC






Taku Satoh TSDO: in LIFE

May 16 — June 30, 2022

%1% 5. TSDO & <in LIFE>

20

MDEVBDTSDOE. SASNCRENSTY A
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Through the years, my design studio TSDO has
undertaken a wide variety of jobs in which,
based on the environment presented to us, we
create value through design. In other words, in
our expressive style we adopt a stance of not
creating. In contrast, my experimental works
intuitively created as an independent designer
have been released spontaneously, as | decide.
For this exhibition, in the basement gallery |
showed my works performed on consignment,
and on the ground floor | exhibited some of my
independently created works. What | attempted
was to show contrasts: front and back, objec-
tive and subjective, outside and inside. | myself
have little understanding of who | am, but in
choosing this contrastive format, unlike the
trend in modern design which aims to willfully
simplify and stylize our complex psychology as
humans, | readily accepted what in a sense is
complex rather than simple. It's perhaps evi-
dence of how | have divided myself by time and
situation.

Taku Satoh






Yui Takada with ori.studio CHAOTIC ORDER

July 11 — August 25, 2022

Yui Takada with ori.studio CHAOTIC ORDER EHME jBifie LA/
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On the ground floor of the gallery, | “flew” kites |
had been making since the start of 2022. In the
basement level, in collaboration with the design
unit ori.studio of Beijing, | created a space as
if to represent the first collection of my own
works. | prepared for the show aiming for
visitors to enjoy a sense of unbridled freedom,
but the opening day was marked by a dark,
heavy mood stemming from the raging pan-
demic, the unending war between Russia and
Ukraine, and the assassination of our former
prime minister. Even now, though, | am truly
happy that, despite the general mood, my exhi-
bition received such a large number of visitors.
In the end, I'm the one who took cheer from the
event. Now that the pandemic has settled

down, | intend to take flight, starting with this
show, and reconnect with the world.
Yui Takada
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Hosoya Gan—-Beyond G

September 5 — October 24, 2022

M B K&k 55 H Hosoya Gan—Beyond G

HBA. F2FDTEIFDEE [ A—IDE - ik
P—hF1LTY3V] (19745F) Z1RAA T, BER/TTA
F—DERRERBSADRMNBEN, [BESZD2TZED
BTHUV (Bf8) CVDRHTTORERDEEN AR
DFELUIzo TORLLR, FEICHIE, FEARDETLIZ. T
LT WEWEF—TZV IR, TNETDIDAR
[FRERD. FAFIVIBRBOEREG, BRECHE
HHEL. FHCLl ERIOIMDIERIE. EELT, TRICR
ERERLE LI, GHTH, 1960 FFEDOHFT YA >
RECEMSN/ Ty N O] & FlCBREN,
ZD2ENEULLBEVOIEVICERIN, BUSWEHE
BV RERUTe, FhDTEZEHSENEELBDT YA
YUNAVRIC AUTHONEDIID T ENTEELIIES
[F FUAVERICOEET, TSR—TT, e &

t

=

24

One day, architect and designer Kijuro Yahagi
suddenly came to see me, holding a tattered
copy of my The Wings of Image: Art Direction
by Gan Hosoya (1974). He wanted to hold an
exhibition of my works, on condition that he
was given a free rein to supervise it. From that
moment on, | was completely at his mercy. On
the night before the show was to open, though,
my concerns up to then were utterly blown
away. Here, in a dynamically designed setting, |
discovered my works made over a half-century
ago had been brought entirely back to life, more
striking, more vivid and more transparent than
ever. In particular, | received renewed acclaim
for Bi: Nature and Thought in Japanese Design,
the pamphlet | had created for distribution at

the World Design Conference in 1960, which
had been reprinted and beautifully displayed, in
its entirety, on the gallery walls. My wish is that
young designers who are unfamiliar with me
and my works will take inspiration, even a little,
from this show. That's, Bravo!

Gan Hosoya
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Art Direction Japan 2022 Exhibition

November 1 — 30, 2022
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Owing to the pandemic, this year’s Tokyo Art
Directors Club (ADC) judging schedule got
delayed. And because the judging was delayed,
this year’s exhibition was delayed, and publi-
cation of the ADC yearbook was delayed as
well. This year's exhibition ultimately took place
in November, with the Grand Prize awarded to
Takuya Onuki for his “Hiroshima Appeals 2021"
poster (728 x1030mm). Through use of aug-
mented reality (AR) and a smartphone, the
poster transforms into a video in which the
white dove inside the snow globe becomes
progressively covered in black “snow.” The
ADC members were all amazed by this pow-
erful, unprecedented presentation. One would
thus have expected Onuki's poster to win over

whelmingly, but in fact it won by only a small
margin, with Suntory’s ad campaign on the
integral role played by restaurants in our lives
attracting strong support. While Onuki's poster
raised graphic expression to a new pinnacle of
potential, the premise of Suntory’s campaign
was something people could easily identify
with. The judging brimmed with excitement,
making 2022 a year when ADC intensely
recognized a change in its judging in step with
changing times.

Takayuki Soeda,
Art Direction Japan Exhibition Committee Member
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Aquirax Uno Kaleidoscope

December 9, 2022 - January 31, 2023
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The basement level was dedicated to my past
works; the ground floor, to my experimental
printed works of recent vintage focused on
haiku; and the second floor, to animated fims.
The presentation in the basement level was
enhanced by the addition of works borrowed
from the collection of the Kariya City Art Muse-
um. The works shown on the ground floor
gained from the talents of Junko Tsuda, editor-
in-chief of the unconventional information
magazine Design No Hikidashi. Here, using
diverse printing methods my experimental
works were exhibited as black-and-white
enlargements of my original prints, curated by
Kijuro Yahagi, and on white objects placed
around the exhibition space. The gallery’s

Photo 1, 2, 3 : photograph by Kijuro Yahagi

upper level was used to show three animated
films | had created during the 1960s. Overall |
think it was a show of very high caliber, despite
my total lack of physical labor exerted to mount it.

Aquirax Uno






Urgent!! The Animals’ Conference
From the DNP Graphic Design Archives Collection

February 9 — March 25, 2023
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This exhibition, inspired by Erich Kastner's The
Animals’ Conference, was planned in response
to a suggestion from the Japan Foundation and
came to fruition at The Japan Cultural Institute
in Rome starting in May 2022. Expanded from
the original poster exhibition on the theme of
animals, an “urgent” conference of the diverse
members of the animal kingdom was convened
in Tokyo to issue a collective plea for mankind
to address the urgent situations surrounding
environmental issues and war. The colorful
array of uninhibited representatives, each
vibrant and unique in its own way, came to
inform humans of the importance of what they
have lost sight of. We think the works on
display, created by designers from Japan, a

DNPZ' 5749w 7 FFA v - T—hA4 TYUBEVESR L

country with a culture of close and harmonic
co-existence with the animal world since
ancient times, succeeded in conveying their
message in a bright and positive way.
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kyoto ddd gallery 2022-23

July 23 - September 25, 2022
ddd DATABASE 1991-2022

October 5 — November 20, 2022
FormSWISS

November 29, 2022 — January 15, 2023

GRAPHIC CUBE - FILM POSTERS
From the DNP Graphic Design Archives Collection

January 24 — March 12, 2023

ppp groovisions
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ddd DATABASE 1991-2022

July 23 — September 25, 2022

ddd DATABASE 1991-2022
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This is a database encompassing two realms:
offline and online. The offline database in Kara-
suma, which is “physical” in nature, contains a
selection of 85 posters from ddd’s exhibitions
to date plus all flyers created for its exhibitions.
The flyers are incorporated into the database in
their actual size, and | arranged them so visitors
can have direct physical access to them. The
online database is a complete record of ddd's
30-year history. Together, the offline and online
databases were compiled so that the gallery’s
full complement of resources to date can be
used as a reference for graphic design going
forward. Eleven designers based in Kansai who
have close ties with ddd were asked to offer up
“keywords” to serve as hints for viewing the

database. Posters are shown together with the
keyword that befits their description.
Tetsuya Goto (Out Of Office)
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FormSWISS

October 5 — November 20, 2022

FormSWISS (7 #—2L + ZAf R)

THAVDEBNLEENSELADICHITEB ZR
BMITTAY TSy hTx—LA. [Forml, TDE
1B BEDRER. A ATHAVICTx—HALk
[FormSWISS] BlF. R, #FEZKEL. &
(ddd) DERZEHLZ Ico dddTlE, ZAZADT U
RFHA 22 FIRT DK DICHI4,0008 DEEE7Z PR
EEECHIEFD. BRVRRRZHDE . BRRME
REFTIEEL, ZORBYLPERDINICEEETT
BDEELCHEDENFICHNENT. HERDTY A 2D
AAZADKSITITHPHEE EBHoEFUDIERRT
HOCHMULWEEDRIEDEIT . BRZBLTCTY
AVDINDSZEEZDEONHEDD, HALTHT
EeDEFESELLE D,

ULl # (&Form)

36

“Form” is a design platform created to convey
the intrinsic richness of design. FormSWISS,
which focused on Swiss design, was the plat-
form'’s first exhibition. After shows in Tokyo and
Kobe, the exhibition closed at kyoto ddd gal-
lery. At ddd, to embody Switzerland's grid
design | placed close to 4,000 tacks on the
floor and walls to inject an appropriate sense of
tension. | was especially impressed by the
enthusiasm young visitors showed not only
toward the works on display but also toward
the thoughts and background behind their
creation. Some expressed the hope that in the
future design in Japan, as in Switzerland, will
have closer links to government administration
and education. It would make me happy if this

exhibition provides an impetus, even modestly,
for considering the future of design.
Arata Maruyama (&Form)
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GRAPHIC CUBE - FILM POSTERS
From the DNP Graphic Design Archives Collection

November 29, 2022 - January 15, 2023
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GRAPHIC CUBE is a series of exhibitions
featuring posters contained in the DNP Graphic
Design Archives Collection. Its intended aim is
to convey the various relationships inherent in
graphic design from diverse angles and in three
dimensions. The name of the series was cho-
sen to demonstrate the multifaceted nature of
graphic design by comparing it to a cube,
which reveals different aspects when looked at
from different angles. For the first exhibition in
the series, the focus was set on film posters,
examining how designers have expressed a fim
— a temporal, comprehensive art form —in a
single poster, which crystallizes the designer’s
interpretation and analysis of the film. Special
consideration was also paid to the display meth-

od, aiming to give visual and physical form to
the central concept of a cube. The series will
continue spotlighting a wide variety of themes
in the years ahead.






ppp groovisions
January 24 — March 12, 2023

ppp groovisions
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The “ppp” in the exhibition title comes from
ddd, flipped 180 degrees. At all our exhibitions,
we always aim to do something out of the
ordinary, and this time we chose direc-tionless
frames as our theme. Say a poster is sent to
you, and its graphic perplexes you, not knowing
how to display it: which is the top, the bottom,
the right side, the left? We used a “rock” as our
underlying basis — a representative object
having no definitive “direction” — and proceeded
to develop the idea graphically. Ulti-mately, we
were astonished, to a degree unan-ticipated, by
just how interesting and wondrous a rock is.
The exhibition provided us a very cherished
opportunity, presenting us with a new challenge

to take up in future. groovisions
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Center for Contemporary Graphic Art and Tyler Graphics Archive Collection 2022

March 1 — June 12, 2022

DNP Graphic Design Archives Collection I1X
KASAI KAORU POSTERS since 1973

June 18 — September 4, 2022

Physis Intaglio: Depiction and Impression

September 10 — December 18, 2022

Masterpieces from the Tyler Graphics Archive Collection
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DNP Graphic Design Archives Collection IX
KASAI KAORU POSTERS since 1973

March 1 — June 12, 2022
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Art director Kaoru Kasai is known for his creative
activities of remarkable breadth, spanning from
advertising to package design, corporate identity
and book design. This exhibition focused on his
output of posters, which are in striking contrast
to the myriad ads that fill our everyday lives with
messages of strident insistence. Kasai's works
do not communicate unidirectionally; rather, they
conduce their viewers to sense something in
them, and give them room to let their imagination
take flight. His ads and posters offer viewers
magnanimous access into the expansive worlds
and stories behind them. The exhibition traced
back over Kasai's works that, with their inimitable
means of expression, became a trend within the
realm of design.

# POSTERS since 1973

FARNY
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Physis Intaglio: Depiction and Impression

June 18 — September 4, 2022
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Tohoku University of Art and Design has
produced numerous printmaking artists since
its founding in Yamagata Prefecture in 1992,
and this exhibition focused in particular on the
school’s output of intaglio artists. In recent
years Japan and the global community have
been visited by chaotic events of tremendous
scale: the Great East Japan Earthquake of
2011, recurring natural disasters and ongoing
social challenges, and the COVID pandemic
with its historic consequences. This exhibition
demonstrated how young artists have con-
fronted these difficulties as reflected in their
printmaking: specifically, in their intaglio prints
that transfer to paper the images they etch into
copperplates, constituting mirrored reflections

of their imagination and, by extension, of the
reality around them. The exhibition thus showed
how the present is depicted in the intaglio
works of the young artists on display.
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Masterpieces from the Tyler Graphics Archive Collection
September 10 — December 18, 2022
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From its founding in 1974 by master print artist
Kenneth Tyler until its closure in 2001, Tyler
Graphics generated a host of innovative print
works created in collaboration with leading
representatives of the American contemporary
art world. This exhibition featured renowned
masterpieces gleaned from the Tyler Graphics
Archive Collection at CCGA, including James
Rosenquist's “Time Dust” and Frank Stella’s
“The Fountain,” two prints of enormous scale.
Visitors were thus provided an overview of Tyler
Graphics’ historic contributions to the art of
printmaking.
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Taku Satoh TSDO: in LIFE
Exhibition Commentary (posted on YouTube)

Participants : Taku Satoh

Meiji Oishii Gyunyu, a brand of milk whose package design was
created by Taku Satoh, is Japan's best-selling milk: in other words,
it's part of the landscape of Japanese life. In his “Design Anatomy”
project, Satoh dissects what everyone assumes they know about
things but which, in truth, they know surprisingly little about, the aim
of the project being to engender realization of this shortcoming. In
relation to milk, for example, he not only discusses his milk packag-
ing but also dissects the environment in which cows are raised and
describes what labor is involved in getting milk to the consumer. By
dissecting design, he reveals the hidden aspects of things we take
for granted. After he designed the packaging for Meiji Oishii Gyunyu
Satoh released “Milk,” an array of enlarged arrangements of the milk
package. Here, while using his own package design as his material,
ultimately he created “Milk” pieces as artworks. In short, what began
as a consignment to design milk packaging evolved into a project
whereby, through anatomical dissection, Satoh reveals hidden
aspects of society, and from there his project evolved into works of
art. To Satoh, these are all part of a single flow, a flow which he says
he incorporated into this exhibition. Taku Satoh’s designs and his
artworks are both integral elements “in LIFE.”

ddd DATABASE 1991-2022
Exhibition Commentary (posted on YouTube)

Taku Satoh TSDO: in LIFE
Related Event: “TSDO WORK WALK in GINZA”
(posted on YouTube)

Speaker : Taku Satoh

“TSDO WORK WALK in GINZA™ was an event, in which visitors could go to
see three projects designed by TSDO in the Ginza area. At each location, by
scanning a QR code they could watch a commentary about its design. Taku
Satoh offers his commentary on the three projects — the underground pas-
sage Matsuya Ginza Department Store, ISSEY MIYAKE GINZA, and TORIBA
COFFEE - and relates how he approached each consignment and intro-
duces unknown aspects behind their creation. In working up the spatial
design for the Matsuya Ginza project, he wanted to create a pleasant place
where people can arrange to meet, and to do so he produced a space
decorated with specially crafted Minoyaki ceramic tiles. For ISSEY MIYAKE
GINZA, Satoh sought to create a cheerful space in white tones that would
make Issey Miyake's colorful clothing creations appear all the more beautiful.
He also devised racks on which hangers would hang at evenly spaced dis-
tances. In the TORIBA COFFEE project, Satoh focused on graphic design.
For example, in lieu of a conventional square paper shopping bag, he
designed bags which, by seeing their silhouette alone, one would recognize,
even from a distance, that it was a purchase made at TORIBA COFFEE. All
three of Satoh’'s commentaries demonstrated the care and warmth he puts
into each project for the benefit of the people who visit or work in Ginza.

FormSWISS
Exhibition Commentary (posted on YouTube)

Participants : Tetsuya Goto + Shunya Hagiwara +
Hiroshi Nishiyama (NO ARCHITECTS)

Mr. Goto opened by noting that the concept of this exhibition was to enable
use of ddd's history as a reference for graphic design of the future, adding
that, for that purpose, the database had been compiled to integrate the
online and offline realms. Mr. Hagiwara, speaking in reference to the online
database - the website accessible from anywhere in the world - said that
pains were taken to avoid establishing any subjective center, preferring
instead to show the total volume of information evenly, with the information
on exhibition posters, designers, history, keywords, etc., all being intercon-
nected. As a result, he said care was taken in drawing the guidelines
between pages, doing so to enable the database user to have visible access
to all of ddd's endeavors and activities to date. Mr. Nishiyama, next speaking
in reference to the offine database, which targets a “physical sense,” stated
that a simple display format had been adopted to enable visitors to get a
feeling of the gallery’s overall form. He added that care had also been taken
in designing the view from the external corridor through the glass panels.
Space between posters was kept uniform throughout, as was the balance of
information. Mr. Nishiyama further noted that the oblique structure at the very
center provided for easy understanding of different ways of viewing and
changes in texture that are derived by viewing from various angles.

Participants : Arata Maruyama + Ryuiji Nakamura

Mr. Maruyama introduced the exhibition saying it was based on
what he had personally learned during a 30-day journey in
Switzerland before the pandemic, when he met with Swiss design-
ers to learn how they approach design and society. He said he
opted to display the works on the floor and fully exposed in order
to offer a perspective different from the normal wall display, adding
that graphic design is inherently an everyday undertaking, and he
didn’t want to display the works in frames. He also said he wanted
to convey how graphic designers work in their everyday setting.
Mr. Nakamura spoke of how the display area had been arranged
into grids making use of thumbtacks and magnets. Mr. Maruyama
said he wanted to show the works in grids — which form the basis
of Swiss design — in order to express what he had in mind. Plus, he
said he took steps so the posters on display could be changed
during the course of the exhibition. The displays were arranged by
language group: German, Italian and French, to give visitors a
sense of traveling around Switzerland. Also on display were filmed
interviews, memos and snapshots Mr. Maruyama had taken while
in Switzerland. He said he hoped people would use them as a ref-
erence when considering one’s stance toward graphic design.



Taku Satoh TSDO: in Life
Gallery Talk (posted on YouTube)

Yui Takada with ori.studio: CHAOTIC ORDER
Exhibition Commentary (posted on YouTube)

Art Direction Japan 2022
Gallery Talk (posted on YouTube)

Speaker : Taku Satoh

In this Gallery Talk, the first held in Ginza in quite some time, Taku Satoh
read and responded to questions received in advance from participants, in
aformat like a radio talk show. When asked what he considers of greatest
importance in the act of designing, he responded getting a grasp of the
environment in which he is situated. He said that above all he places impor-
tance on understanding that environment to the best of his ability by asking
the client as many questions as possible. Satoh said that if the client brings
up 10 points, he does his best to go along with 9 of them, adding that if he
goes along with 9, then the client will listen to his point of view regarding the
remaining 1 - and this is when he says what is most important. This is his
clever little ploy. Another question asked what, as a designer, he keeps
uppermost in mind in his daily work. Here he responded that he imagines
what the future will be like, then decides what he should best do now, and
acts upon his conclusion. He said that in a nutshell, design equates to
showing consideration for others, taking care toward one’s surroundings in
everyday life. Though this is only too obvious, he said, it's important to
make a habit of it. Satoh continued to respond to questions as long as time
permitted, and altogether he responded to more than 30 queries. This was
a highly rewarding talk event in which the participants gradually came to
understand Taku Satoh's approach and perspectives toward design.

GRAPHIC CUBE - FILM POSTERS
From the DNP Graphic Design Archives Collection
Exhibition Introduction (posted on YouTube)

Speaker : Takako Morizaki, Curator, CCGA (Center for Con-
temporary Graphic Art)

GRAPHIC CUBE is a new series of exhibitions featuring works in
the DNP Graphic Design Archives (DGA) collection. Ms. Morizaki
introduced this first show in the series, which was focused on film
posters by 17 designers. By comparing the multifaceted nature of
graphic design to a cube, she said the GRAPHIC CUBE exhibitions
attempt to portray diverse relationships from multiple angles and in
three dimensions. She also explained that even the display fixtures
incorporated cubic elements. In contrast with spatial arts such as
painting and sculpture, film is one of what are known as “temporal
arts,” together with theatrical performances and music. Because
video, music, theater performance and the like incorporate diverse
elements, they are also regarded as “composite arts,” constituting
a genre of its own within the arts. She voiced the hope that visitors
to the exhibition would come away with insight into how graphic
designers have understood and analyzed motion pictures and how
they have expressed their findings in a single poster. In the second
half of her talk event, Ms. Morizaki introduced two representative
works from among the posters on display.

Speaker : Yui Takada

In these videos, presented in three installments, Yui Takada explained his
intent behind the various works on display and their major points of interest,
as he walked through the gallery. On entering the gallery, the visitor comes
upon gently curved bamboo structures filling the entire space, attached to
which are a profusion of eye-catching colorful kites. From time to time they
sway gently in the breeze generated by the air-conditioning system. Takada
says he loves to see graphics, which are normally static, swaying about. His
kites are decorated with human forms depicted using many different lines,
coloring methods and configurations, and a single look suffices to draw the
visitor into the world of his chaotic order. When asked about AXIS is collec-
tion created in collaboration with ori.studio of Beijing, he said he left matters
regarding his works" treatment in the book entirely up to the studio, and he
sent off his materials with eager anticipation of what they would make of
them. The lower level of the gallery was dedicated to an array of works and
design projects. He expressed the hope that people of various generations
would come to realize that design is present all around them - both the
sublime and the less than sublime — and he left it to each to reach their own
conclusions, there being no wrong answers. Takada also hoped visitors
would enjoy seeing his works, each from their own perspective, and in clos-
ing he said that learning how others respond to his works gives him strength.

ppp groovisions
Exhibition Introduction (posted on YouTube)

For this Exhibition introduction, we filmed the gallery display
area from many different angles using an 8K 360 video camera
and slider. The film was then edited, given an upbeat
soundtrack, and the works on display were shown in vertigi-
nous succession. It served as a compact teaser concisely
explaining, via subtitles, who groovisions is (a design studio
founded in Kyoto but subsequently active in Tokyo), where the
“ppp” in the exhibition title came from (“ddd” upside down, to
express that the exhibits could be viewed from any vantage
point), why a “rock” (symbolic of the immutable “proper” dis-
play method) was used as the main visual of the exhibition
posters, and who “chappie,” their representative mascot, a
graphic design/system in human form having no age, gender
or nationality, is.

Participants : Takuya Onuki + Norio Nakamura + Atsuki Kikuchi

For this Gallery Talk, Takuya Onuki, winner of the 2022 ADC Grand Prize
for his “Hiroshima Appeals 2021" poster, was joined by ADC members
Norio Nakamura and Atsuki Kikuchi. The “Hiroshima Appeals” campaign
was launched to promote, nonverbally, worldwide abolition of nuclear
weapons and shared embracement of peace. In his award-winning
work, Takuya Onuki said he attempted to create a design that would
affect each viewer personally, its “live” presentation immediately trigger-
ing a physiological rejection in anyone who sees it, including those who,
like himself, are of the postwar generation. In retrospect, he said it was
an odd experience striving intently to create a visual that, in these days
when the whole world is eager to attract “likes,” no one would find lik-
able. Norio Nakamura, who said he has been a fan of Onuki's work
since student days, commented that behind this poster he sensed the
flow of time into the future. In the second half of the talk, Atsuki Kikuchi
asked Onuki his reaction after viewing this year's ADC exhibition. Onuki
responded that a conscious effort needs to be made on the part of the
jury to spotlight newer talents, newer methods of expression, and bud-
ding new designers, thus issuing a harsh message to those on the judg-
ing side, including himself. The talk continued to touch on numerous
other topics, making for a truly fulfiled occasion.
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The DNP Foundation for Cultural Promotion
hosts a series of special dialogues featuring
experts in graphic culture paired with experts
in other fields. Starting in July 2021, the audio
portions of these talk sessions are regularly
uploaded to the Foundation’s YouTube channel.
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Special Dialogue #1
(posted on YouTube)

Participants : Takasuke Onishi (graphic designer) +
Akino Kondoh (artist / manga artist)

Graphic designer Takasuke Onishi and artist-cum-manga-artist
Akino Kondoh, who is based in New York, were classmates in
the Department of Graphic Design at Tama Art University.
Although today they are active in different fields — one in
design, the other in art — in this special dialogue they looked
back over their respective endeavors and the ideas they
embraced through the years. Their conversation was recorded
during the pandemic, a time when people the world over were
forced to halt their movements and activities, a time when, with
little choice, people were given time to think back over their
past and consider their future. The two participants were
asked to talk about what made them who they are today and
what will make them who they expect to be in the future. This
theme was chosen in the hope that their dialogue might pro-
vide hints of some benefit to listeners. Another aim in bringing
together these two creatives of different standings was to gen-
erate a three-dimensional discussion that will involve the lis-
tener. We leave it to viewers to reach their own conclusion as
to whether this aim was successfully carried out. It's com-
monly said that “a picture is worth a thousand words,” but
here the video contents are limited to audio. In this instance,
we eagerly encourage “viewers” to focus on the two partici-
pants’ words.
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Special Dialogue #2
(posted on YouTube)
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Special Dialogue #3
(posted on YouTube)
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Special Dialogue #4
(posted on YouTube)

Participants : Nobuo Nakagaki (graphic designer) +
Yoshikazu Yamagata (fashion designer)

Graphic designer Nobuo Nakagaki and fashion designer
Yoshikazu Yamagata are more than a generation apart in ages,
but they have in common their respective positions as head of
a school. For this session, they were asked to talk about what
is involved in creating a place of learning. To begin, they were
asked their reasons for starting a school. Mr. Nakagaki said
that although he’s been doing what he does for a very long
time, he thought that perhaps what he has learned over many
years could be of use for creating something new. Mr.
Yamagata related how he had been unable to adapt to
Japan’s way of education and went abroad to study, in
London, where he experienced culture shock at the teaching
of values completely different from those taught in Japan. The
experience aroused his desire to create a place in Japan where
students can learn freely, acting on their own ideas. Mr.
Nakagaki said that with both graphic art and fashion, the role
of design is to enrich the world. If people all over the world
were interested in design, he believes the world might be a
less wasteful place. It's because the world is so uninterested in
design that it's the way it is today. At the close of the session,
Mr. Nakagaki said talking with Mr. Yamagata had given him a
sense of his passion, and he expressed the hope that Mr.
Yamagata will continue to play a useful role, small or large, in
promoting design.

Participants : Kunio Nakamura (manager of Rokujigen / artist) +
Naoki Sato (designer / painter)

The guest participants were designer and painter Naoki Sato
and artist Kunio Nakamura, who is also known for his activities
promoting kintsugi, a traditional method for repairing and restor-
ing ceramics. On the topic of where graphic design is heading,
Mr. Sato offered that while there is no clearcut answer to that
question, his sense is that rather than thinking of graphic design
as a specialized field, he predicts it will become a place where
people from various genres will come together and intermingle.
Toward that end, he said he thinks there will inevitably be a
period when the question must be addressed as to how art
methodology should be integrated with the realm of design. Mr.
Nakamura opined that not just in the world of graphic design,
he foresees that dividing into genres and the like will no longer
have meaning. He added that the pandemic created opportuni-
ties for many things to change — and for some people, created
new opportunities. Today, professional barriers and genres have
broken down, and the atmosphere lets one commence from
anywhere. Mr. Nakamura further expressed his view that artists
like him and Mr. Sato, being slightly outside the mainstream, are
in a position to gradually change things; and there are even
occasions when those who were on the outside — members of
the Vienna Secession, for example, or the Impressionists — ulti-
mately take center stage in the history of art. This dialogue by
two artists who are both outsiders in some ways, offered a
glimpse at a major change underway.

Participants : Madoka Nishi (editor) +
Kensaku Kato (graphic designer)

This session featured Madoka Nishi, editor-in-chief of /IDEA
(Seibundo Shinkosha Co., Ltd.), an international design maga-
zine, and graphic designer Kensaku Kato, who serves as the
publication’s art director. As collaborators in the magazine's
production, they were asked to speak on the theme of “choic-
es and collaboration,” each reviewing the choices they have
made since childhood and describing what they consider
important when collaborating with others. Looking back on the
choices he has made, Mr. Kato said that he does what he
thinks is most interesting at a given moment — choosing what
he chooses not because it will be a shortcut or a step toward
something else, but because it's what interests him most.
When asked what she considers important when collaborating
with others, Ms. Nishi responded that meeting face to face is
important. When you meet and discuss things, it become sur-
prisingly simple to say what you have on your mind, which
leads to making your next decision. Ms. Nishi closed the ses-
sion saying that looking back like this over what she has done,
brought clarity to her mind, making her ponder where she will
head next. Putting thoughts into words this way leads to the
next step.
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Special Dialogue #5
(posted on YouTube)
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Special Dialogue #6
(posted on YouTube)

Participants : Mitsuhiro lkeda (artist) +
Shun Sasaki (graphic designer) +
‘Yoko Nakanishi (papier-maché artist) +
Haruka Ochiai (illustrator)

Four participants took part in this special session: artist
Mitsuhiro Ikeda; graphic designer Shun Sasaki; Yoko
Nakanishi, who, while working as a designer, also creates
humorous works in papier-maché; and illustrator Haruka
Ochiai, known for her graphic works on botanical motifs. The
theme of the discussion was a consideration of independently
created works — a topic chosen on the basis of Mr. lkeda’s
hypothesis that designers not only work to meet the parame-
ters posed by the client but also simultaneously address
issues of their own. With Mr. lkeda skillfully serving as modera-
tor, the other three guests took turns exploring their positions
vis-a-vis noncommissioned works. Speaking last was Mr.
Sasaki. He opined that with commissioned works, in many
cases the client selects a designer based on the designer’s
past achievements. As a designer, however, the person you
were in the past is no longer the person you are in the present,
so accepting a commission often engenders feelings of betray-
ing what you are. When creating a work independently, he
offered, two processes are involved: bridging the gap between
how you look at yourself and how others see you, and search-
ing for the part of yourself that you don't understand.

Participants : Toshihiko Kasai (sound engineer) +
Daijiro Ohara (graphic designer)

This session’s guests were sound engineer Toshihiko Kasali,
who enjoys strong support from musicians of diverse tastes,
and graphic designer Daijiro Ohara. Their topic focused on
“things you can't see, and things difficult to see.” The object of
sound engineering is to capture the positive flow of what's
invisible or difficult to see but is nonetheless clearly present —
the biorhythm of the musicians, the atmosphere in the record-
ing studio — and reflect it in the finished sound. Mr. Ohara has
been present at Mr. Kasai's recording sessions on numerous
occasions, and he says he has been inspired and influenced
by his work. In this conversation, while unraveling the world of
sound engineering, the talk also expanded to a consideration
of what Mr. Ohara attaches importance to in the performance
of his design work. The talk session proceeded in a friendly
atmosphere while listening to music. This included a previously
unreleased performance by TypogRAPYy, a unit in which Mr.
Kasai and Mr. Ohara are both involved that creates music from
typography, and a release from Mr. Kasai's new music label
S.L.L.S Records.
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Special Dialogue #7
(posted on YouTube)
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Special Dialogue #9
(posted on YouTube)

Participants : Ichio Otsuka (illustrator / art director) +
Mitsuhiro Ikeda (artist)

For this talk session, artist Mitsuhiro Ikeda visited the studio of
Ichio Otsuka, art director of the NHK educational program
Miitsuketa ("I found you!”), known for his creation of “Kossy of
the Chair Town.” Their discussion focused on a consideration
of noncommissioned works, with Mr. Ikeda serving in the role
of interviewer. Mr. Otsuka was asked about his creating
Welmo, the mascot character he designed for the Joetsu
Myoko train station. Mr. Otsuka not only performed the mas-
cot’s design, but also became active in reporting on the local
people and region from Welmo's point of view. He even ended
up opening a café (DIGMOG COFFEE) “operated” by Welmo.
Mr. Otsuka’s business card doesn't indicate what his profes-
sion is — a choice he says he made because labeling himself in
a particular way would set limits on who he is. This in itself
serves as an indication of the surprising breadth of his activi-
ties. The second half of the conversation turned to a discus-
sion of tasks assigned to students. Mr. Otsuka said he thinks
assigning students a topic makes them think there must be
some correct answer or short cut. Instead, he said he hoped
that students would come to know how interesting it is when
there is no clearcut answer. If you take something you consid-
ered completed and add another line to it, sometimes you can
get one step beyond your original goal. This, Mr. Otsuka said,
was what he wanted to convey to students.

Participants : Noboru Yasuda (Noh actor) +
Gaku Nakagawa (illustrator / Buddhist priest)

This special dialogue brought together Gaku Nakagawa, one
of Kyoto's foremost illustrators in addition to serving as head
priest of Zuisenji — a Buddhist temple located in the heart of
the city where imperial regent Toyotomi Hidetsugu and his
family are enshrined — and Noh actor Noboru Yasuda, who has
a profound knowledge of China’s oracle bone script and
ancient Chinese philosophy. Their topic was “characters and
beyond.” The character iy, meaning “heart” or “mind,” came
into being approximately 1000 BCE. Although three centuries
before that there already existed more than 5,000 characters,
up to that time there was no i0x. The conversation kicked off
with a bold hypothesis: that during those 300 years there had
been no awareness of i, in the sense of the power to recog-
nize time. It was only after humankind eventually became
aware of the passage of time after this character's emergence
that people acquired the ability to see the future; yet at the
same time they also came to feel uncertainty toward the future
and regret toward the past. The conversation also turned to
Mr. Yasuda's book titled Maho no hone (“Magic Bones”), which
deals with the “era beyond iD\." Here, the discussion covered a
full range of topics: everything from oracle bone script, cunei-
form and the Lascaux cave paintings to the metaverse and the
origins and future of characters.

Participants : Atsushi Morita (graphic designer) +
Yuriko Wada (type designer) +
Yuko Miyago (editor / publisher)

The main guests for this session were Atsushi Morita and
Yuriko Wada, members of Paper Parade, a company that
undertakes independent research into materials and process-
ing technologies and applies them to design for the benefit of
society. Yuko Miyago, principal of Book & Design, an indepen-
dent publisher and gallery, served as moderator. Paper Parade
is a creative team launched by Yuriko Wada and Atsushi
Morita. Ms. Wada is a type designer who studied typography
in Switzerland. Atsushi Morita variously does duty as an art
director and freelance printing director, and also has the
unusual distinction of being an expert in coffee roasting. The
first half of the session focused on “Papertype®,” a revolution-
ary letterpress printing kit developed by Ms. Wada, and on
numerous proposals made by Mr. Morita, who is well-versed in
print processing technologies. In the second half, the conver-
sation turned to numerous works that have served to expand
the scope of graphic design. These include Paper Parade’s
unique style, whereby the release of new works leads to
acquiring new jobs, and “secret pattern,” whereby printing
technology is applied to enable recycling of outdoor advertis-
ing. The result was a highly rewarding talk session.
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In 2012 CCGA opened a studio, small in scale but enabling
full-fledged print production, in a quest to strengthen its
function as a base for education about printmaking and to
contribute further to the promotion of graphic art locally.
Since its opening, print workshops open to local residents
have been held here on a regular basis. All activities at the
print studio were suspended in 2020 to prevent the spread
of COVID-19, but workshops resumed in 2021 after a year
hiatus and continued until the exhibition and educational
programs at CCGA drew to a close at the end of 2022.

In 2022, two workshops were held. The first took place in
conjunction with the exhibition “Physis Intaglio: Depiction
and Impression” held at CCGA between June and Sep-
tember. With one of the exhibiting artists serving as
instructor, the workshop focused on the intaglio print-
making technique known as “aquatint,” in which gradations
of light and dark are expressed through use of corrosion.
The second workshop was a continuation of the previous
year's workshop on the theme of Matsuo Basho's (1644-
1694) haiku anthology Oku no Hosomichi, “The Narrow
Road to the Deep North.” Here, participants created wood
engravings to accompany poems written by Basho in
Fukushima during his journey through northern Honshu.
Using the Albion press used more than 100 years ago at
Shueisha, the forerunner of Dai Nippon Printing Co., Ltd.,
the students created a beautiful illustrated haiku collection,
complete with a slipcase. Both workshops were well-
received.
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2022 Workshop #1: Aquatint (4 sessions)

Dates : August 20 (Sat.), August 21 (Sun.),

August 27 (Sat.), August 28 (Sun.), 2022
Instructor : Riko Maeshiro (intaglio artist)
Number of participants : 6

2022 Workshop #2: Creating an lllustrated Haiku Collection
by Wood Engraving and Letterpress (6 sessions)

Dates : October 22 (Sat.), October 29 (Sat.),
November 12 (Sat.), November 19 (Sat.),
November 26 (Sat.), December 3 (Sat.), 2022

Instructors : Kazuhiro Noguchi (wood engraving artist);

Wataru Takemura and Ami Wakabayashi

(Letterpress Design Studio Mammaru)

Number of participants : 6



Publications 2022-23
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W ggg Books 133 &H M
W DNP 3 CiRERRIE 2MTERZIBIAHCE Vol.4

W Taku Satoh TSDO: in LIFE
W Hosoya Gan
B Aquirax Uno
(BHERAERE)
B U (1960F HFRT YA VRBBRENERER) EZIR
B 0 Y RARER—S T HDEMREINDHD

W ggg Books 133 Yui Takada
W The Bulletin of Graphic Culture Research Grants, Vol.4

W Taku Satoh TSDO: in LIFE
W Hosoya Gan
W Aquirax Uno
(High-definition Printing Catalogue)

W Bj: Nature and Thought in Japanese Design
(1960 World Design Conference in Japan handout) Reproduction

B Physis Intaglio: Depiction and Impression

NATURE AND
THOUGIT 1Y
J b, T

SEE LN
IESIGN JAIOYATR

ESICY

B Graphic Art & Design Annual 2021
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Poster Archives
2022-23

DNPISTAvITHAY - P—HA TRIARFEDHCIC
SRDERNSHFEEZERI(TT.

BIEERNSIF. CCCARKRISTAvIT7—hEr5—
THfEUCRBRERODID. RINEIEOERDEE
ZZF e, BEEROBVANSRWMERDINDD. KD
FELEIVI VIV ERDIR.
HERAKDIERIFI TIC700 R L _EINE L TLE,
2011 FLUIEDIEE 76 mDHfclCHE SN, BELBIC
ETBICFRUIC, 1960FD 52022 F (CEDEERD
IS0 IT A VDHBEE CEDH. eIV
V3avEWVRB.

2018 F L bt ZEONICERE—BEDRAY—
BFfICALIY3VICMbE I ElEofc, I—E7E
R—=YVX, BEENTHORNEN TCOHDEMEH7ZH
DIEBEREDASANU—Y3VDHR(CHNSNDIE
mEECHBD.

Again this year, the DNP Graphic Design Archives
were expanded with generous donations of works
by three designers.

Kaoru Kasai donated previously uncollected works
which he had shown at his solo exhibition at the
Center for Contemporary Graphic Art (CCGA). With
the addition of these works close to Kasai's heart,
his archived collection became all the richer.
Tadanori Yokoo donated a total of 76 new works
which he created since 2011, augmenting the more
than 700 works already included in the Archives.
With the enhancement of his collection in both
quantity and quality, the DNP Graphic Design
Archives now boasts an expansive array enabling a
broad overview of Yokoo's graphic design works
from the 1960s through 2022.

This past year the Archives also received posters
created by Shinichiro Wakao, who passed away in
2018. Wakao's illustrations are imbued with
complex appeal marked by their humor, pathos,
sensuality and introspective depth.
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Tadanori Yokoo Poster Archive
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Shinichiro Wakao Poster Archive
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DNP Graphic Design Archives

DNPZ' 7490 FHFAy «T—hAT

W RAY—T—HAT (2023F 3 BIRTE)

@ INEER : 2444 (EPMER 1242, SBIMER1204)
@ 58 17,6605m

® 2022448~ 2023 FE3FDZANKR

<HA>
R-TiTk 19R
1R RAl 76
‘HRE B 64
st 1593

@ Poster Archives (as of March 2023)

@ Artists represented: 244
(124 domestic, 120 from overseas)
® ltems in collection: 17,660
® Items received between April 2022 and March 2023

< Japan >
- Kaoru Kasai 19
- Tadanori Yokoo 76
- Shinichiro Wakao 64
Total 169

&7 —HA JERER

O BEXMAZE P— =2
KIRERSREE
[&KTBDeB TIZIETA INVEDELATA T THA VDEE ]
202268108~ 6825H
AR itk + KR B FR 1=

® =Z R
[05T14v0 - P—hIRRS—B
a3 vzERnIc]
20224108158~ 118138
I3wT - PIN—ZfER 28R

@ VI AVIT 4 - VYSUD L, FERMRAE
HREFDTE—THA V= 21—ITL—iths
2022411818~ 11A6H
FIBER202MDIER 2253

@ Loans of Archived Works

@ FORM to READ
Media design practice bridging the digital and physical
Exhibition at Tama Art University Art-Theque Gallery
June 10 - 25, 2022
1 Yukio Fujimoto and Yasuhito Nagahara work

® Graphic Art & Posters Exhibition — Focus on Collection
Exhibition at Kitakata City Museum of Art
QOctober 15 — November 13, 2022
2 Josef Albers works

® Whole Town — Design Museum — Ikebukuro
Exhibition at Sunshine City Solarium and Seibu Ikebukuro
November 1 -6, 2022
22 works by 20 designers from the Archives
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The Animals’ Conference — Japanese Graphic Design
The Japan Cultural Institute in Rome

May 22 - July 29, 2022

BYMARBERRAZ—E — BRI 740 7794 v EERFHES o —~ HA LS
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T ARHYYF REgYgDILRKENRFE T HH
T, RAYDHERI—-UvE - TANF—0O [BYR
EI(1949%) LAV ABL—Y 3V ERIIT [BYR
#HIROBEICEN O, HADIST4vITHA
T 8] ICERZST. 6. Bis. BH. UL,
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ZETE. BYOXREFEF. BE. f&B. 1 SAN
=23V, IST74vIBESEIETEEL, BRI
ELFTERE. Wik, FEicEEER O TS, O—
VHAXERETE. RROABEEBYED [F
MEHEE] ZHBEL. IS T v ITFHFAF—DFN
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